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1. TEPMUHBI.

1.1. KAHTHMOHOMOJILHOE 3aKOHOAATEeJIbCTBOY

03HAYaeT CUCTEMY HOPMAaTHBHO-IIPABOBHIX aKTOB,
COCTOSIIITYFO u3 denepanbHOTO 3aKOHa
Poccuiickoit ®@enepanuu ot 26.07.2006 Ne 135-

@3 «O 3ammTe  KOHKYPEHIMH»,  HMHBIX
(benepanbHBIX 3aKOHOB, MOCTaHOBJICHUH
[IpaBuTenscTBa Poccuiickoii ®denepanuu,
HOPMaTHBHO-TIPAaBOBBIX ~ akTOoB  (DenepasbHOM
AQHTUMOHOIIONIBHON ~ CIYKOBI, pEeryIUpYyIOIIUX
OTHOUIEHUS, CBSI3aHHBIC c 3alIUTON
KOHKYPEHIIUH, c peaynpexIeHIEM u
MIpecedyeHneM MOHOIOJIUCTHYECKON
JESATEIbHOCTH u He10OpPOCOBECTHOM
KOHKYPEHLIUH, BKJIFOYast MEXIyHapOJHbIE

cornanienus PO.

Hns ueneit Hactosimedt [Tonutuku moji TepMUHOM
«AHTUMOHOTIONIEHOE  3aKOHOJATEIhCTBO» B
COOTBETCTBYIOIIUX pa3feliax TaKKe MOHUMAIOTCS
HOPMBI 3aKOHO/ATENhCTBA O peKjame, B TOW
4acTH, KOHTPOJIb 3a COOJIOJEHHEM KOTOpOi
OTHOCHUTCSI K KOMIIETEHUUU AHTUMOHOIIOIHHOTO
oprasa.

1.2. K<AHTUMOHONOJILHBIA OPraH»

o3HayaeT @DenepanbHYld  AHTUMOHOIIOJIBHYIO
CIly>k0y | ee TeppUTOpPHAIbHBIE OPTaHbl.

1.3. KAHTHMOHOIOJILHAS
CHCTEMA»

O3HAauaeT CHUCTEMY MEPONPUATHH H MPOUEAyD,
pa3paboOTaHHBEIX W TpUMeHsAeMBIX Kommanuei
TS eJei obecreyeHust CcOOII0ACHUS
AHTHMOHOITIOILHOTO 3aKOHOJATEIbLCTBA H
MIPEAYTIPEKICHUS aHTUMOHOIIOIBHBIX PUCKOB.

KOMILIACHC-

1.4. «Barry  Callebaut

Callebaut)»

03HAuaeT KOMIIAHWH, BXOJAILIUE B TPYIIY JIHII
3A0 «Muadopym-IIpom».

Group (Barry

1.5. «Komnanus»
o3HauaeT 3A0 «Mubopym-IIpom».

1.6. «KonkypeHT» (u
«KoHKypeHTBD?»)

O3Ha4aeT JIMIO, OCYILECTBISIONIEE NESITEIbHOCTh
Ha TOM K€ TOBapHOM pBIHKE, uTo U Kommanusi.

COBMECTHO

1.7. «<PykoBoaCTBO»

O3Ha4aer COTPYAHUKOB Komnanuu,

1. DEFINITIONS.

1.1. “Antitrust Law”

means a system of regulations consisting of
Federal Law of the Russian Federation No. 135-
®3 dated July 26, 2006 On Protection of
Competition, other federal laws, decrees of the
Government of the Russian Federation,
regulations of the Federal Antimonopoly Service
regulating relations connected with protection of
competition, prevention and suppression of
monopolistic activities and unfair competition,
including the international treaties of Russia.

For the purposes of this Policy, the term
“Antitrust Law” in the relevant sections shall also
mean the norms of advertising law to the extent,
where monitoring of compliance with which falls
within the competence of the Antimonopoly
Authority.

1.2. “Antimonopoly Authority”

means Federal Antimonopoly Service and its
territorial bodies.

1.3. “Antitrust Compliance System”

means the system of measures and procedures
developed and used by the Company in order to
ensure compliance with the Antitrust Law and
prevention of antitrust risks.

1.4.“Barry  Callebaut

Callebaut)”
means the companies included in the group of
entities of CJSC “InForum-Prom”.

Group (Barry

1.5. “Company”
means CJSC “InForum-Prom”.

1.6. “Competitor” (and jointly “Competitors”)

means a Person or an entity, doing business on
the same market that the Company.

1.7. “Management”
means the Company’s Employees responsible for

3



OTBETCTBEHHBIX 3a coOmonenne Kommnanuei
TpeOOBaHMIA JEHCTBYIONIETO 3aKOHOJATEIILCTBA,
B TOM YHCJIE aHTHMOHOITOJILHOTO.

1.8. «Komniaenc-ogpuuep»

O3Hayaer COTpYIHUKA Komnanuw,
OTBETCTBEHHOTO 32  (YHKIMOHHPOBAHUE |
nojsiep>)kanre AHTHUMOHOTIONBHOM KOMILIAHC-
CUCTEMBI, BHEIpPEHHE Mep @O COOIIOJCHUIO
AHTHUMOHOTIOJILHOTO 3aKOHOJaTeNILCTBA B
KOMHaHI/II/I, X COBCPHICHCTBOBAHUEC, BLIABJIICHUC
W IIpeloTBpalleHre HapyIIeHUH B JaHHOH cdepe.

1.9. «CoTpyaHuK» (n COBMECTHO
«CoTpyaAHUKNY)
O3Ha4yaeT (U3MYECKOE JIMIO, COCTOsIee B

TPYAOBEIX OTHOImEHUAX ¢ Kommanumeit (B ToM
gncie, PykoBoscTBO).

2. BBEJAEHHME. IIEJIM, 3AJIAYHA "
OBJIACTBb IPUMEHEHMUA ITIOJIMTUKMU.

2.1. Barry Callebaut, Bxmogas Kommanuto B
coctaBe rpynnel kommanuii Barry Callebaut,

MpUBEPIKEHA MPUHIIAIIAM MOICPIKAHUS
BBICOYANINNX CTAHAApPTOB OOPOCOBECTHOCTH,
0C3yKOPU3HCHHON  pemyTalud W 3THYHOIO

MOBEJCHUSI W o0ecrevyeHusi COOMIOACHUSI BCeX
IIPUMEHUMBIX 3aKOHOB, HOPMATHBHO-IIPABOBBIX
aKTOB M OOIIETIPU3HAHHBIX MEXKIYHAPOIHBIX
KOHBEHIIMM BO BCEX HPUCIUKIUAX, TJ€ OHa
BEJIET CBOIO ACATEIBHOCTD.

Barry Callebaut oxwupmaer, dro Bce ce
CotpyaHuku OyayT JeCTBOBATH OTBETCTBEHHO U
BBIPAXaTh aJIeKBaTHYIO KOPIIOPATHBHYIO
TPOKIAHCKYIO TMO3MIMI0O BO BCEX JICIOBBIX
OTHOILICHUSX, a TaKkKe B IEJIOM YyBaXaTh
KOPIOPAaTHBHBIC I[IEHHOCTH: OPHEHTALMIO Ha
HY)XIbl KIHMEHTa, IyX HpeIIpHHIMATEIbCTBRA,
KOMaHTHBIH IyX, 9HTY3Ha3M "
npoheCcCHOHANBHYIO ITHKY.

Barry Callebaut, Bxmoyast Komnanuio B coctase
TPYNIBl, BEPUT B CBOOOAHBIA pPBIHOK, TaE
KOHKYpPEHLMsI OOyCJIOBJIeHa OpHEHTauuedl Ha
HY KBl KITHEHTa U IPpodecCHOHaTbHOM STHKOH.

the Company’s compliance with the effective
law, including antitrust one.

1.8. “Compliance Officer”

means the Company’s employee responsible for
operation and maintenance of the Antitrust
Compliance System, implementation of measures
to comply with the Antitrust Law within the
Company, their improvement, detection and
prevention of violations in that area.

1.9. “Employee” (and jointly “Employees”)

means the individual employed by the Company
(including the Management).

2. INTRODUCTION. PURPOSES,
OBJECTIVES, AND SCOPE OF
APPLICATION OF THE POLICY.

2.1. Barry Callebaut, including Company as a
part of the group, is committed to maintaining the
highest standard of honesty, integrity and ethical
conduct and to ensuring compliance with all
applicable laws, regulations and generally
acknowledged international conventions in all
jurisdictions in which it operates.

Barry Callebaut expects all Employees to act
responsibly and demonstrate good corporate
citizenship in all business dealings, and to
generally honor corporate values: customer focus,
entrepreneurship, team spirit, passion and
integrity.

Barry Callebaut including Company as a part of
the group believes in a free market where
competition is based on customer focus and
integrity.



2.2. B pomonHeHuWe K MpaBHJaM M JOKYMEHTaM,
JeWCTBYIOIMM B OTHomeHMH Kommnanuu, kak
gyactu Barry Callebaut Group, B TOoM umcie
Konekca moBenenus u Global Fair Competition
Policy, Kommanus B 1emsax oOecrieyeHus
YBEPEHHOCTH B TOM, 4YTO OHa JCHCTBYeT B
CTPOTOM COOTBETCTBHU C €€ KOPIOPATHBHBIMH
HEHHOCTSMH ¥ TIPUMEHUMBIMH TPeOOBaHUSIMHU
AHTHMOHOTIONBEHOTO 3aKOHOAATENILCTBA,
NpUHSAIA pemieHne o mnpuHATHH llomuTnkun u

CO3JaHUU AHTUMOHOIIOILHONI KOMIIJIA€HC-
CUCTEMBI.
B  nactosimedt  Ilonmutuke — ompeaessitoTcs

MUHUMAaJIbHbIE HOPMBI NOBEJEHUS, OXKHAaeMOTrO
or Bcex CoTpynHukoB. B Hell omnucheIBaroTCs
OCHOBHBIE BOIIPOCHI AHTHMOHOIIOJIIBHOTO
3aKOHOJATENIbCTBA u MPEIOCTABIISIOTCS
PEKOMEHJAMK B OTHOIIEHWH JOMYCTUMOrO M
HEZIOIyCTUMOr0 IoBeneHus, ogHaxko Ilomuruka
HE OXBaTbIBAaeT BeCh I€PEUYEHb CUTYyallud, B
KOTOPBIX MOTYT BO3HHUKHYTh PHUCKH HapyLIEHMS
AHTHMOHOTIOJIEHOTO 3aKOHOIATEIbCTBA.

2.3. Hacrosamas ITomurnka MpU3BaHa
OTIPENETUTh OCHOBHBIE MEPHI, TPHHUMAaeMbIe
Komnanueil juisi CHUXKEHUS PUCKOB HapyIICHUS
AHTUMOHOIIOJIBHOI'O 3aKOHOAATCJIbCTBA Ipu
BEIICHUU €10 NEATEeIbHOCTH, M PEIIaeT B 3THUX
LEeNSIX CIEAYIONINe 3a/1auH:

2.3.1. Onpenenser OCHOBHBIC BJIEMEHTHI
nectBytonieil B Kommanuun AHTUMOHOIOJIBHON
KOMIIJIA€HC-CUCTEMBI;

2.3.2. YcranaBnuBaeT 00s3aHHOCTh PykoBojCTBa
obecrreuynBaTh M KOHTPOJIUPOBATH pPa3paboOTKy,
BHesipeHue U 3ddextuBHOE QyHKIIMOHHpPOBaHME
AHTUMOHOTIOIBHON KOMILJIACHC-CUCTEMBI;

2.3.3. YcraHaBiauBaer 00S13aHHOCTD
CoTpyTHUKOB 3HaTh U OE3yCIOBHO COOIIOAATH

MpH  BEJCHHH KOMMEpPYECKOW JIeATeIhbHOCTH
Kommannn TpebGoBaHWsS AHTHMOHOIOJIHLHOTO
3aKOHOJIaTeNIbCTBA, a TaKxke rpaBuia,

ycTaHoBJieHHbIE [TonuTHKOM;

2.3.4. YcraHaBiIuBaeT 00s13aHHOCTD
COTpyITHUKOB ~ aKTHUBHO  BBISIBIIATH  PUCKH
HapyIICHUS AHTUMOHOIIOJIEHOTO
3aKOHOJATEILCTBA H, B citydae

HEOMpPeIeICHHOCTH, oOpariarbes Kk KomrumaeHc-
odpurepy B IeNAX oOecredeHus COOMOICHUS
BCEX IPUMEHHUMBIX 3aKOHOB H HOPMAaTHBHO-
MPABOBBIX aKTOB.

2.2.In addition to the rules and documents
effective in the Company as a part of Barry
Callebaut Group, including the Code of Conduct
and the Global Fair Competition Policy, in order
to ensure that the Company operates in strict
accordance with its corporate values and
applicable requirements of the Antitrust Law, it
decided to adopt the Policy and to create the
Antitrust Compliance System.

This policy defines the minimum standards of
behavior expected from all Employees. It
describes the main Antitrust law matters and
provides guidance on accepted and non-accepted
behavior, however, the Policy does not cover the
entire list of situations where risks of violation of
the Antitrust Law may occur.

2.3. This Policy serves to determine the main
measures taken by the Company to reduce the
risks of violation of antitrust laws related to its
activities, and fulfils the following objectives in
this purpose:

2.3.1. Determines the main elements of the
Company's Antitrust Compliance System;

2.3.2. Establishes the duty of the Management to
ensure and control development, implementation,
and effective operation of the Antitrust
Compliance System;

2.3.3. Establishes the duty of the Employee to be
aware and to absolutely comply with the
requirements of the Antitrust Law and the rules
set forth by the Policy during the business
activities of the Company;

2.3.4. Establishes the duty of the Employees to
pro-actively identify Antitrust law risks and
involve the Compliance Officer in case of
uncertainties to ensure compliance with all
applicable laws and regulations.



2.3.5. IlpenocraBnsger CoTpyAHUKaM OCHOBHYIO
uHdopmammo o cymecTByommx B Kommanun
MEXaHUu3Max u mnmpoueaypax, ABJIIOIIUXCSA
dJIEMEHTaMH  AHTHMOHONOJBEHOW — KOMILIaeHC-
CHCTEMBI.

2.4. Ilonmutuka SIBJISIETCA JIOKAJIbHBIM
HOpMaTHBHBIM akTOM Kommanuu, coOIoaeHue
ee  TIONIOKEHWH  SBIseTcs  O0S3aHHOCTHIO
Kommanuu, PykoBoactsa u COTpyIHHUKOB.

2.5. leiictBue IloaUTHKU pacmpoCTpaHseTcs Ha
J04YepHUE o01ecTsa Komnanun, ux
PykoBoacTtBo u COTpyIHUKOB.

3. OCHOBHBIE IIOJIOKEHUA
AHTUMOHOIIOJBHOT' O
3AKOHOJATEJIbCTBA U BO3MOKHAS
OTBETCTBEHHOCTD 3A ETO

HEWUCITIOJIHEHMUE.
3.1. AHTUMOHOIIOIEHOE 3aKOHOIATEILCTBO
HalpaBJICHO Ha OTHOIICHUSA, CBSI3aHHBIE C

3ammTol KOHKypeHIHH. OHO pacnpocTpaHseTcs
Ha MIMPOKUH KPYT JIML, BKIOYas POCCHICKHE H
HWHOCTpPaHHbIE IOpUINYECKHE auua,
JEeUCTBYIOLINE CAMOCTOSITENBHO JU00 B COCTaBE
TPYMIIBI JIUL, TOCYJApCTBEHHBIE OPTaHbl U T.1.

3.2. OCHOBHBIMHM 3aJadaMd AHTHMOHOIIOIBLHOTO
3aKOHOATEILCTBA SIBISIOTCS:

e CogeiicTBre TOTPEOUTENHECKOMY BBIOODPY;

e [loompenue YECTHBIX JICIIOBBIX
OTHONICHUIT; a TAKKe
e 3ammuTa MIPaBUIHLHOTO
(YHKIIMOHUPOBAHUS PHIHKOB.
AHTHMOHOTIONBEHOE 3aKOHO/IATEILCTBO

HampaBJieHO Ha oOecliedeHne YBEPEHHOCTH B
TOoM, 4To ycnex Kommanum He cBsizaH C
HEUYECTHOW KOHKYPEHLUEHU.

3.3. [locnencTBUs HapyIIEHUS
AHTHUMOHOTIONBEHOTO 3aKOHONATEIbCTBA MOTYT
OBITb OYEHDb CEPHE3HBIMHU:

3.3.1. Hanoxenue mrpados: B
(uKcupoBaHHOM pazMepe uiH 10 15% ot
obopora. Ha mpaktuke 3T0 OOBIYHO
NPUBOMUT K HANOXKEHHIO IITpadoB B
MWUIHOHBI pyOuneli (kak Ha Kommanwuio,
TaK u Ha (uznIecKux JIAIT).

2.3.5. Provides the Employees with general
information on the tools and procedures existing
in the Company, which are the elements of the
Antitrust Compliance System.

2.4. The Policy is a local regulation of the
Company; it is the duty of the Company,
Management, and Employees to comply with its
provisions.

2.5. The Policy is extended to the Company’s
subsidiaries, their management and employees.

3. MAIN PROVISIONS OF ANTITRUST
LAW AND POTENTIAL LIABILITY FOR
ITS NON-COMPLIANCE.

3.1. The Antitrust Law is aimed at relations
connected with protection of competition. It
applies to the general public, including Russian
and foreign legal entities, acting either
independently or as a group of entities, state
authorities, etc.

3.2. The main objectives of the Antitrust Law are:

e To facilitate consumer choice;
e To encourage fair business relations; and

e To protect proper operation of markets.

The Antitrust Law serves to provide assurance
that the Company’s success is not due to unfair
competition.

3.3. The consequences of an infringement of
Russian antitrust law can be very severe:

3.3.1. Fines: fixed or up to 15% of the turnover.
In practice, this regularly leads to fines of
millions of Rubles (both for the
Company and individuals). The antitrust
authority can also prescribe to transfer

illegal income to the budget.



AHTHUMOHOTIOJIBHBIN OpraH TaKKe MOXKET

BBIIaTh TPEINHCAHUE O MEPCUUCICHUU

HE3aKOHHOT'O JI0X0JIa B OIOKET.
3.3.2. IlpuBiedeHue K YroJIOBHOU
oTBeTcTBeHHOCTH: COTPYIHUKHU u
PykoBoactBo Kommanuum MOTYyT OBITH
MIPUBJICYCHBI K YTOJIOBHOM
OTBETCTBEHHOCTH B BHJIE JIMIICHUS
CcBOOOIBI (B HEKOTOPHIX CIyUasx).

3.3.3. IlpusHaHue corjlalieHUi
HENCHCTBUTEIbHBIMU: KOHTPAKTHI,
HapyIaouue AHTUMOHOTIOIBHOE
3aKOHOJATEIbCTBO, MOTYT

MIPU3HAHBI HeﬂeﬁCTBHTGHBHLIMH.

OBITH

3.3.4. Bo3memnieHne yOBITKOB: KOHTPAreHTHI
WA TPETHH JIMIa (mammpumep,
MOCTaBIIMKH, KOHKYPEHTHI, 3aKa3uUKH)
MOTYT noTpeOoBaTh BO3MEIIICHHS
yOBITKOB, BO3HUKAIOIINX B pe3yibTaTe
HapyIIeHUs AHTHMOHOIIOJILHOTO

3aKOHOJAaTCJILCTBA.

3.3.5. U3paepkku: MNpOBEICHHUE TMPOBEPOK TIO
¢daxkTy HapylmeHHs AHTUMOHOIOJILHOTO
3aKOHO/IaTENbCTBA MPUBOIUT K
BO3HUKHOBEHHIO CYIIECTBEHHBIX 3aTpart,
BKJIOYas BpEMEHHBIE 3aTpaThl, Cy1eOHbIe
U3JIEPKKU U T. 1.

3.3.6. PenyTrauuoHHBIH yiiep6: HapylleHHe
AHTHUMOHONOJBHOTO 3aKOHOJATEIhCTBA
U TPOBEIEHHE NPOBEPKH MO (aKTy ero
HapylIeHNUsT MOXET HAaHECTH CEpPhE3HBIN
penyTanuoHHbIN yiepo Kommanuu.

4. COIVIAIIEHUA 1 COT/TACOBAHHBIE
JAEUCTBUSA C KOHKYPEHTAMU
(«I'OPU30OHTAJIBHBIE COI'VIALLEHUS»).

4.1. AHTUMOHOIIOJBHOE 3aKOHOJIaTEILCTBO
3ampemiaeT 3aKIIYeHHE  aHTUKOHKYPEHTHBIX
cornamenut mexnay Koukypentamu. JlanHbie
THIIBI COTrJIaIlICHHI Jaiee UMEHYIOTCS
«TOPU3OHTATIBLHBIC COTIIAIIICHUS.

3.3.2. Criminal sanctions: Employees and
Management may be held criminally

liable to imprisonment (in some cases).

3.3.3. Invalid agreements: Contracts, which
breach Antitrust law, may be null and

void.

3.3.4. Damages: Contract partners or third
parties (e.g. suppliers, Competitors,
customers) can claim damages for losses

resulting from a breach of Antitrust law.

3.3.5. Cost: Antitrust law investigations trigger
substantial costs, including in

management time, legal costs, etc.

3.3.6. Reputational damage: A breach of
Antitrust law and an investigation of an
alleged breach can trigger significant

reputational damage for the Company.

4. AGREEMENTS AND CONCERTED
ACTIONS WITH COMPETITORS
(“HORIZONTAL AGREEMENTS”).

4.1. Antitrust law prevents anti-competitive
agreements between Competitors. These types of
agreements are referred to as ‘“horizontal
agreements”.



3anper pacnpocTtpaHseTcs Ha Bce (OPMBI
(MMCEMEHHYI0, YCTHYI0 WIH HEBEpOAIBHYIO)
COTJIAICHWH WJIM COTJACOBAaHUS JCHCTBUM, B
YaCTHOCTH: ouranbHbBIC COrJIaIlCHuUS,
HEOO0A3BIBAIOIINE corJIalieHus WA
JIOTOBOPEHHOCTH, OOMEH MH(OpManuel, yCTHEIE
COTJIAIICHUS, HEMPSIMBbIC KOHTAKTHI WIH PEIICHHMS
TOPIrOBBIX aCCOLUALIMI.

Kareropuuecku 3aIpenaeTcs coBepILIaTh
HIKECTIeNyIoNe NEeHCTBUS IO OTHOIIEHHIO K
Konkypenram.

4.2. 3anper Ha LEHOBOI1 CrOBOP.

4.2.1. He paspemaercst 3akiiouyaTh COTJIALICHUS
WIN AOTOBOPEHHOCTH C OJHUM MJIM HECKOJIbKUMH
Konkypentamu B LeJISIX MTOBBIIICHHUA,
MOHW)KEHUS, CTAOMIIN3aINH, TIOAJICPKAHUS 1IEHBI
KOHKYpUpPYIOLIeH NPOAYKUMH WIM YCIyr WIN
OKa3aHUs HMHOTO HMCKYCCTBEHHOTO BO3ZCHCTBUSA
Ha Takylo IieHy. He paspemaercsa BCTymaTh B
croBop ¢ KoHkypeHTamu B OTHOILIICHUH LICHBI.

CroBop o0 «ueHe» BKIIOYACT COTJALICHUS O
JOOBIX AJIEeMEHTaX IIeHbI (HanpuMmep, Ha0aBKax,
CTOMMOCTM  OTHENbHBIX  3aTpaT, CKUJKaX,
BO3HArPaXICHUAX U T. 1.), a TAKXKE O JHANa30HE
LEH, LEJEBbIX LEHaX, MUHUMAJIbHBIX HWIIHU
MAaKCHUMAaJIbHBIX LIEHAX, 3asBJICHHBIX L€HAX WIHU
LIEHaX CO CKUIKOW, YPOBHAX CKHIOK WM CPOKax
M3MEHEHU 1IEH.

Jomyckaercs  moiydeHHME ~ OT  3aKa34YHMKOB
MPEIOCTaBICHHON o X CcOOCTBEHHOU
WHUIMAaTUBe nH(OopMaIuu o neHax KoHkypeHTOoB
B paMKaX OOBIYHBIX JIENOBBIX MEPEroBopoB. Tem
HE MEHee He paspemiaerci TpedoBaTh TaKYIO
MH(GOPMAIUIO MIIK UCTIOIB30BATh 3aKa3YHKOB IS
noBelieHNs] MHPOPMAIKM O IIEHaX J0 CBEICHHS
KoHKypeHTOB WM  COOOIIEHUS WM  TaKoi
nnpopmarmn. Ecmu y CoTpynHuka B e€ro
OTYETHBIX JOKYMEHTaX uMmeercs WH(pOpMAIUs O
neHax win pacueHku KonkypentoB Kommanuw,
OH JOJDKEH 4YeTKO YKa3aThb [aTy IOJIy4eHHs
TaKou WHPOPMAIHH, ee
MPOUCXOKICHNUE/ICTOYHUK W OCHOBaHHUE NS ee
MOJIyYEHUSL.

4.2.2. He pa3pelaercs:

4.2.2.1. O6cyxnaTh ICHBI WX HH(OPMAIUIO O
uenax ¢ Konkypenramu;

The prohibition covers any form of (written, oral
or non-verbal) agreements or coordination, such
as in particular: formal agreements, non-binding

agreements or arrangements, information
exchanges, gentlemen's agreements, indirect
communications or resolutions of trade
associations.

It is never allowed to do any of the following
activities in relation to Competitors.

4.2. No price fixing.

42.1.1t is not allowed to enter into any
agreement or understanding with one or more
Competitor to raise, lower, stabilize, maintain or
otherwise artificially impact the price of
competing products or services. It is not allowed
to collude with Competitors in any way regarding
the price.

Colluding on “price” includes agreements on any
pricing element (e.g. surcharges, value of
individual costs, discounts, fees, etc.) as well as
price ranges, target prices, minimum or
maximum prices, list or discounted prices,
discount levels, or timing of price movements.

It can be allowed to receive unsolicited
information about Competitors’ prices from
customers in the context of ordinary business
negotiations. It is however not allowed to solicit
such information or use customers as a medium
to communicate or signal price information to
Competitors. If an Employee has in his records
any price information or price lists of Company’s
Competitors, this Employee must clearly indicate
the date of reception, the origin/source, and the
reason for receiving such information.

4.2.2. 1t is not allowed to:

4.2.2.1. Discuss prices, or pricing related

information with Competitors;



4.2.2.2. CornmacoBsIBaTh KaKHM-JTHOO oOpa3zom
UEHBl  WJIH COCTaBJISIIOIINE  C
KoukypenTtamuy;

Hux

4.2.2.3. Coobmate wHGOpPMAIMIO O  IEHaX
(mpsimo mnm kocBeHHO) KoHkypeHTaMm;

4.2.2.4. PackpsiBaTh HE MOJJIEXKAILY IO
pasrialieHuto OyIoyuIyro  IICHOBYIO
nonuTHKy KoHkypeHTawm;

4.2.2.5. Ucionp30BaTh 3aKa3uMKOB B KaudyeCTBE

WHPOPMAIIMOHHOTO  KaHajla  MEXAy
Koukypenrtamu;
4.2.2.6. [TyonuuHo BBICKa3bIBaThCA 0

IJIaHUPpYyEMOM KomMmanueit IIOBECACHUN

Ha PBIHKC.

4.3. 3anpeT Ha CrOBOP Ha TOPrax.

4.3.1. Ecnu KoMnanusi mpuHUMAaeT pelieHne oo
y4acTHH B TOPrax, KpaiHe Ba)KHO, YTOOBI OHa
IPEIOCTABIsUIAa CBOE IPEATOKEeHHe 0e3 BIMSIHUSA
co cTopoHsl KOHKYpEeHTOB WM B3aMMOJEHCTBUA
c Humu. He paspemaercs  neiicTBoBaTh
coBMecTHO ¢ KOHKypeHTaMu MIIu COIJIaCOBBIBATh
CBOM JeWcTBHA C HHUMH, B YacTHOCTH, B
OTHOILIEHUH IIEH B LENAX MMOJa4M 3as8BOK, OJa4u
MHHUMBIX 3asBOK, OTKa3a OT HOAAa4yH 3asBOK WIH
paszena JI0TOB.

K coBmecTHOl 3asBKE B pamMKax COBMECTHBIX
npeanpusatuii ¢ KOHKypeHTamMu TpPUMEHSIIOTCS
0ocoOble mpaBuiIa (AaKe €CIM IOTEHIHATbHBIN
3aKa34yMK 3ampalyBaeT TaKyld COBMECTHYIO
3as8BKy). B Takmx ciaydasx Bcerga HeoOXOIUMO
obpamatecst k  Kommmaenc-odunepy  3a
KOHCYJIbTALIUEH.

4.3.2. He pa3pemaercs:

4.3.2.1. O6cyxnath c Konkypentamu
MOJTyYEHHBIN 3aIPOC HA NPEUI0KEHUE;

4.2.2.2. Agree in any way with Competitors on
pricing or price components;

4.2.2.3. Signal price information to Competitors
(directly or indirectly);

4.2.2.4. Disclose non-public future

behavior to Competitors;

pricing

4.2.2.5. Use customers as an information channel
between Competitors.

4.2.2.6. Speak publicly on the Company's plans
of future behavior on the market.

4.3. No bid rigging.

4.3.1. When the Company makes a decision to
take part in tendering procedure, it is vital that the
Company prepares its proposal without any
influence or interaction with Competitors. It is
not allowed to work or coordinate with
Competitors in particular regarding prices to bid,
cover bids, not to bid or to rotate bids.

Specific rules apply to joint bids within joint
ventures with Competitors (even if the potential
customer requests a joint bid). In such cases, the
Compliance Officer must always be consulted for
guidance.

4.3.2. It is not allowed to:

4.3.2.1. Discuss with Competitors the received
request for proposal;



4.3.2.2. O6cyxaaTh c Konkypentamu
conep:kanue 3asaBku Kommanuu;

4.3.2.3. CornacoBbiBath ¢ KoHKypeHTaMu Kakue-
nu00 BOMPOCH B OTHOLICHHWW 3asBKU

Komnanun.

4.3.3. TlpenBapuTeabHO o0paTuTeCh 3a

4.3.2.2. Discuss with Competitors any content of
the Company’s bid;

4.3.2.3. Agree on any matter regarding the
Company’s bid with a Competitor.

4.3.3. First discuss with Compliance Officer

KOHCYJIbTaIIUEH K KOMHJ’IaCHC-Od)I/IHCDV J0:

MOATOTOBKHU COBMECTHBIX 3asIBOK c
KonkypeHTamu wiM y4acTHUKaMH COBMECTHOTO
NPEINPUITHUS.

4.4. 3anper Ha pasnen PBIHKOB,
pacnpeeieHne 3aKa34YUKOB HJIH KBOT.

4.4.1. ampemaerca OrpaHUYUBATH KOHKYPEHIIHIO
Ha OCHOBaHMHM paszfiena Mo TePPUTOPHUATBHOMY
IPUHINITY, PAcHpeleNieHus 3aKa3uyuKOB WM
COTJIaCOBaHHBIX KBOT BbINycka. He paspernaercs
3aKiouaTh cornameHue ¢ KoHkypeHTamu o
paszgerne, COBMECTHOM HCIIOJNb30BAHUHM WM
paclpeneneHud pbIHKA [0 TPOSYKLUH, €€
aCCOPTUMEHTY, OOBEMYy BBINTyCKa, TEPPUTOPHUU
WIN KPYyry 3aka3yukoB. J[aHHBIH 3ampeT Takxke
JIEUCTBYET B OTHOLIEHUU ITyHKTOB COTJIAIIEHUN O
He-KOHKYPEHIUH (HampuMep, B COIVIAIIEHHUAX O
HUOKP wnnu cObITe TpoayKUuu) 1 0053aTETbCTB
B OTHOILICHWH OTKa3a OT HeI0OPOCOBECTHOTO
MIPUBIICYCHUS COTPYIHUKOB JIPYTOi CTOPOHBI.

4.4.2. He paspemaercs 3aKiI04YaTh COLJIAIIECHUE

before:

Entering into joint bids with Competitors or joint
venture partners.

4.4. No allocation of markets, customers or
quotas.

4.4.1. Competition must not be limited based on a
geographical division, customer allocation or
agreed output quotas. It is not allowed to have an
agreement with Competitors on the division,
sharing or allocation of the market, whether by
product, product range, output, territory or
customer. This applies also to non-compete
clauses (for example in R&D or marketing
agreements) or non-solicitation obligations.

4.4.2. 1t is not allowed (neither verbally nor in

JJIM _JOTOBOPEHHOCTE (HM YCTHO, HA HMHUCHMEHHO)

writing) to have an agreement or understanding

¢ KoHKypeHTaMu B IIEJIAX:

4.4.2.1. Pactipenenenus MPOAYKINU W
MPOTyKTOBBIX JTHHECK;
4.4.2.2. Pa3zgena [OeATEILHOCTH OJHOIO  HIIHA

HCCKOJIBKHUX 3aKa34YHUKOB;,

4.4.2.3. Paznena mpomax mo reorpaguyeckum
peruoHam;

4.4.2.4. IlpuBneueHus K
3aKa34MKOB APYT JIPYyTa;

COTPYAHUYECTBY

4.4.2.5. CormacoBaHus KBOT BBIITYCKa;

4.4.2.6. OTkasza oT
OTnpeeICHHBIMU

COTPYJIHHYECTBA c
NpoJaBUAMH  WJIH

with Competitors to:

4.4.2.1. Allocate products or product lines;

4.4.2.2. Divide the business of one or more
customers;

4.4.2.3. Divide sales into geographic regions;

4.4.2.4. Solicit each other’s customers;

4.4.2.5. Agree on output quotas;

4.4.2.6. To refuse on dealing with a certain
suppliers or customers.
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MMOKYIaTCJIsIMU.

4.5. CoBmecTHast
Konkypenramu.

ACATECJIBHOCTD C

4.5.1. HecmoTpss Ha TO, 4YTO caMO TO0 cele
BEZICHUE COBMECTHOM JESTEIbHOCTH c
KonkypentoM He  sBiseTcs  HapylIEHHEM
AHTMMOHOIIOJIEHOTO  3aKOHOJATENbCTBA, TaKOe
B3aUMOJEHCTBHUE BCETa nMeer
AHTHMOHOIIOJIEHBIE PUCKH.

4.5.2. IlpenBapuTeasHO o0paTuTech 3a

4.5. Joint ventures with Competitors.

4.5.1. Despite the fact that joint activity with a
Competitor is not in itself a violation of antitrust
laws, such interaction always has antitrust risks.

4.5.2. First discuss with Compliance Officer

koHcynpTanmei Kk Kommiaenc-oduuepy ao:

3aKJIFOUEHMS] COTJIAIIEHNH O COTPYAHUYECTBE WU
OCYILECTBICHHAS COBMECTHOM JEATENBHOCTH C
Konkypenrtamu.

4.6. Cnenku ¢ 3aKa34UKaMH, KOTOpPbIe TOKe
MOI'YT CHUTATHCSI KOHKYPEHTaAMM.

[onsitne  «KOHKYpeHTB» WMeEeT IMIUPOKOe
oTIpe/ieTIeHHe B AHTUMOHOTIOTBHOM
3aKOHOJIATEeNIbCTBE M BKJIIOYAaeT B cebd Kak
(haKTHYECKUX, Tak u MOTEHITUATBHBIX
KOHKYPEHTOB.

I[BOfICTBeHHLIe OTHOIICHUSA UMCIKOT MECTO B TOM

ciydae, €Cli 3aKa34unK TaKXe BEJIET
EATEIILHOCTD B KadecTBe Konkypenra
Komnanum. Komnanun CUUTAIOTCS

¢axtnuecknmu KoHKypeHTaMu, eCii OHH BEIyT
JESATETHPHOCT HA OJHOM M TOM K€ pHIHKE.

Kommanust MoxkeT ObITb  MOTEHIMATbHBIM
KonkypeHTOM Opyrol KOMIIaHHHM, €CIH B
HacTosllliee BpeMs OHa HE sBIETCs ee

HemocpeACcTBeHHBIM KOoHKypeHTOM, HO Mora Obl
yepe3  KOPOTKHHA  TIPOMEKYTOK  BpEMEHH
OCYIIECTBUTh HEOOXOAWMEBIE JIOMOTHUTEIbHBIC
KalMTaJIOBIOKEHUS  WIM  TIOHECTH  HHBIE
HEOO0XOTUMEIE 3aTparsl, CBSA3aHHBIC c
nepenpoGUINpOBaHUEM NEATEIBHOCTH, B IIEISAX
BBIXO/Ia HA COOTBETCTBYIOUIMM pBIHOK, Ha
KOTOpOM  Jpyras KOMIAaHHMs BeIET CBOIO
NeSITeNbHOCTh. JTO O3HAaudaeT, YTO MHOTHE
KpymHble 3akazunkd Kommanms MoOryT OBITH
«moTeHuaibHbpiMu KoHKypeHTaMuy, Hampumep,
€CII OJIMH W3 3aKa3uukoB KomImaHWuM, KOTOPHIA
3aHMMAaeTCsl TMPOoJaXaMHd Ha TOTPEOUTEITHCKOM
pPBIHKE, pACUIMPUT CBOIO  JESITEIBHOCTh M|
3aliMeTcsl OOIECTBEHHBIM TUTAHUEM.

5. COI'VIALIIEHMUS C
HEKOHKYPUPYIOLLIUMU

before:

Entering into cooperation agreements and joint
ventures with Competitors.

4.6. Dealings with customers that can also be
deemed Competitors.

The concept of Competitors is defined broadly in
Antitrust law and encompasses both actual and
potential Competitors.

A dual relationship means a customer that also
operates as a Competitor of the Company.
Companies are considered actual Competitors if
they are active in the same relevant market. A
company can be a potential Competitor of
another company if this company is not currently
a direct Competitor, but could within a short
period of time undertake the necessary additional
investments or other necessary switching costs to
enter the relevant market in which the other is
active. This means that many of the larger
Company’s customers could be a “potential
Competitor”, for example if one of the
Company’s customers that sells into the
consumer markets expands into the food service
class of trade.

5. AGREEMENTS WITH NON-
COMPETING COMPANIES, RESELLER
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OPI'AHM3AIIUAMMU, COT'JIALIEHUSA O
HEPEIPOJAXE (< BEPTUKAJIBHBIE
COT'JIALLIEHUSI»).

5.1. BepTukanbHple  CcOIJIaleHUS 3TO
COIVIalIeHHS MEXIy KOMIIaHHUSIMH,
JNEHCTBYIONIMMHM Ha Pa3HBIX YPOBHAX IENOYKH
nocraBok. Kak  npaBwiio,  BepTHUKAJIbHBIE
OTHOUIEHUS — 3TO  OTHOLIEHUS  MEXKIY
MOCTaBIIUKOM  (Hampumep, MPOU3BOAUTEIIEM,
W3TOTOBUTENEM, TOCPEIHUKOM) M 3aKa3UYHUKOM
(manpumep, 00padaTHIBAIOLINM TIPEANPUATHEM,

OTITOBBIM MIPOJIABIIOM WIH JIPYTHMHA
3aKka3uMKamu). B HaHHBIX  BEPTUKaJBHBIX
COTJAIlICHUAX  OINUCHIBAIOTCA  yCIOBUA, Ha
KOTOPBIX CTOPOHBI TIOKYHAlOT, MPOIAOT WK
MEPerpoJaloT  OMpPEAeNeHHBIE TOBAapHl  WIIH

ycayrd. B menoM Takue COTNAIICHHS MOTYT
YCHWIIUTh KOHKYPSHLMIO MEXIy OpeHaamMu, HO
OHH HE JIOJKHBI HPHBOIHUTH K
HEeT0OpPOCOBECTHOMY OTPaHUYCHHIO
KOHKYPEHIIUH CO CTOPOHBI IPYTHX KOMITAHUA.

5.2. IleHbl nepenpogaku.

5.2.1. IuctpuOBIOTOPHI WIn TOPrOBBIE
MOCPEJHUKH JOJDKHBI HMMEThb  BO3MOXHOCTD
CaMOCTOSITEIBHO OTIpEeNIETIATh LEHBI

nepenpoaakm, KOTOpbl€ OHU YCTAaHABJIMBAIOT IJISA
CBOHMX 3aKa34MKOB, 4 TAK)XXC KOMIICHCAIITMOHHBIC 1
mpo4Yuc CKUIAKH, KOTOPBLIE OHU IIPECAOCTABIAIOT
CBOHMM 3aKa34HKaM.

ITonnepxanne HEAOMYCTUMBIX LIEH NEPENPONAKH
MOXKET IPOUCXOAWTh B pa3HBIX (opmax,
HampuMep, B dopme YCTaHOBJIEHHUSA
MUHMMAQJIBHBIX ~ WIM  (UKCHPOBAaHHBIX  LIEH,
MPUMEHEHUS CaHKIMA K AUCTPUOBIOTOpaM 3a UX
LIEHOBYIO MOJIUTUKY IIOCPEACTBOM
HEBBINIOJHEHUS 3aKa30B B IOJHOM OOBEME WM
0e3 3alJep)KKM, PacTOpXKEHUS [OrOBOPOB Ha
MOCTaBKY, yIpo3bl MIPUMEHEHUS K
OUCTPUOBIOTOpAaM TaKUX Mep, MPeNOCTaBICHUSA

BO3HArpaXIeHUH IUCTPUOBIOTOPaM, KOTOpHIE
MPUJIEPKUBAIOTCS ~ PEKOMEH/IOBAaHHON  II€HBI
Mepenpogaxku (mampumep, CKUAKHU u

KOMIICHCALIMOHHBIE CKU/KH, IbIOTHBIE YCIIOBHS H
T. 7.), KOHTPONS IIEHOBOH TOJNUTHKH W
oOpamieHus K JUCTPUOBIOTOpDY B  Ciydae
CJIMIIKOM HU3KHX IIEH U T. 1.

B memom paspemieHo  ycraHaBIMBaTh UL
TCTPUOBIOTOPOB W MIepenpoIaBIOB
MaKCHMajbHbIE LEHBl Mepenponaxu. OpHako,
MHCTPYKIMM  TI0  MaKCHMajbHBIM  LIEHaM

AGREEMENTS (“VERTICAL
AGREEMENTS”).

5.1. Vertical agreements are agreements between
companies that are active on different levels of
the supply chain. Typically, a vertical
relationship is the relationship between a supplier
(e.g. a producer, manufacturer, reseller) and a
customer (e.g. a processor, wholesaler, or other
customers). These vertical agreements describe
the conditions under which the parties purchase,
sell or resell certain goods or services. Generally,
these kinds of agreements can enhance the
competition between brands, but vertical
agreements should not have the effect of unfairly
limiting the competition of others.

5.2. Resale prices.

5.2.1. Distributors or resellers must be free to
determine themselves the resale prices they set
towards their customers and the rebates and
discounts which they grant their customers.

Inadmissible resale price maintenance can occur
in different forms, e.g. setting minimum or fixed
prices, sanctioning distributors for their pricing
policy by not fulfilling orders in full or without
delay, terminating supply contracts, threatening
distributors with such measures, granting rewards
to distributors that adhere to a recommended
resale price (e.g. discounts and rebates,
preferential treatment, etc.), monitoring the
pricing behavior and contacting the distributor in
case of too low prices, etc.

In general, it is allowed to provide distributors or
resellers with maximum resale prices. However,
the instructions on maximum resale prices must
not be accompanied by direct or indirect
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nepenpoaaxm HE JOJDKHBI CONPOBOXIATHCA
MpAMbIMU nim KOCBCHHBIMHU CTUMYyJIaMH1
(HaHpI/IMep, crienuaJibHBIMU CKI/I,Z[KaMI/I) N

NaBJieHWeM / yrpo3amu (Hampumep, yrpo3amu
WCKIIIOYCHUST U3 TIEPEYHS JUCTPUOBIOTEPOB,
MPeAyNpPeKICHUAMHU, OOpalICHUEM U 3ampoCcoM
MPUYHHBL JIJISI KOHKPETHOM WEHBI W T.JI.), YTO
MOXET IMPEBPATUTDH MMpEaAOCTaBJICHHBIC
MaKCHUMaJIbHbBIS LIEHBI MePerpoIaKu B
CIMHCTBCHHBIC BO3MOXHBIC ((DUKCHPOBAHHEIC)
IICHBI.

5.2.2. He pa3pemaercs:

5.2.2.1. CornacoBelBaTb ~MUHUMAJIBHYIO  WIH
(UKCHPOBaHHYIO LICHY MEPENPOIaXKH;

5.2.2.2. YcraHaBnuBatTh CXeMy
KOMIIEHCALlMOHHBIX ~ CKHJOK, KOTOpas
H9KOHOMUYECKH BBIHYKIAe€T TOPrOBOTO
MOCPEIHNKA MOJICPKUBATh
OIIpeIe/ICHHBIN YPOBEHb LI€HBI
MePEnpOIaKy;

5.2.2.3. PacTopraTh JOTOBOpHI MO MPUYHUHE TOTO,
4TO TUCTPUOBIOTOPHI HE
MIPUIEPKUBAIOTCS peKOMEH1I0BaHHON
[EHBI TIePENPOIaKH;

5.2.2.4. [IpuMeHATh CAaHKIUU K TUCTPHOBIOTOpaM
WIN BO3HAarpaxiaaTh UX 3a COOJIOAEHUE

PEKOMEHIOBaHHON [CHBI npu
nepenpoiaxe.
5.3. OrpaHuyeHus B OTHOUIEHUU
nepenpoaaKu.

5.3.1. Cornamennus ¢ AUCTPUOBIOTOPAMH MOTYT
IpeaycMaTpuBaTh TPeOOBaHUS K IEperponaxe
MPOIYKIIHH, HO OHHU HE JTOJIKHBI
HETOOPOCOBECTHO OrPaHWYMBaTh KOHKYPEHIIMIO.
3TO NPUMEHHUMO, B YaCTHOCTH, K OIPaHUYCHUSIM
B OTHOIICHHU PETHOHA/CTPAHBI, TN MPOIYKIIHS
MOXKET MPOAABATHCA, WIM TPYIIBl 3aKa3YHKOB,
KOTOPBIM OHa MOXKET MPOAABATECSL.

O6H.IC€ IpaBWJIO TaKOBO, 4YTO «IIACCHUBHBICH
npoaaxKun (T. €. IpOJAa’XXn Ha OCHOBAHUH 3aKa30B,
CaMOCTOATEIIbHO PasMEIICHHBIX 38.Ka3‘II/IKaMI/I) B
ICJIOM HE JOJIKHBI OTpaHNYUBATLCA.

incentives (e.g. special rebates) or
pressure/threats (e.g. threats of delisting,
warnings, contacting and asking for the reason
for a specific price, etc.), which may turn
provided maximum resale prices to the only
existing (fixed) prices.

5.2.2. It is not allowed to:

5.2.2.1. Agree on a minimum or fixed resale
price;

5.2.2.2. Set up a rebate scheme that economically
forces the reseller to maintain a certain
resale price level;

5.2.2.3. Terminate an  agreement because
distributors do not adhere to a
recommended resale price;

5.2.2.4. Sanction or reward distributors for
adhering to the recommended resale
price.

5.3. Resale restrictions.

5.3.1. Agreements with distributors may provide
for requirements regarding the resale of products,

but these requirements should not restrain
competition unfairly. This is applicable in
particular  to  restrictions regarding the

region/country where or customer group to which
products can be sold.

As a rule of thumb, "passive" sales (i.c. sales in
response to unsolicited orders) must generally not
be restricted.
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OOBIYHO JTFO00¥ BUI OIPaHUIEHUS TIEPETPOTAKI
TpeOyer Oosee TiaTenbHOU oneHku KomruraeHc-
opuilepoM Ui TPOBEPKH TOrO, MOXHO JIH
BKJTIOYHTH TAKOE OTPaHUYUEHIE B COTJIAIIICHHE.

5.3.2. He pa3pemaercs:

5.3.2.1. IlpasMo WA KOCBEHHO OTIPaHUYMBATH
«TaccCWBHBIe» Tpojaxu (MO 3aKasam,
CaMOCTOSITEIEHO pPa3MeIeHHBIM
3aKa3unkaMH) Ha OPYrOd TEeppUTOpPHU
WJIN IPYTOH IpyTIIe 3aKa34HKOB;

5.3.2.2. Pacpenensith 00bEMBI ITUCTPHUOBIOTOPY

Usually, any kind of resale restriction needs a
closer assessment by the Compliance Officer to
review if such a restriction can be part of the
agreement.

5.3.2. It is not allowed to:

5.3.2.1. Directly or indirectly restrict “passive”

sales (on  unsolicited customers’
requests) to another territory or customer
group;

5.3.2.2. Allocate volumes to a distributor or

WIM 3aKa34uKy Ha OCHOBaHWUH HX customer based on their promise to not
oOemanus HE  BBHINOJHATH  3aKas3bl, respond to unsolicited orders from
CaMOCTOSTEIBHO pa3MeEIIeHHEIE certain territories or customers.
3aKa34nKaMH, c OTIpe/IeTICHHBIX
TEPPUTOPUI WM OT OINpedesIeHHBIX
3aKa3YMKOB.
5.3.2. llpeaBapuTENbHO 00paTHUTeCh 3a 5.3.2. First discuss with Compliance Officer
KoHcysbTanueit k Kommnaenc-odunepy no: before:
5.3.2.1. Hanoxenus W cormacoBanmst 5.3.2.1. Imposing or agreeing any resale
OTpaHWYCHWM HA  TEpPenpoiaxy B restrictions towards distributors or
OTHOIIEHHWH  JTUCTPUOBIOTOPOB  HWIIU customers;
3aKa34YHKOB;

5.3.2.2. HanoxeHus 3ampera Ha Mepernpoaaxy
npoaykunu Komnanun.

5.4. Coradamenussi 00
HEKOHKYPEHIIUH.

IKCK/IIO3UBHOCTH M

CornameHuss 00  3KCKJIFO3UBHOCTH ~ MOTYT
MIPEIOCTABIATE TUCTPUOBIOTOPY TIPaBO  OBITH
CJIMHCTBEHHBIM JTUCTPUOBIOTOPOM IO MPOJAXKe
OTIpeAieICHHON MPOAYKIINK HA COOTBETCTBYIOIICH
TEPPUTOPUH WM COOTBETCTBYIOIIEH TpyIIe
3aka3ynkoB. C Apyroit CTOPOHBI, COTNIALICHHUE O
HEKOHKYPEHITHH MOXET BBIHYX/IaTh
IUCTPUOBIOTOpPAa  YIOBIETBOPSATH BCE  CBOH
norpedHoct (wm Gonee 80% ot ux obdbema) B
MPOAYKIIMA  TIOCPEICTBOM €€ TOKYIKA Y
Komnanuu.

C J1eNioBO¥ TOYKM 3PEHUS TaKWE COTJIAIICHHS HE
BCEra BBITOJHBI WM [ENECOO0pa3sHbl s
Kommannn. Takwm oOpa3om, coriameHus o0
OKCKIIIOBUBHOCTU W HEKOHKYPCHIIMU C TPETbUM
JUIIOM BCErJla HEoOXOAUMO OOCYXIaTh ¢
Kowmrmmaenc-oduiepom.

5.3.2.2. Imposing a prohibition to resell products

of the Company.
5.4. Exclusivity and non-compete
arrangements.
Exclusivity —arrangements can provide a

distributor with the right to be the only one to sell
certain products in a territory or to a customer
group. On the other hand, a non-compete
arrangement can force a distributor to buy all (or
more than 80%) of its need for products from the
Company.

From a business perspective, such arrangements
are not always beneficial or desirable for the
Company. Therefore, exclusivity or non-compete
arrangements with a third party should always be
discussed with the Compliance Officer.

14



JlaHHbIe corjameHus MOTYT OBITh 3alpelleHbI,

CCJIn corjialmiCHuA 00 OKCKJIFO3UBHOCTHU
NpCIATCTBYIOT KOHKYPCHIIUU B OCIAX
3aTpyaAHCHUSA BbIXOJa Ha PBIHOK nim

OrpaHUYCHUA HOTpe6I/ITCJ'H>CKOFO BI:I60pa.

6. 3JIOYIIOTPEBJIEHUE
JAOMUHUPYIOINUM ITOJIOKEHUEM.

6.1. Komnanust BefeT NeATEIbHOCTh Ha PBIHKE
cBOOOMHOW KOHKypeHmuu. OpmHakKo WHOTMA
pasmep pbiHOUHOM Jomu Komnanuu Moxer
MIOKa3bIBaTh, 4YTO KoMHmaHHS MOXET ObITh
JOMUHUpYIOIIEeH Ha pblHKEe. B Takom ciydae

BOXHO 00paTuTh 0co0O¢ BHHMaHHWE Ha
MIPUHIOUIILI AHTHUMOHOIIOJILHOT'O
3aKOHOJIATENILCTBA JUIsl  KOMIAHHH, KOTOPKIC

MOXKHO CUMTaTh JIOMUHHUPYIOIIMMH HAa TaKoM
PBIHKE.

Jonsa peiHka, npessimaromas 50%, cuuTaeTcs
SIBHBIM IIPU3HAKOM JIOMHHUPOBAHUS.

Tem HE MEHee, B OTIPEJICIICHHBIX
00CTOATENBCTBAX, 0N CBBIIIE 8% TaKKe MOXKET
cuuTaThCs  JoMuHHpyromier. Jlons  phIHKA
ABJISICTCA JINIIb OIHUM u3 noka3areJiei
JOMUHUPOBaHUS, U Ha PEaTbHYI0 KOHKYPEHIIHIO
BIUSIOT MHOTHE JApyrue (akTophl, HAMpHUMED,
MOKyIaTeIbHAsl CIOCOOHOCTh 3aKa34MKOB WU
noteHiuan apyrux KoHkypeHTos.

JloMuHUpOBaHNE HE SBISIETCS HapyIICHHEM, HO
JOMUHUPYIOIIVMM Ha PBIHKE KOMIAHWSIM HE
paspemaercs COBepIIaTh ompeaeNeHHbIE
NeHCTBHSL. 3akoHaMH 0 KOHKYPEHITUI
3amnpeniaeTcs TOJIBKO 350ynoTpebiaeHue
JOMUHUPYIOIIAM MTOJIOKEHUEM. B
AHTHUMOHOIIOIFHOM  3aKOHOJATENBCTBE 0co0oe
BHUMaHHE B TEME JIOMHUHHPOBAHUS YICIACTCS
croco0aM 3JI0YMOTpeOSicHUS] KOMIIAHUEH CBOUM

JOMUHUPYIOIIAM TOJIO’KEHUEM JUTST
BOCTIPEMSITCTBOBAaHUSI KOHKYPEHIIMM Ha pBIHKE.
[IpenstcTBOBaTH KOHKYPEHIIUU MO>XKHO

MOCPE/ICTBOM TNpH4nMHEeHUs Bpena KoHkypeHTam
WIN HUX WCKIIOYCHUS C pBIHKA (MCKIIOYAOIINe
MIPAKTHUKH), 1100 3nmoynoTpebiaeHne
JOMHUHHPYIOIIMM TIOJNOKEHHEM MOXKeT OBbITh
HAlleJICHO Ha 3aKa34uKOB M  IIOCTaBIIMKOB
MOCPEJICTBOM HCIIOJIb30BAHUS JIOMUHHPYIOLIETO
MOJIOKEHUS (PKCILTyaTallHOHHBIE TIPAKTHKH).

These agreements may not be allowed if these
exclusivity arrangements hinder competition to
enter the market or restrict customer choice.

6. ABUSE OF DOMINANT POSITION.

6.1. The Company is operating in a competitive
market. However, sometimes the Company’s
market size might suggest that the Company is
more dominant in a market. Then it is important
to pay special attention to Antitrust law principles
for companies that could be deemed dominant in
such market.

A market share exceeding 50% is considered as
strong indication of dominance.

However, a share above 8% might be also
considered dominant in certain circumstances.
The market share is only one indicator of
dominance and many other factors influence
actual competition, such as the buying power of
customers or the strength of other Competitors.

Being dominant is not a violation but certain
actions are not allowed to be undertaken by
dominant companies. Antitrust laws only prohibit
the abuse of a dominant position. The Antitrust
law focus on the topic of dominance in relation to
the way a company could abuse its dominance to
hinder competition in the market. This could be
done either by harming or excluding Competitors
in the market (exclusionary practices) or the
abuse of the dominant position can be targeted
toward customers and suppliers by exploiting the
dominant position (exploitative practices).
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YuuteiBas ckianpiBaonlyroca B Poccuiickoit

denepanyn MPaKTUKY pUMEHEHHUSI
AHTHMOHOTIONBEHOTO 3aKOHOAATENILCTBA,
CoTpynHuKaM  ciexyeT  OLEHHBAThb  PUCK
MPU3HAHUSA Kommanuu 3aHUMAIOLIEH

JOMHHHUPYIOIIEE TOJOKEHHE KaK BEPOATHBIA U
0o0patuTh Ha 3TOT pasznen [lomuTuku ocobeHHOE
BHUMAaHUC.

6.2. B ciyuae JOMHUHHUPVIONIETO IIOJOXKEHUS K

Considering the practice of the Antitrust Law
application being formed in the Russian
Federation, the Employees should assess the risk
of recognizing the Company as being in the
dominant position as probable and pay special
attention to this section of the Policy.

6.2. The following is generally problematic in

HCTaTHBHBIM TTOCJICACTBHUAM 0OBIYHO OPpUBOIAT

case of a dominant position:

CIIEYVIONINE NCHCTBUS:

6.2.1. HemoGpocoBecTHast JUCKPUMUHAIHS
MEXK/Ty 3aKa3uyMKaMHd MM ITOCTaBIIHMKAMH,
HaXOAAIIMMICS B CXOKEH CHTyalHy;

6.2.2. HaBsi3piBaHHE HECTIpaBEAJUBBIX ILIEH WIH
KOMMEPUYECKUX YCJOBUI 3aKa3unkam MU
MOCTaBIIMKaM (HampuMep, YCTaHOBIICHHE
[EHBI HIKE YPOBHS CPEIHHUX TIEPEMEHHBIX

3aTpaT  IJ1  BBITECHEHHS  MEJKHX
KoHKypeHTOB C phIHKA);

6.2.3. Cokparenue WIH MIpeKpalieHne
NPOM3BOJCTBA  €CIM  3TO  IOBJEKJIO

yBEJNWYEHHE [IEHBI TOBapa Ha PHIHKE;

6.2.4. CBa3pIBaHHE TMOKYNKH WM JOCTaBKU
TOBapOB U (WIM) OKa3aHUS YCIYyr C

MOKYIKOH WA OCTaBKOM
TOTIOMHUTEIIBHBIX ~ TOBapoB W (WiH)
OKa3aHUEM  JIOMOJNIHUTEIBHBIX  YCIYT
(mammpumep, IMOCTaBKa 3aKa3yuKam
MOJIOYHOTO TIOKOJIafa, TOJBKO €CIIH TpH
5TOM OHH COTJACOBBIBAIOT  IOKYIIKY
TEMHOT'O IIOKOJIaJa WCKIIOYUTEIBHO Y
Kommanum;

6.2.5. OTKa3 OT MOCTaBKM 3aKa34UKy U (WIH) OT
MOKYMKKM y TIOCTaBHIMKAa (Hampumep,
NPUHATHE pEIIeHus O TpPeKpalieHuu
MpoJaX  KOHKPETHOMY  PO3HUYHOMY
mpojaBily 0e3 Kakux-JIM0O 3aKOHHBIX
KOMMEPYECKAX OCHOBAHHH);

6.2.6. 3axaoueHne 3KCKIIFO3MBHBIX COTJIALIEHHH,
KOTOpbIE MOTYT nomemars KoHkypeHTam
BBIUTH HAa PHIHOK WM KOHKYPHUPOBAaTh HA
HEM, TIPEIOCTABJICHHE KOMITCHCAITMOHHON
CKUJIKHU HJIH CO3JIaHHE CHUCTEM
JIOSIIBHOCTH, KOTOpBIE BEIyT K
AHAJIOTMYHBIM MOCIIECTBUIM.

6.2.1. Unfairly discriminating between similarly-
situated customers or suppliers;

6.2.2. Imposing unfair prices or commercial
terms on customers or suppliers (e.g.
pricing below the average variable costs to
drive smaller Competitors out of the

market);

6.2.3. Reduction or cutting off the production if it
resulted the increase of the product price
on the market;

6.2.4. Tying the purchase or delivery of a good
and/or services to the purchase or delivery
of additional goods and/or services (e.g.
only delivering customers with milk
chocolate if at the same time they agree on
purchasing the dark chocolate exclusively
from the Company);

6.2.5. Refusing to supply a customer and/or
purchase from a supplier (e.g. deciding not
to sell anymore to a specific retailer
without any legitimate business reasons);

6.2.6. Entering into exclusive agreements that
could prevent Competitors from entering
or competing in the market, or to provide
rebate or loyalty systems that have a
similar effect.
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6.3. Cxkuakn.

6.3.1. loMuHupyromasi KOMIAHUS HE MOXKET
WCIONb30BaTh OOHYCBI, CKUIKH, WM HHBIC
YCIIOBUSL TIPOJ@XKH TaKUM o00pa3oM, KOTOPBIH
MpenATcTByeT KoHKypeHuu. [IpemocraBnenue
OOHYCOB M CKHJOK TOMHHHUPYIOLICH KOMIIaHHEH
OOBIYHO JTOMYCKAETCS TOIBKO B TOM CIIy4ae, eCIIu
3TO OOYCIIOBICHO OOBEKTUBHBIMH KPUTEPHIMHU
JUISL OTIEIBHOTO 3aKa3uyuka M MPUMEHHUMO KO
BCEM aHAJIOTUYHBIM 3aKa3YHKaM.

6.3.2. PexoMenganmu npu CO3JIaHUH "
pealn3aiud  CXeM IMPEOOCTABICHUSI CKHUIOK B

6.3. Rebates and discounts.

6.3.1. A dominant company may not use rebates,
discounts, or other sales conditions in such a way
that it hinders competition. Rebates and discounts
by a dominant party are generally only allowed
when they are linked to objective criteria
regarding the individual customer and applicable
to all similar customers.

6.3.2. Guidelines when creating and effecting
rebate schemes in case of a dominant position in

Cay4dac JOMUHHPYIOMECTO MOJOXKCHUA HAa PBIHKEC!

the market:

6.3.2.1. Ucnonp30BaHre  TOJLKO  IPO3PAaYHBIX
CXEM IIPEJOCTABIECHUI CKHUIOK: O CXeMax
MIPEI0CTABICHHS KOMIIEHCAITHOHHBIX
CKHJIOK 3aKa3ynKam HEOOXOINMO
cooOmaTh 3apaHee B  YCTKOW H
HEJIBYCMBICIICHHOM (opMme.

6.3.2.2. 3anper Ha KOMIEHCAIIMOHHbBIE CKHUJIKH 32
JIOSITBHOCTh: HE HCIONB3YHUTE CXEMBI
MIPeIOCTaBICHIS KOMIICHCAIIHOHHBIX
CKHJIOK 32  JIOSUIBHOCTh,  KOTOpBIE
CO3MAIOT  CUJIbHBIE  (IKOHOMUYECKHE)
CTUMYJBl WIH JaXe 00s3aTeNbCcTBa IO
MOKYNKE TOJIBKO HJIM B OCHOBHOM
(mampumep, Oonee 80% or oObeMma
norpebHocTel) y Kommanuum B ymiep0
nHtepecam KoOHKypeHTOB.

6.3.2.3.3anper _Ha IEHBl M KOMIICHCAIIMOHHEIE
CKHUIOKH _HIDKE YPOBHS _ 3aTpar: HeE
HCTONB3YHTE KOMIICHCAITMOHHBIE CKHUIKU
WIA IIE€HbI, KOTOpPbIE MNPHUBEAYT K
CHIDKEHUIO 1IEH HUXE YPOBHS 3aTpar Ha
MPOIYKIIHIO.

6.3.3. B ciiygae BO3HUKHOBEHHSI COMHCHHH WM
BomnpocoB oOpamaiiteck k Komrutaenc-odunepy.

6.4. IllenoBasi AMCKPUMUHALIUS.

JloMUHUpYIOIIas ~ KOMIIAHWS  HE  BIpaBe
npeiaraTh 3aKa3uydukaMm pa3lUYHbIE  YCIOBHS
MPOJaKK HA OJUH M TOT e TOBAp, €CIIU TOJBKO
Takoe HEPaBHOE OTHOIICHUE HE O0O0OOCHOBaHO
OSKOHOMHYECKH, TEXHOJOTHYECKH W  HMHBIM
obpazom.

6.3.2.1 Only transparent rebate schemes: Rebate
schemes must be communicated to
customers upfront in a clear and
unambiguous way.

6.3.2.2 No loyalty rebates: Do not use loyalty
rebate schemes that create strong
(economic) incentives or even
obligations to purchase only or mainly
(e.g. more than 80% of the requirement)
from the Company to the detriment of
Competitors.

6.3.2.3 No prices or rebates below cost: Do not
use rebates or prices, which would lead
to prices below the costs of a product.

6.3.3. In case of any doubts or questions, please
contact the Compliance Officer.

6.4. Price discrimination.
A dominant party may not offer customers
different sale conditions, unless such an unequal

treatment is economically, technologically and
otherwise justified.
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Tem He MeHee B ciydae JOMUHHPYIOLIETO
MOJIOKEHUS HA PBIHKE IIGHBI BCE JKE MOTYT
pasnuvaThCs, TAK KaK TAKOE PAa3IUYUE MOXKET
6[)ITB CJICACTBUCM PA3JIMYHBIX 3KOHOMHWYECKHUX
WIH TEXHOJOTUYECKHX TMPEANOCHUIOK. DTO HE
MMEET MPSMBIX HETaTHBHBIX MOCICICTBUH, €CIH
MOXXHO OJIHO3HAYHO HCKIIOYUTh MPOU3BOI B
CMBICIE  3JIOyHNOTpeOJeHHs JAOMUHHPYIOIIUM
MOJIO’)KEHUEM Ha phIHKE. [Ipy HaIMuuu COMHEHUI
Bceraa obpamaiitecs k Kommnaenc-oduiepy.

6.5. OTka3 B npojaxke/nocTaBKe.

JloMuHUpYyIOIIas KOMIIaHWA HE BIIpaBe OTKa3aTh
3aKa34MKy B AaJIbHEHIEH MPoaaKe MPOAYKIIUU B
OTCYyTCTBHE€ Yy HeEe DSKOHOMHYECKOTO WIIH
TEXHOJIOTHYECKOTO 000CHOBaHUSI.

Bcerna crnemute 3a TeMm, 4YTOOBI TPUYUHBI U
(hakTOpEI, BEeAyIIHE K OTKAa3y B IOCTaBKE, OBLIH

He3aMeIIUTENLHO u TIIATEIHHO
3aI0KYMEHTHUPOBAHbI TUTSL BO3MOYKHOT'O
KCIIOJIE30BAaHUS B NAIBLHENIIIEM.

6.6. YcTaHoBJIeHHE JOMOJTHUTEJIbLHBIX
0apbepoB A5 BHIX0/Ia HA PHIHOK.
HomuHnupytoias KOMIIaHUA HE BIIpaBe
WCIIONb30BaTh HMHBIC CHOCOOBI  YCTaHOBIICHHSI

O0apbepoB ansi  KoHKypeHTa, BBIXOISAINETO Ha
PBIHOK, €CJIU OOBEKTHUBHEIE MNPpUYNHBI, KOTOPLIC
MOTYT orpaBaaTh Takoe MOBEJICHUE,
OTCYTCTBYIOT. B Takux cHTyamusx Bcerma
obparmaittrech k Kommuraenc-oduriepy.

6.6.1. B cnyuyae JOMUHUPYIOIIETO NOJIO0XKEHUS Ha

However, differences in pricing can still be
permitted in case of a dominant market position,
as this can also be the result of differing
economic or technological background. This is
not directly problematic, as long as arbitrary
behavior in the sense of abuse of the dominant
market position can definitely be excluded.

Always contact the Compliance officer in case of
doubt.

6.5. Refusal to sell/supply.

A dominant party may not refuse to sell anymore
without economic or technological justification.

Always make sure that the reasons and
considerations leading to refusal to supply are
documented immediately and thoroughly for
possible later use.

6.6. Setting up additional barriers for entry.

A dominant party may not use other ways to set
up a barrier for Competitor entering the market
unless there are objective reasons that can justify
such behavior. In such situations, always contact
the Compliance Officer.

6.6.1. In case of a dominant market position it is

PBIHKC HC pa3pCiacTcCs:

6.6.1.1. 3noynotpetusATh JIOMHHUPYIOLIIM
MOJIOKEHUEM Ul  BOCHPEITSATCTBOBAHHS
BbIX0Ty KOHKYpEHTOB Ha pBIHOK;

6.6.1.2. OTka3piBaTh B MPOAAKE WIM COKPAIIATh
TTOCTaBKH 3aKa3unKy 0e3
SKOHOMMYECKOT0 MM TEXHOJIOTMYECKOTO
00OCHOBaHHS, B Cllydae  HaJIU4Us
BO3MOKHOCTH TIPOU3BOICTBA 581051
MTOCTaBOK COOTBETCTBYIOIIETO TOBapA.

6.6.2.B clryJae BO3MOKHOT'O HaJINYHUS

not allowed to:

6.6.1.1. Abuse the dominant position to hinder
Competitors from entering the market;

6.6.1.2. Refuse to sell or reduce supplies to a
customer without an economic or
technological justification, if the relevant
goods may be produced and supplied.

6.6.2. In case of a potential dominant market

JOMHHHUPYIOHIICTO TIOJIOKCHUA Ha PBIHKC

position, first discuss with Compliance Officer

MIPEABAPUTEINLHO 00paTUTECH 3a KOHCYJIbTAlMEN

before:

k KoMmmaeHc-oduiepy mo:
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6.6.2.1. YcTaHOBIIEHUSI CXEMBI TPEIOCTaBICHUS
CKUIOK JJIsI 3aKa3UHKOB;

6.6.2.2. OTKa3a B IpoJake CYIIECTBYIONTIM HITH
NOTCHIMAJIbHBIM HOBBIM 3aKa3dHKaM oes3
000CHOBaHHBIX MTPUYNH;

6.6.2.3. PacTopkeHust  AOroBopa
3aKa3YHKOM.

IIOCTaBKHU C

7. PEKJIAMA U HEJOBPOCOBECTHAS
KOHKYPEHLUSL.

7.1. HemoOpocoBeCTHOW KOHKYPECHITHEH MOXKET
OBITH MPU3HAHO MOBEJICHUE, KOTOPOE JIHOO0 MPSIMO
3alpeleHo 3aKOHOM, JIM0O 3aKOHOIATEIhHO HE

OTPaHWYCHO, HO MPOTHUBOPEYUT MPHUHIIUITAM
pa3yMHOCTH, CIPaBeUIUBOCTH u
I00pOCOBECTHOCTH o OTHOIIICHUIO K
KonkypeHTy, HampaBieHO Ha TPUYMHEHHE eMY
ymepba.  HemoOpocoBeCTHOCTh  TOBEIEHUS
MOXET OBITh CBsi3aHA C PEKIIaMOH  YCIyT
Komnanuu.

7.2. B cBasu ¢ >tuM COTpyIHUKAM HE CIEAVET:

6.6.2.1. Setting up a rebate or discount scheme
for customers;

6.6.2.2. Refusing to sell to existing or potential
new customers without objective good
reasons;

6.6.2.3. Terminating a supply contract with a
customer.

7. ADVERTISING AND UNFAIR
COMPETITION.

7.1. Any Dbehavior that 1is either expressly
prohibited by law or not restricted by law, but
contradicts the principles of reasonability, justice,
and fairness in relation to a Competitor and is
aimed at causing damage to such Competitor may
be deemed as unfair competition. Unfair conduct
may be connected with advertising of the
Company’s services.

7.2. In this regard, the Employees should not:

7.2.1. PacnpocTpaHsATh HEMOJHYIO U HETOUHYIO
nHGOpPMAIMI0 O TOBapax M YCIyrax
Komnanum, kak B pekiame, Tak ¥ B
JOOBIX MHBIX ITyONMWYHBIX UCTOUYHHKAX, B
TOM 4YHCIIe TMpPHU B3aUMOJCHCTBUU C

KIIMCHTaMH,

7.2.2. PacmpocTpaHATh HHPOPMALUH O TOBapax

u yciyrax KoHKypeHTOB;

7.2.3. Paccka3biBaTh O IPEUMYIIECTBAX YCIYT U
ToBapoB Kommanuu mepen ToBapaMu U
ycoyramu  ee  KonkypentoB,  0e3
BO3MOXXHOCTH  MOATBEPAUTH  TaKYyIO
MH(OPMAIUIO TOKYMEHTAIBHO;

7.2.4. CpaBHuBaTh TOBaphl U ycuyru Komnanuu
c ToBapamu u yciyramu KoHKypeHTOB
0e3 TOYHBIX M KOPPEKTHBIX KPUTEPHUCB
CpaBHEHUSI.

7.2.1. Distribute any incomplete or inaccurate
information on the Company’s goods and
services, both in advertisements and in any
other public sources, including when
interacting with customers;

7.2.2. Distribute any information on the

Competitors’ goods and services;

7.2.3. Describe any advantages of the Company’s
services and goods over the goods and
services of its Competitors without any
opportunity to confirm such information
with documents;

7.2.4. Compare the Company’s goods and

services to the goods and services of its

Competitors without accurate and correct

comparison criteria.
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8. BBAUMOJIEICTBHE C
rOCYJJAPCTBEHHBIMH OPTAHAMMU.

HecmoTpss Ha TO, 4YTO COTPYJHHYECTBO C
rocyaapCTBCHHBIMU OopranaMu ABJISICTCS
HEOTHEMIIEMOIA YaCcThIO KOMMEPUECKOH

nestenbHOocTH KomMmanmm w, 3adacTyr, ee
0053aHHOCTBIO, OHO TaKKe Mojamagact B chepy
JEHCTBUSI aHTUMOHOTIONBHOTO peryiaupoBanus. B
CBS3M C JITHM TaKO€ B3aMMOJIEHCTBHE IOJKHO
OCYIIECTBIISITBCA CTPOTO B COOTBETCTBHH C
TpeOOBAHUSIMU AHTHUMOHOTIOIEHOTO
3aKOHOJIATENbCTBA, a TaKxe HUHBIMU
NEHCTBYIONIMMH 3aKOHOAATEIbHBIMI aKTaMH |
BHYTpPEHHUMH TpeboBaHusIMu KommaHuu.

Takoe B3aMMOJCHCTBHE C TOCYAAPCTBEHHBIMH
OpraHaMy MOXET MPOUCXOANTh Yepe3 MOyUeHHe
3alpoCOB OT TOCYAApCTBCHHBIX OPraHOB W
HaMpaBJICHUE OTBETOB HAa HUX, B3aUMOJICHCTBHEC B
paMKax MmyOJIMIHBIX KOH()EPEHITHI 1 COBEIIaHNMN,
3aKIIIOYCHUE COTJIAIICHUH O COTPYIHUYECTBE H
y4acTHe B rOCy1apCTBEHHBIX WIn
MYHHUIUIATBHBIX KOHTPAKTAX.

CotpynnukaM Kommanum criegyeT HEMEAJIEHHO
MPEKPaTUTh OOCYXKIECHHUE C TPEICTABUTEIAMHU
rOCyJIapCTBEHHBIX  OpraHoB  JEHUCTBUU  WIH
BO3MOXHBIX JEHCTBUM, KOTOPBIE IPOTUBOPEUAT
STUYECKUM HOpMaM BEJICHUS Ou3Heca,
OpUHIMOAM M IpaBWIaM, U3J0KEHHBIM B
Hacrosmel IlomuThke, a Takke COOOIIMTH O
cyuuBiemcs KommiaeHnc-oguuepy.

9. TIPABHJIA JEJIOBOI'O OBIIEHUS.

9.1. Cotpyanukam He00X0IUMO oOpatats
0oco0oe BHUMaHHE Ha TpaBUja KOMMYHHKAITUH W
B3aUMOJICUCTBUS C TPETbUMM JUUamMu. Hx
COOJIOZICHNE TIO3BOJIUT O00ECTIEYUTh KOPPEKTHOE
BOCIIpHATHE  JAeITeNbHOCTH  Kommanmm  m
n30eKaTh CUTyalMid, B KOTOPHIX BBIPAKCHHEIE
CoTpyIHUKaMHU TO3MIIMM MOTIM Obl  OBITH
WCTOJIKOBaHBl ~KaK  CoJepXaimlue MpU3HAKH
AHTUKOHKYPEHTHOTO MoBeAcHU Kommanuy.

9.2. CoTpyIHUKAM HE CIEOAVET:

9.2.1. JlomyckaTh HCITOJIb30BaHUE BO
BHYTPEHHEI M BHEIIHEW IEpEHucKe,
JOKYMEHTaX, MPE3CHTalMsAX, MyOJINYHBIX
3asIBIICHUSIX u MeperoBopax
JIBYCMBICIIEHHBIX u HEeOPEeXHBIX

8. STATE AUTHORITIES RELATIONS.

Although cooperation with the state authorities is
an integral part of the Company’s business
activities and, often, its duty, such cooperation
also falls within the scope of antitrust regulation.
In this regard, such relations shall be in strict
accordance with the requirements of the Antitrust
Law and any other effective legal acts and
internal requirements of the Company.

Such government relations may be maintained
through receipt of requests from any state
authorities and sending responses to them,
interaction within public conferences and
meetings, conclusion of cooperation agreements
and participation in government or municipal
contracts.

The Company’s Employees should immediately
stop discussing any actions or possible actions
contradicting  ethical  business  practices,
principles and rules set forth in this Policy with
the representatives of the state authorities and
report it to the Compliance Officer.

9. BUSINESS COMMUNICATION RULES.

9.1. The Employees must pay special attention to
the rules for communication and interaction with
any third parties. Following such rules will make
it possible to ensure the correct perception of the
Company’s activities and to avoid situations,
where the positions expressed by the Employees
could be interpreted as containing elements of the
Company’s anti-competitive behavior.

9.2. The Emplovees should not:

9.2.1. Make any ambiguous and careless
statements, which may be regarded as

being anti-competitive, in internal or
external  correspondence, documents,
presentations, public statements, or
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BBICKa3bIBAHWH, KOTOpPBIE MOTYT OBITH
pacueHeHsl KakK UMCIOLIHE
AHTUKOHKYPEHTHBIN XapakTep;
9.2.2. JlomyckaTb B paMKax TeX WM MHBIX
MEpPONPHUATUH BBICKA3bIBAHUS, KOTODBIE
MOTYT OBITh PAcLEHEHbl KaK MPHU3bIB HIIH
BBIPOKEHHE TOTOBHOCTH K COBEPIICHHIO
AHTUKOHKYPEHTHBIX IECHCTBHN;
9.2.3. OOMeHHUBaTHCA KOH(DUIEHITHATHHON
uHpoOpManMel 0  TEeKyMHMX/Oyaymmx
LEHOBBIX MJIM [IEJIOBBIX CTPATEeTHsIX U
JpyTon 3aKpBITOU KOHKYPEHTHOM
nHpopmanueii ¢ KoHkypenTom;

9.2.4. CnpammBath 00 00beMe TpOAaXK, IICHAX,
CKHJIKaX, YCIIOBUSIX JEATEIbHOCTH,
pacxomax M T. JI. HENOCPEICTBEHHO Y
Konkypenra;

9.2.5. Ucnonp30BaTh TpEeThUX ULl (Hampumep,
3aKa34YMKOB) B KauecTBE KaHala JJIs
oOMeHa KOH(UACHIIUATBHON
nHpopmarmeit ¢ KonkypeHramu;

9.2.6. IlpuHumaTh WHPOPMAIHIO 17071
nokyMeHThl OoT KoHkypeHTa/o HeM cC
rpudoM «KOHMOUICHITHATHHO» WIIH «IJIS
BHYTPEHHETO MOJIb30BaHUI;

9.2.7. Ucnons3oBaTh KOHOUACHIMANBHYIO H
(wmm)  3akppITyl0  WHOOPMAIHMIO O
KonkypeHTe B 1elIsIX KOHKYPEHTHOM
pa3BeKy.

9.3. IlpenBapurensHo obOpaturech K KoMmiuiaeuc-

negotiations;

9.2.2. Make, during any events, any statements
that may be regarded as calling, or
expressing willingness, to take any anti-

competitive actions;

9.2.3. Exchange confidential information on
current / future pricing or business
strategies and other competitively

sensitive information with a Competitor;

9.2.4. Ask for sales, prices, discounts, terms of
business, costs, etc. directly from a
Competitor;

9.2.5. Use third parties (e.g., customers) as

conduit to  exchange  confidential
information with Competitors;
9.2.6. Accept information or documents

from/about a Competitor that is marked as
"confidential" or "internal";

9.2.7. Use confidential and/or competitively
sensitive information about a Competitor

for competitive intelligence purposes.

9.3. First discuss with Compliance Officer before

oduiiepy 10 oOMeHa KOH(DUISHITMATEHON U (WJITH)

3aKpBITOM  KOHKYpeHTHOW  wWH(popmarmeit ¢
3aKa34MKaMH, KOTOpbIE TaKkKe  CUUTAIOTCH
Konkypenrtamu.

9.4. Toproseie, podeccHOHATBHBIC ACCOIHAITII
W JIpyrue oTpaciieBble BCTPEYH MOTYT OBITH
MOJIE3HBI  JUIsl ~ WM3Y4YeHHS W PeIIeHHs
obmeorpacieBeix mpobiaemM. OmgHAKO C TOYKH
3peHUs] AHTHUMOHOIOJBHOIO 3aKOHOAATEIhCTBA
BcTpeua KOHKYpPEeHTOB MOXET MNPEACTaBIAThH
coboii puck. CrenoBaTeNbHO, BaKHO, YTOOBI Ha
coOpaHUSIX  TOPTOBBIX  acCOIMAIUH  TMPSIMO
paccMaTpUBAIMCh BOMPOCHI M TapaHTHH B
OTHOIIIEHUH TOOPOCOBECTHOI KOHKYPEHIINH.

sharing  confidential and/or  competitively
sensitive information with customers that are also
deemed Competitors.

9.4. Trade associations, professional associations
and other industry gatherings can be beneficial
for learning and addressing industry-wide issues.
However, from the Antitrust law perspective a
gathering of Competitors can present a risk.
Therefore, it is important that trade association
meetings specifically address the topic and
safeguards in relation to fair competition.
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9.5. IlpeaBapuTENLHO oOpaTurech 3a

9.5. First discuss with Compliance Officer:

KOHCYJIbTaIIUEH K KOMHJ’IaeHC-Od)I/I]_ICDVI

9.5.1. Ecnu BB He YBEpeHB, yMECTHO JH
OllpeleNicHHOE TMOBEJCHUE B paMKax
TOPrOBO aCCOILMAINH;

9.5.2. Ecnm npeaBapuTenbHO MPEIOCTABICHHAS
MOBECTKAa JHSA  COJCPKUT  HEACHBbIE
IIYHKTBI,

9.53. Ecnmu BBl XOTHTE TMpPEACTaBUTH Ooyee
KOHKpeTHY0 nHpopmManuio o Komnanuw,
KOTOpast He ABIISETCS 00IIeT0CTYITHO;

9.5.4. Ecnu Bac mpocsT NMpPelOCTABUThH JTaHHBIE
JIISL HCCJIe10BaHUA PpBIHKa HIIn

CPaBHUTCIIbHOT'O aHAaJIM3a U T. O.

9.6. He pa3pemaercsi:

9.6.1. OOmeHmBaTbCs nH(pOpMaIei 0
HaMEpEeHUsX, CBA3AHHBIX C OyAyIIuM
MOBEJICHUEM B OTHOIICHHWW LEHBI WIN
00BEMOB;

9.6.2. OOcyxnmatb JOOYI0 HHYI 3aKPBITYIO
KOHKYPEHTHYI0 ~ WHQOpPMalHUio  HIU
oOMeHUBaThCA €if;

9.6.3. VYyactBOBaTh B Heo(UIHaIbHBIX
00CYXIEHHUIX 3aKPBITOH KOHKYPEHTHOH
nHpopMaru bi(o) 0opHUITHATHHOTO
coOpaHus, BO BpeMsl U TIOCTIE HETO;

9.6.4. IlpuHOCUTHL BHYTPEHHHE JIOKYMEHTHI C
KOHQHUICHINAILHOH W (WJIK) 3aKPBITON
KOHKYPEHTHOU nHpOpMauen Ha
coOpaHMs acCOLMALH.

9.7.1lpu  yyacTuu B TeX WIH  HHBIX
MEpPOTPUATUSAX, OPraHU3YEMBIX aCCOLHAIUSIMH,
W B WHBIX coOpaHmsax, COTPpYIHWKH JOJKHEI
NPUAEPKUBATHCS CHEAYIONIUX IPABUI:

9.7.1. 3abnaroBpeMeHHO 3HAKOMUTBCS c
porpamMmou TOro 581051 HMHOIO
MEpOIPUATHS NIEPE]] YIaCTUEM B HEM;

9.7.2. O6cy)xnaTh B paMKaX acCOITHAITAN TOJBKO
Ty UH(pOPMAIIMIO, KOTOpas He OTHECEHA B
paMkax HaCTOSIIECH TTomutnku K
MOTEHITHAILHO OTIACHOM;

9.5.1. If at any time you are not sure whether
certain conduct is appropriate within the
trade association;

9.5.2.

If an agenda provided in advance

contains unclear items;

9.53. If you want to present more specific
information about the Company, which is
not publicly available and contradicts
with the content of this Policy;

9.54. If you are asked to provide data for

market surveys or benchmarking, etc.

9.6. It is not allowed to:

9.6.1. Exchange information on intentions
concerning future conduct regarding

price or quantity;

9.6.2. Discuss or exchange any other

competitively sensitive information;

9.6.3. Participate in informal discussions about
competitively  sensitive  information
before, during and after the official
meeting;

9.6.4. Carry internal documents with
confidential and/or  competitively
sensitive information to association

meetings.

9.7. When participating in any events organized
by the associations or in any other meetings, the
Employees must adhere to the following rules:

9.7.1. Familiarize themselves with the program of
any event in advance before participating
in it;

9.7.2. Discuss within the associations only the

information that is not referred by this
Policy to potentially hazardous;

22



9.7.3. TpeboBath mpeKpaTuTh OOCYXKICHHE, B
paMKax KOTOpOTro MOJHUMAIOTCS BOTIPOCHI,

CyILIECTBO KOTOPBIX MPOTUBOPEYUT
npaBwiaMm  Hactosied Ilonutuku, u
HE3aMEIJIUTEIBbHO coo0mmare 0

ciryuusiemcs Kommnaenc-oguuepy;

9.7.4. HememyieHHO TOKHAATh MEPONPUSATHE, B
clly4ae e€clIM B €ro paMKax Befercd
o0cyxJieHHue, IIPOTUBOpEeYalllee NpaBuIaM
Hactosime  [lonmuThky, 3apUKCHPOBATH
MOMEHT U NPUYHMHY YXOAa B IPOTOKOJE
MEpOIPHATHUS;

9.7.5.Ilpn Hanmuuu BO3MOKHOCTH, MO HUTOraMm
MIPOBEJICHUST MEPOTPHUSTHS  aCCOIUAINH
WJIM HHOTO COOpaHUs MPOBEPATH MPOTOKOI
BCTPEYH U MOJIyYIaTh €0 KOIHIO.

10. BBAUMOJENHCTBHUE C
AHTUMOHOIIOJIBHBIM OPT'AHOM.

10.1. AHTUMOHONOJBHBIE OpraHsl BIIpaBe
IPOBOJUTH IPOBEPKU B OTHOLICHUU KOMIIAaHHM,
KOTOPBIX OHH TIOJO03DPECBAIOT B  HApYIICHHU
AHTHMOHOIIONIEHOTO ~ 3aKOHOAATENBCTBA.  JTO
TaKXKe O3HAuyaeT, 4TO OHM BIIPaBe IPOBOIUTH
BBIE3JHBIE TIPOBEpPKH (B TOM dwmcie, 0e3
NpeaBapUTEILHOTO YBEIOMJICHUS]).
CotpyaHukam HE00X0IUMO Cclle10BaTh
YKa3aHWsAM OpraHOB BIACTH B paMKax TaKOW
npoBepkd. EcniM  ymolHOMOYEHHBIH — OpraH
NPUHUMAET PEILICEHHE O MPOBEIEHHM IPOBEPKH
KOHKpETHBIX  AeiictBuii  COTpyIHHKOB  Ha
OCHOBaHWH TOJ03PEHUI B HAPYIICHUH 3aKOHOB H
HOPMAaTUBHO-TIPABOBBIX aKTOB O KOHKYPEHIIUH,
HeMemeHHo coobmmre o0 3rom Komrmuraenc-

oduriepy.

10.2. B wmensix OCYILIECTBICHUS KOHTPOJS 3a
cOoOJIIOIeHNEM AHTUMOHOIIOJIBLHOTO
3aKOHOJATEILCTBA AHTHMOHONOJIBHBINA  Oprad

BIIpAaBC:

10.2.1. Hanpapnare KoMmmanun THCHEMEHHBIC
MOTHBHPOBaHHBIC 3ampochl. [lpu 3ToM,
ecnu CoTpynHuK TTOJTy YT oT
AHTHUMOHOTIONFHOTO OpraHa Kakoe-Tu0o
ycTHOe  TpeOoBaHME, Tiepejgada B
AHTUMOHOTIOJNIBHBIN OpraH KaKuX-ITH0O
CBEJICHM BO3MOXKHAa TOJBKO TIIOCIHE
koHcynbpTanmu ¢ KoMrmaeHc-oduiepom;

10.2.2. IlpoBoANTh TUIAHOBHIE U BHEILIAHOBBIC

9.7.3. Demand the discussion, where any issues,
the substance of which contradicts the
rules of this Policy, are raised, be stopped
and immediately report it to the
Compliance Officer;

9.7.4. Immediately leave the event, if there is a
discussion within such event, which
contradicts the rules of this Policy, and
record the time and reason for leaving in
the event minutes;

9.7.5.If possible, following the event of the
association or any other meeting, check
the meeting minutes and obtain a copy
thereof.

10. ANTIMONOPOLY AUTHORITY
RELATIONS.

10.1. The Antimonopoly authorities have the
right to do investigations into companies if they
suspect a violation. This also means they have the
right to do on-sight investigations (dawn raids).
Employees are requested to comply with the
instructions given by authorities in light of such
an investigation. In case a competent authority
decides to investigate the specific behavior of
Employees on the grounds of suspected
violations of Antitrust laws and regulations,
immediately inform the Compliance Officer.

10.2. In order to monitor compliance with the
Antitrust Law, the Antimonopoly Authority may:

10.2.1. Send the Company written reasoned
requests. However, if an Employee
received any oral request from the
Antimonopoly Authority, any
information may be transferred to the

Antimonopoly Authority only after
consultation with the Compliance
Officer;

10.2.2. Conduct scheduled and unscheduled
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npoBepkn  Kommanuum B (opme
BBIE3IHBIX U TOKYMEHTapHBIX MPOBEPOK.
[lpn mpoBeneHMM NPOBEPKU MOIydYaTh
JIOCTyl B moMmemeHuss KommaHwm, K

JIOKyMEHTaM u uH(pOpMAIIVH,
OCYIIECTBIATH WX OCMOTpP, HO He
HU3BATHE,

10.2.3. B xone npoBeneHus: BbIE3THON MPOBEPKU
NpoM3BOANTE (OTO- W BHUJICO3AIKUCH,
uctpeboBate MO0  CaMOCTOSITEIHHO
CHUMATH KOIHU C JIOKYMEHTOB, a TaKXe
JIeNaTh KOMHUH 3JIEKTPOHHBIX HOCHTENEH
UHQOPMAIIH;

10.2.4. Bo30yknaTh M paccMaTpuBaTh Jeia B

otHomeHnu  KommaHum,  BBIHOCHUTH
pernieHus, MIPEITUCAHHUS,
MPEIyTPEXISHUS] M TPEIOCTEPEKESHHS,
MPUMEHSTh aJIMHUHUACTPATUBHBIC
CaHKIIUH.

10.3. Pa3pemaercsa u Tpedyercs:

10.3.1. He3zamenmurelsHO COOOIUTE
PykoBoactey m KommiaeHc-oduiepy o
HayaJie MpOBEPKHU;

10.3.2. Tlpusneur  Kommmaenc-opunepa  k
B3aMMOJICHCTBUIO C OpraHaMHU BIACTH;

10.3.3. Bectu COOTBETCTBYIOIME IPOTOKOJIBI
coOpaHMii C OpraHaMy BIACTH;

10.3.4. CoTpynuudarh, MPOSIBISTH IPYKETIOOHE
U HE TepsTh OTUTEIHHOCTH.

10.4. He pa3peraercs:

10.4.1. YHMUYTOXAaTh MOKYMEHTHl WIM YJAJIATh
3JIEKTPOHHBIE (aiiIbl B X0 IPOBEPKH;

10.4.2. CpbiBaTh NPOBEPKY WM IPEMSITCTBOBATH
€e MIPOBEICHUIO.

10.5. B cay4yae BBIE3AHOW OPOBEPKU BaM CHEAVET
IPENIPUHITH CIEAVIONINE JSHCTBUA:

10.5.1. CoxpaHATb CIOKOHCTBUE;

investigations of the Company in the
form of field and documentary
investigations. During the investigation,
obtain access to the Company’s
premises, documents and information,
inspect them, but not seize any such
information or documents;

10.2.3. During the field investigation, carry out
photo and video recording, request, or
independently =~ make, copies  of
documents and make copies of electronic
storage media;

10.2.4. Initiate and consider cases against the
Company, render decisions, orders,
notices and warnings, apply any
administrative penalties.

10.3. It is allowed and required to:

10.3.1. Immediately inform Management and the
Compliance Officer when an
investigation has started;

10.3.2. Involve the Compliance Officer in all

contacts with authorities;

10.3.3. Keep good minutes of the meetings with

authorities;

10.3.5. Cooperate, be friendly and stay alert.

10.4. It is not allowed to:

10.4.1. Destroy documents or delete electronic
files during the investigation;

10.4.2. Try to frustrate or obstruct an

investigation.

10.5. If there is an on-site investigation you
should do the following:

10.5.1. Keep calm;
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10.5.2. TlonpocuTh JOMKHOCTHBIX JUI] MTOKA3aTh

YAOCTOBEPAIONINC NOKYMCHTHI,

10.5.3. Ilompocuts JOJDKHOCTHBIX JINIL
MPEACTaBUTh TMPUKA3 O MPOBEACHUU
MIPOBEPKH;

10.5.4. Hememmenno cooOmures KoMraeHce-
odurepy;

10.5.5. OGecrieunThb IMOCTOSTHHOE

COTIPOBOKIICHUE JOIKHOCTHBIX JIHII;
10.5.6. BbImonHUATH 3a1IPOCHl AOHKHOCTHBIX JIULI,
€CJIM OHU CBSI3aHBI C TIPOBEPKOI;

10.5.7. O0ecmeynThb KOH(UACHIINATHHOCTb

(haxTa IpOBeIEHUS TPOBEPKH;
10.5.8. IlposBUTE npyxkemoOue K JOHDKHOCTHBIM
JIMLAaM U ObITh BEXJIMBBIM C HUMU;

10.5.9. Co3maTe CHHCOK BCeX JOKYMEHTOB,
KOTOpbIE HHTEPECOBaIH JOJDKHOCTHBIX

JIMI, 1 BCCX 3aIaHHBIX BOIIPOCOB;

10.5.10.ITocne xoncympranuu ¢ KommmaeHc-
o(HIIEPOM OTBETUTH HA JIFOOBIC 3aMPOCHI
0 [IPEI0CTaBICHUH uHbOpMaIHH,
Pa3bsCHEHUH 10 JTOKYMEHTaM WJIH POJIH
CoTpyIHUKOB OBICTPO, TPAaBIUBO U B
IIOJIHOM O0OBEME.

11. AHOOPMUPOBAHUE U OBYYEHUE
COTPYJIHHUKOB.

11.1. UapopmupoBanue u oOydeHune
CoTpyIHUKOB COAECHCTBYET MOBBILICHUIO YPOBHS
KOPIIOPATUBHOW KYJBTYPHI, OCBEJOMJICHHOCTH B
BOIIpOCax AHTHMOHOIIOJILHOI'O
3aKOHOJIATENIbCTBA M CIOCOOCTBYET 3TUYHOMY
BeneHuo OusHeca KoMmmanuei.

11.2. CoTpymHukyn ~ OTBEYAalOT 3a  3HAHHE
TpeOOBaHMA AHTUMOHOIIOIBHOTO
3aKOHOAATENILCTBA WM IOHUMAaHHE CEPhE3HOCTH
MOCIIEACTBUN, K KOTOPBIM MOXXET IIPHUBECTH HX
HEecOOJIIOIeHHEe, a TaKKe 3a CBOI0 T'OTOBHOCTh
UACHTH(QULIUPOBATh M paccMaTpuUBaTh B CBETE
AHTHMOHOIIOJIEHOTO 3aKOHOJATEeNbCTBA
CUTyaluu, B KOTOpPBIX MOI'YT BO3HHUKHYTH

10.5.2. Ask to be shown the identity cards of the

officials;

10.5.3. Ask the officials to produce their search

mandate;

10.5.4. Immediately contact the

Officer;

Compliance

10.5.5. Ensure the officials are accompanied at

all times;
10.5.6. Comply with the requests of the officials,
as long as they are connected with the
investigation;
10.5.7.

Keep the fact that there is an

investigation confidential;

10.5.8. Be friendly and polite to the officials;

10.5.9. Keep a complete list of all documents the
officials are interested in and all

questions asked;

10.5.10.After checking with the Compliance
Officer, answer any requests for
information, explanations for documents
or the role of Employees promptly, fully
and truthfully.

11. INFORMING AND TRAINING OF
EMPLOYEES.

11.1. Informing and training of the Employees
contributes to enhancing corporate culture,
awareness of the Antitrust Law and promotes
ethical business conduct of the Company.

11.2. The Employees are responsible for being
aware of the requirements of the Antitrust Law
and understanding the severity of the
consequences their non-compliance may entail as
well as for being willing to detect and consider in
view of the Antitrust Law any situations, where
antitrust risks may occur.
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AHTUMOHOIIOJIbHBIC PUCKH.

11.3. B kadecTBe 3JeMEHTa aHTHMOHOIOJILHOM
KOMITJIa€HC-CUCTeMBI, KoMIanus rapaHTUpyeT
CoTpyaHukam MIPOBEICHUE MEPOTIPUSTHUS,
oOydaroniero UXx OCHOBaM AHTHMOHOIOJIBHOTO
3aKOHOJATEIBCTBA, COBPEMCHHBIM TEHACHIIHSIM
AHTUMOHOIIOJBHOTO peryIupoBaHUs i
TpeOoBaHuMsiIM K ToBeneHUt0  COTpYTHUKOB
Komnanuu, mpenycmMoTpeHHbIM [lonuTukoi,
peryJspHO.

11.4. Cotpymaukn 00s3aHBI IPUHUMATh y4acTHE
BO Bcex O0OydarlImux MEpONpHATHUSX IO
AHTHUMOHOTIOIEHOMY 3aKOHOJATEIILCTBY,
npoBoauMbix Kommnanmel, 4ToObl obOecmeuyuThb
OCBEOMJICHHOCTh 00 AHTHUMOHOTIONBHON
KOMILJIA€HC-CUCTEME.

12. KOMIUVIAEHC-O®UILIEP.

12.1. KomrmutaeHc-o¢uiiep HUCIONHIET (yHKIUIO

BHYTPEHHETO KOHTPOJIS coOoaeHus
Cotpynnukamu [lonuTtuku.
12.2. Kommnaenc-oguuep MIOAUYUHSETCS

HETOCpeCTBEHHO PyKoBOACTBY.

11.3. As an element of the Antitrust Compliance
System, the Company guarantees the Employees
that an event to teach them the basics of the
Antitrust Law, current trends in antitrust
regulation, and requirements for the behavior of
the Company’s Employees provided for by the
Policy will be held at a regular basis.

11.4. The Employees shall participate in all
training events on the Antitrust Law held by the
Company to ensure awareness of the Antitrust
Compliance System.

12. COMPLIANCE OFFICER.

12.1. The Compliance Officer shall fulfil a
function of internal control over compliance with
the Policy by the Employees.

12.2. The Compliance Officer shall be directly
subordinate to the Management.

12.3. K o0ssannoctaMm _ Kommiaenc-opuniepa 12.3. The Compliance Officer’s duties shall
OTHOCUTCSI: include:
12.3.1. Opranmuzauus npoBeneHus meponpusitusa, 12.3.1. Organizing an event to teach the

oOydatomero  COTpyJIHHKOB  OCHOBaM
AHTHUMOHOTIOIBHOTO ~ 3aKOHOJATEIhCTBA,
COBPEMECHHBIM TEHICHITUSM
AHTUMOHOIIOJIBHOTO ~ PEryJMpPOBaHUSI U
TpeboBaHUAM K moBeneHNI0 COTPYIHUKOB
Kommanun, MPEeTyCMOTPEHHBIX
ITonutuxoi, 51 KOHTpPOJIb 3a
CBOCBPEMEHHOCTBIO TIPOBEICHUS TaKUX
MEPOIPUATHIA;

12.3.2. Opranuzanus KOHCYJIbTUPOBAaHUS

CoTpyIHUKOB 0 BO3MOJKHBIX
aHTHMOHOIIONBHBIX puckax Komnanww,
CBSI3aHHBIX C JeiicTBuAMU COTPYIHUKOB;

12.3.3. PaccMmoTpenue COOOIIIeHAIT 0
BO3MOYKHBIX HapyIIeHUIX
AHTHMOHOIIOJILHOI'O 3aKOHO/aTeIbCTBA;

Employees the basics of the Antitrust Law,
current trends in antitrust regulation, and
requirements for the behavior of the
Company’s Employees provided for by the
Policy and controlling timeliness of such
events;

12.3.2. Organizing consulting of the Employees
on possible antitrust risks of the
Company related to the Employees’

actions;

12.3.3. Considering  reports  on

violations of the Antitrust Law;

possible
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12.3.4. HezamennmurenpHOE YBEIIOMJICHUE
PykoBonctBa Kommanum o cioywasx
BO3MOXHOTO HapyIICHUS
AHTHUMOHOIIOJIBHOTO  3aKOHOZATEIbCTBA

nnu IloauTuku, B CBA3M C JACHCTBUSIMHU
CotpynnukoB Komnanuu;

12.3.5. Oxkazanue cozieficTBHS
YIOJTHOMOYEHHBIM MIPEICTaBUTEISAM
AHTHMOHOIIOIBHOIO oprana npu
IIPOBECHUHN AMU IIPOBEPOK

nestenbHocTH Kommanuw;
12.3.6. Opranu3arus IpoBeIeHUS OTICHKA
AHTUMOHOTIOJBHBIX pUcKoB Kommanuu u
BBIPA0OTKA JOTIOHUTEIHHBIX
MPENIOKESHUHN 110 UX JTUKBUIAIAN U
MHHHMHM3AIHH, €CITH HEOOX0IUMO;

12.3.7. TlpoBenenue oueHKH SPPEKTHBHOCTH
paboThl AHTHMOHOTIOIBFHONH KOMIUIACHC-
CHCTEMBI " MOATOTOBKA
COOTBETCTBYIOIIIX OTYETHBIX

MarepuaiioB st PykoBojacTsa.

13. KOHCYJIbTALIUHA O IPUMEHEHUUN
MHOJIUTHUKMU.

13.1. lns  wamnexameit paborel  Kommnanum
BaXHO, YTOObI COTPYIHUKH OBLTM O3HAKOMIICHBI
C MpaBUJIAMH U CJICIAOBAIH UM.

B cnyuwasx, npenycmorpeHHblx IlomuTtukon, a
TaKKe TPU BO3ZHUKHOBCHHMH JIIOOBIX BOIPOCOB,
CBA3aHHBIX C  COACPXKAHMEM  HACTOSIIEH
[Monutukn, 0cOOEHHOCTSAMH peann3aluyl IpaBHIl
HacTosie [1onUTHKY B KOHKPETHBIX CUTYalUsIX
u/unu  OW3HEC-TIpolleccax, COMHEHUSMH B
MPAaBUJIBHOCTH COBEPIIEHUS TOTO WM HHOTO
JOCUCTBUSI C TOYKH 3pEHUS  COONIOJCHUS
AHTHUMOHOIIONBHOTO 3aKOHOJIATENIbCTBA,
CorpyaHukam  ciuemyer — oOpamaTtbes — 3a
KoHcysbTanueit k Kommnaenc-ogunepy.

13.2. UToOBI MONYYUTH KOHCYJBTAIIHIO, IF000H
CoTpynHuk, B mpenycMOTpeHHBIX [lomuTukoin
Cllyyasix WIM B CBS3M C KakUM-THOO HHBIM
COMHEHHEM B COOTBETCTBUM TE€X WM MHBIX

JNIEUCTBUN AHTUMOHOIIOJIBHOMY
3aKkoHoAaTenbCcTBY WM llomutuke, MOXeT
obOparutecsi k KowmmnaeHc-odunepy mudHoO,
MOCPEINCTBOM MUCHEMEHHOTO oOparienus,

12.3.4. Timely  notifying  the  Company
Management of any possible violations
of the Antitrust Law or the Policy due to

the actions of the Company’s Employees;

12.3.5. Assisting the authorized representatives
of the Antimonopoly Authority during
their investigations of the Company’s

activities;

12.3.6. Organizing assessment of the Company’s
antitrust risks and preparation of the
additional procedures and tools for
elimination and mitigation of the
identified risks, if any;

12.3.7. Assessing the efficiency of the Antitrust
Compliance System and preparing the
relevant reporting materials for the
Management.

13. CONSULTATIONS ON THE POLICY
APPLICATION.

13.1. For a good functioning of the Company it is
important that Employees are aware and follow
the rules.

In the cases provided for by the Policy or in case
of any questions related to the contents of this
Policy, the specific features of implementation of
the rules of this Policy in particular situations
and/or business processes, doubts about
correctness of any action as regards compliance
with the Antitrust Law, the Employees should
consult the Compliance Officer.

13.2. In order to consult, in the cases provided for
by the Policy or due to any other doubt about
compliance of any actions with the Antitrust Law
or the Policy, any Employee may contact the
Compliance Officer personally, by written
request, via e-mail, by telephone or any other
means available to him/her.
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AIIEKTPOHHOM TMOYTHI, TeIEPOHHOTO 3BOHKA WIIH
J0OBIM APYTHM JOCTYIHBIM CIIOCOOOM.

13.3. KommiaeHc-oduiep MPEJICTABIISACT
obpatuBuiemycsi COTPYIHUKY KOHCYJIbTAlMIO B
CPOK, M03BOJISIFOLIIAI MHHHMH3HUPOBATH
BO3MOJKHBIE AHTHMOHOTIOJIbHBIE pHCKH,
BO3HHMKAIONIHE B CBA3M C HEOOXOIMMOCTBHIO
CoTpyHUKA B MOJyYSHUH KOHCYIBTAIHH.

14. PABOTA C COOBLLIEHUSIMMU.

14.1. Komnanust oxugaer, utro CoTpyIHUKH
OyIyT HE TONBKO COOOIMaTh HEOOXOINMYIO
MHGOPMAIUI0 U TPOXOJUTH COOTBETCTBYIOIICE
o0ydeHHe, HO W aKTHBHO H3yd4aThb BOIPOCHI
HOPMAaTHBHO-TIPABOBOTO COOTBETCTBUS H
oOparmmarbest 3a pa3bsACHEHUSMH B CIIyJasx, KOoraa

OHM HE YBEpeHbl B NPABWIBHOCTH CBOHMX
JEHCTBHH.
142.B  cmyyae  HecoONIoIeHHS  TpaBHI

COTpyJHUKH JOJDKHBI COOOIIUTH 00 3TOM U
(wm) wcmpaBuTh curyaruio. Bece CoTpymHukm
rpynnel  Barry  Callebaut Group 00s3aHbI
HEMEJUICHHO CO00MIaTh O JHOBIX MOJO3PCHUAX O
Cephe3HOM HApYNICHUH HOPMATHBHO-TIPABOBOTO
cootBeTcTBUA. O HETOOPOCOBECTHOM MOBEACHUU
MOYKHO COOOLIMTH OJHMM H3 TpeX CHOco0OB,
OITHUCAHHBIX HUXE.

14.3. CoTpyiHUKy WM CTOPOHHEMY JIHIY,
MOJIararoeMy, 49TOo Kommanueit 158)071
Cotpymaukimm/CoTpyTHUKaMH JTOYIICHO, HIIH
MOJKET OBITE JIOTYIIICHO, HapyIICHUE
AHTUMOHOTIOJIBHOTO 3aKOHOAATENhCTBA CIEAYET
obpartuthcs k Komrmmaenc-odurepy.

B nemax obGecrieueHnss BO3MOKHOCTH B JIIO0O€
BpeMs COOOIIMTh O BO3MOXXHOM HapyIICHUH

AHTUMOHOTIOIBHOTO 3aKOHOJIaTEIIbCTBA,
Komnanueit co3man  crnemnuaibHBIA  ajapec
SJEKTPOHHOM  TOYTHI AN MpUEMa  TaKHUX

coobmenwmii (compliance@barry-callebaut.com).

14.4. Komnanuss rapantupyer CoTpyIaHHKaM,
00paTHBIIMMCS K Kommnaenc-ogpuuepy
0e30macHOCTs M OTCYTCTBHE  HETAaTHBHBIX

HOCHGI[CTBI/Iﬁ, CBs3AaHHBIX HeHOCpeI{CTBeHHO C
COOOIIIEHHEM.

14.5.B ciyyae TOCTYIUICHHS COOOIICHHS O
BO3MOXHOM HapymC€HUH AHTHMOHOITIOJILHOTO
3akoHonaTenbecTBa KomrutaeHc-oduuep BIpase
MIPOBECTH COOp MOMOJHUTEIHPHOW MHPOPMAIINH U
JIOKYMEHTOB 10 0OCTOSATEIbCTBAM, YKa3aHHBIM B

13.3. The Compliance Officer shall consult an
Employee within the period that makes it
possible to mitigate any possible antitrust risks
arising due to this Employee’s need for
consultation.

14. REPORTS HANDLING.

14.1. Besides the communication and training
activities the Company also expect Employees to
be proactive towards compliance topics and
search for clarity whenever they are unsure of the
appropriate way of action.

14.2. Whenever rules are not followed,
Employees should act to report and/or remediate
this. All Barry Callebaut Group Employees have
a duty to immediately report any suspicion of a
serious compliance violation. Misconduct can be
reported in one of the ways described below.

14.3. An Employee or any third party who
believes that the Company or
Employee/Employees violated or may violate the
Antitrust Law should contact the Compliance
Officer.

In order to provide an opportunity to report any
possible violation of the Antitrust Law at any
time, the Company created a special e-mail
address for such reports (compliance@barry-
callebaut.com).

14.4. The Company guarantees safety and no
retaliation due to the report for the Employees
who contacted the Compliance Officer.

14.5. In case of any report of a possible violation
of the Antitrust Law, the Compliance Officer
may collect any additional information and
documents on the facts stated in the report.
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COOOIIEHNH.

Corpynaukn Kommannu o00s3aHBI OKa3bIBaTh
MAaKCHUMAaJIbHOE cojeicTBue Kommuaenc-
oduiepy, paccMaTpHBarOIIEMy COOOIICHHE O
BO3MOKHOM HapyIICHHH.

14.6. B cyuae ecnu B pe3yibTaTe pacCCMOTPEHIUS
coobmenust KomrmumaeHc-oduuep monaraer, 4To
UMEIOTCS TIPH3HAKM HapylieHHs TpeOoBaHMI
AHTHMOHOIIOJILHOTO ~ 3aKOHOJATEJIbCTBA  WIIH
NpaBWi, NpeAycMOTpeHHbIX [lonuTukol, OH
HE3aMe/UINTETIbHO  MHULMUPYET  IPOBE/ICHHE
BHYTPEHHETO PACCIICIOBAaHUS B COOTBETCTBHH C
nonutukamu Barry Callebaut Group.

14.7. Tlo pesyJlibTaram BHYTPEHHETO
pacciefoBaHus, B X0Jle¢ KOTOPOTrO YCTaHOBJIEH
¢akt wnHapymenuss Cortpyanukom Komnanum
AHTHUMOHOTIOIFHOTO 3aKOHO/IaTENIbCTBA,
CIIEYIOIIHE PEIIeHUd MOTYT ObIThb NPHUHSATH B
MopsiJiKe, MPeTyCMOTPEHHOM MoJuTHKamMu Barry
Callebaut Group:

14.7.1. 0 HEO0XOIUMOCTH MIPUMEHEHUS
JTUCLMITIIMHAPHOTO B3bICKaHUS K COTpYAHHKY, B
JNEUCTBHAX KOTOPOTO YCTaHOBJIEHO HapyIIECHHUE
AHTHUMOHOIIONIBHOTO ~ 3aKOHOJATEIbCTBA WM
paBul, NpeAyCMOTPEeHHbIX [I0auTHKOM;

14.7.2. O Mepax, HaIpaBJICHHBIX Ha YCTPaHCHHE

HEraTUBHBIX MOCJIEICTBUI BBISIBJIEHHBIX
HapylIeHUW, TpPUYMH U YCIOBUH UM
CIOCOOCTBYIOIIMX, HAa NPUHATHE HHBIX Mep

MpeIypeANTEIbHOTO XapaKkTepa, B TOM YHCIE
COBEPILECHCTBOBAHUS BHYTPEHHUX KOHTPOJBHBIX

MEpPONPHSIITUR o YIPaBJICHHUIO
AHTHMMOHOITOJIbHBIMH PHCKAMH;
14.7.3. 0 HAJTAYUU OCHOBAaHUI1 JUIS

nH(GOPMUPOBAHUS AHTHUMOHOIIOJBFHOTO OpTraHa O
BBISIBIICHHOM HapyIIeHUH AHTHUMOHOTIOIBEHOTO
3aKOHO/IATEIbCTBA.

15. OTBETCTBEHHOCTb
COTPYHHUKOB.

CotpyaHuKn HECyT JIVCIUIUTMHAPHYIO
OTBETCTBEHHOCTh 3a COOJIOJEHHE TpeOOoBaHUN
AHTHMOHOTIONBEHOTO 3aKOHOAATENILCTBA |
TpaBHJ, HpeTyCMOTPEHHBIX HacTOsIICH
MOJIUTUKOW, B TOPSAKE, MPEITyCMOTPEHHOM
nonutukamu  Barry Callebaut Group, u B
COOTBETCTBHU C TPYIOBBIM 3aKOHOJAATEIbCTBOM

The Company’s Employees shall render all
possible assistance to the Compliance Officer
considering the report of a possible violation.

14.6. If, as a result of consideration of the report,
the Compliance Officer believes that there are
signs of violation of the Antitrust Law's
requirements or the rules provided for by the
Policy, he/she shall immediately initiate an
internal investigation in accordance with the
policies of Barry Callebaut Group.

14.7.Based on the results of the internal
investigation, during which the actual violation of
the Antitrust Law by the Company’s Employee
was established, the following decisions may be
taken according to the procedure provided for by
the policies of Barry Callebaut Group:

14.7.1. On the necessity to impose a disciplinary
penalty on the Employee, in whose actions the
violation of the Antitrust Law or the rules
provided for by the Policy is established;

14.7.2. On the measures aimed at remedying the
negative consequences of the detected violations,
causes and conditions facilitating such violations,
at taking any other preventive measures,
including for improvement of the internal control
measures for antitrust risk management;

14.7.3. That there are grounds for informing the
Antimonopoly Authority of the detected violation
of the Antitrust Law.

15. EMPLOYEES’ LIABILITY.

The Employees shall be disciplinary liable for
compliance with the requirements of the Antitrust
Law and the rules provided for by this Policy
according to the procedure provided for by the
policies of Barry Callebaut Group and in
accordance with the labor law of the Russian
Federation.
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Poccuiickoit @enepanuu.

16. TPEBOBAHNS K ITIOPAJIKY OLHEHKH
AHTUMOHOIIOJIBHBIX PUCKOB.

16.1. He pexe, ueM oguH pa3 B roj, Kommanus
MIPOBOJIUT MEPONPHUATHSI TI0 BBIABICHUIO U
nocieayomen aKTyaJIu3aluu
AQHTUMOHOIIOJIBHBIX PHUCKOB €€ JCSTENbHOCTH,
yaensist 0co00¢ BHIMAaHHE PHCKaM, XapaKTEPHBIM
JUIS PBhIHKA, HAa KOTOPOM OHAa BeAeT Ou3Hec, a
TakKe TOTEHIMAILHO  YSA3BUMBIM  OW3HEC-
MPOIIECCAM.

16.2. I1pu onenke puckoB KoManusg yYUTHIBAET:

16. REQUIREMENTS TO THE ANTITRUST
RISKS ASSESSMENT.

16.1. At least once a year, the Company shall
take measures to identify and subsequently
update antitrust risks of its activities, paying
special attention to the risks intrinsic to the
market in which it operates and to potentially
vulnerable business processes.

16.2. When assessing risks, the Company shall

16.2.1. Pe3ynbTaTh aHanu3a HapyuIeHun
AHTHMOHOIIOJIFHOTO 3aKOHOAATEIbCTBA,
JIOITY IIEHHBIX KOMIaHHSIMH,
NEHCTBYIONINMH Ha PBIHKE JEATEIHHOCTH
Barry Callebaut Group;

16.2.2. O6wmue
MPaBONPHUMEHUTEIBHOM

AHTHMOHOIIOILHOT'O Ooprasa;

TEeHACHIINU
MPaKTUKA

16.2.3. BerynuBmue B CHIy HOPMAaTHBHO-
MpaBOBEIE aKTBI, OKa3bIBAIOIINE
PETYIATHBHOE BO3/IeiicTBHE Ha
JesiTenbHOCTh Kommanuu;

16.2.4. TIpoexTbl HOPMATUBHO-TIPABOBBLIX AKTOB,
CHOCOOHBIX  OKa3aThb  PETyJIsSTUBHOE
BO3/elicTBHE Ha JeSITENbHOCTh
Kommanum;

16.2.5. PesynpTaTh u 00CTOATEIHCTBA
MIPUMEHEHUS Kommnanueit
AHTHUMOHOIIOIEHOTO 3aKOHOJATENHCTBA,
a TaKxXe B3aNMOJICHUCTBHS C
AHTHMOHOTIONBEHBIM OPTraHOM;

16.2.6. Pe3ynbratsl

3¢ heKTUBHOCTH
KOMILTa€HC-CHCTEMBI.

MOHUTOpPHHTIA
AHTHMOHOIIOJILHOM

16.3. Ilpu BBIIBIEHMH aHTUMOHOIONBHBIX
puckoB Kommanusi paspabaTbiBacT U BHEApPSET
IPOLEeaYPBl U MEXaHU3MbI 110 UX JIMKBUIALMH U
MUHUMH3AIIH.

17. MOHUTOPHUHI DOPEKTUBHOCTHU

take into account:

16.2.1. Analysis results of the violations of the
Antitrust Law committed by the
companies operating in the current
market of Barry Callebaut Group;

16.2.2. General trends in the law enforcement

practice of the Antimonopoly Authority;

16.2.3. Effective regulations having a regulatory

impact on the Company’s activities;

16.2.4. Draft regulations capable of having a
regulatory impact on the Company’s

activities;

16.2.5. Results and circumstances of application
by the Company of the Antitrust Law and

of the Antimonopoly Authority relations;

16.2.6. Results of the Antitrust Compliance

System efficiency monitoring.

16.3. When identifying antitrust risks, the
Company shall prepare and implement
procedures and tools for their elimination and
mitigation.

17. ANTITRUST COMPLIANCE SYSTEM
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AHTUMOHOIOJbHON KOMILIAEHC-
CUCTEMBI.

17.1.B memsax oOecneueHus 3PHEKTHBHOCTH
AHTHUMOHOITIOJILHON KOMILJIACHC-CUCTEMEL,
JOCTWIKEHHS 3asgBJICHHBIX IloMMTHKON IIenel, a
Takke  HAMIEXKAIIEH  OICHKH  PEe3yJIbTaTOB
MIPOBOJIUMBIX MEPOIPHUATHI 10 BBISBICHUIO U
NPEAYNPEKICHUI0O AHTUMOHOMIOJIBHBIX PHUCKOB,
KomrmmmaeHc-odumep exXerogHo caMOCTOSITSIEHO
WU C TIPUBJICUCHUEM KOHCYJIHTAaHTOB TOTOBUT U
npeacTaBiseT PyKoBOACTBY OTYET O peanu3aluu

AHTHMOHOITOABHOM  KOMIUIAEHC-CUCTEMBI  KaK

MHHHUMYM €KETOIHO.

17.2.B Xoz;e OLICHKU 3¢ deKTHBHOCTH

AHTUMOHOITOJIEHOU KOMIIJIa€HC-CUCTEMBI

Kommnaenc-oguuep, MOMHUMO npoYero,

YUUTHIBACT:

17.2.1. CBOEBpEeMEHHOCTh MIPOBEICHHUS
o0y4aronmx CoTpyIHUKOB
MEPONPHUATHH, MIPeTy CMOTPEHHBIX
INomuTHkoif;

17.2.2. KoanuectBo MPEeIOCTaBICHHBIX
CoTrpynHUKaM KOHCYJIbTAITHHA 1o
AHTUMOHOIIOJIBHOMY  3aKOHOJIaTEILCTBY
H TIpaBUJIaM, MPe Iy CMOTPEHHBIM
IHomuTHkoif;

17.2.3. Konu4yecTBO M CyIIECTBO MOCTYNMBILIUX
COOOIIEHN O BO3MOXXHOM HapYIICHHH
CotpyaHuKaMu AHTHMOHONIOJIBHOTO
3aKOHOJATENBCTBA u TIPaBUII,
npeaycMoTpeHHbIX [lonuTrkoii;

17.2.4. Konu4yecTBO M CYIIECTBO IPOBEIEHHBIX

paccienoBaHUA B OTHOLICHUH
CoTpyIHUKOB;

17.2.5. KonnyectBo CoTpyAHUKOB,
NPUBJICYCHHBIX K  JUCLUIUIMHAPHOMN

OTBETCTBEHHOCTH 32 HapyIlIeHUE MPaBUIL,

MPEayCMOTPEHHBIX MOJUTUKON u
TpeOoBaHMA AHTHMOHOTIONEHOTO
3aKOHO/IATENILCTBA;

17.2.6. Undpopmanuto 0 pPaccMOTPEHHBIX
AHTUMOHOIIOJIBHBIM OpraHoM

Marepuaiax o HapyuieHun Kommanueit
AHTHUMOHOTIONHFHOTO 3aKOHO/IATEIHCTBA;

17.2.7. Uadopmanuro o
pacCMOTPEHHBIX

MatepHanax,
AHTUMOHOITIOJIbHBIM

EFFICIENCY MONITORING.

17.1. In order to ensure the efficiency of the
Antitrust Compliance System, achievement of the
objectives stated by the Policy, and proper
assessment of results of the measures taken to
identify and prevent antitrust risks, the
Compliance Officer shall, independently or
involving any consultants, prepare and submit to
the Management a report on current status of the
Antitrust Compliance System activities at least on
an annual basis.

17.2. During assessment of the efficiency of the
Antitrust compliance system, the Compliance
Officer shall, among other things, take into
account:

17.2.1. Timeliness of the training events for the
Employees as provided for by the Policy;

17.2.2. Number of the consultations provided to
the Employees on the Antitrust Law and
the rules provided for by the Policy.

17.2.3. Number and the essence of the reports of
possible violations by the Employees of
the Antitrust Law and the rules provided
for by the Policy;

17.2.4. Number and the essence of the
investigations conducted with regard to
the Employees;

17.2.5. Number of the Employees brought to
disciplinary liability for violation of the
rules provided for by the Policy and the
requirements of the Antitrust Law;

17.2.6. Information on materials considered by
the Antimonopoly Authority with regard
to violation of the Antitrust Law by the
Company;

17.2.8. Information on materials considered by
the Antimonopoly Authority with regard
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opranoMm B CBA3M C HapYUICHHUEM
AHTHMOHOIIOILHOI'O 3aKOHOAATCIbCTBA
KOMITaHUSAMU, HeﬁCTBYIOHlHMH Ha PBIHKC
JACATCIIBHOCTHU KOMHaHI/II/I, " ap.

17.3. Tlo pesymnbraTtam OIEHKH 3((HEKTHUBHOCTH
AHTUMOHOIIOJIBHOM KOMIIJIA€HC-CUCTEMBI
Komnanust Moxer mnpuHATb, B TOM YHCIE,
CIIEAYIOIIUE PEILICHHUS:

17.3.1. llpu3nanuu AHTHMOHOTIOTHHOM
KOMIUTACHC-CUCTEMBI AP PEKTUBHOM;

17.3.2. HeoOxomuMoCTH YIIy4IlIEeHUs
AHTHUMOHOTIONBEHOM KOMIUTaeHC-
CHUCTEeMBl W O BHECEHHH W3MEHEHWHA B
[lomuTky, ©  WHBIE  JIOKAJbHBIC
IPaBOBBIC AKTBI Komnanum u MONUTHKH
Barry Callebaut Group.

18. BAKVIIOYUTEJIBHBIE IIOJIOKEHUS.

18.1. [TonutHka BCTymaeT B CHIy C MOMEHTa €e
YTBEP)KICHUS.

18.2. [lopsimok o3HakoMyeHUs: COTPYAHHUKOB C
[Tomutukoit OyaeT NpHWBENeH B TpHKaze o0
yTBepkaeHUU [TomuTHKH.

18.3. B cmyuae HeoOxommmoctu B I[lomuruky
MOTYT OBITh BHECEHBbI H3MeHeHMs. Kommanwus
o0s3aHa  O3HAaKOMHTH Bcex COTpPYAHUKOB C
BHECCHHBIMH B [10MTHKY H3MEHEHUSIMHU.

to the violations of the Antitrust Law
committed by the companies operating in
the market of the Company, etc.

17.3. Based on the results of assessment of the
efficiency of the Antitrust Compliance System,
the Company may take, among other things, the
following decisions:

17.3.1. On recognition of the Antitrust

Compliance System as efficient;

17.3.2. On the necessity to improve the Antitrust
Compliance System and on amendments
to the Policy, any other local regulations
of the Company, and the policies of
Barry Callebaut Group.

18. FINAL PROVISIONS.

18.1. The Policy shall become effective upon its
approval.

18.2. The procedure for familiarizing employees
with the Policy will be provided in the order
approving the Policy.

18.3. If necessary, the Policy may be amended.

The company is obliged to inform all Employees
with the changes made to the Policy.
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