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1. TEPMUHBI.

1.1. KAHTHMOHOMOJILHOE 3aK0HOaTeJIbCTBO»

03HAYaeT CUCTEMY HOPMAaTHBHO-IIPABOBHIX aKTOB,
COCTOSIIITYFO u3 denepanbHOTO 3aKOHa
Poccuiickoit @enepanuu ot 26.07.2006 Ne 135-

@3 «O 3ammTe  KOHKYPEHIMH»,  HMHBIX
(benepanbHBIX 3aKOHOB, MTOCTAHOBIIEHU
IIpaBuTenscTBa Poccuiickoii ®denepanuu,
HOPMATHBHO-IIPaBOBBIX  akToB  dDenepanbHON
AQHTUMOHOIIONIBHOM ~ CIIYKOBI,  pEryTUPYIOIIUX
OTHOILIEHMUS, CBSI3aHHBIE c 3aIUTON
KOHKYPEHITUH, c PeayTpeXICHIEM u
NpeCECYECHUEM MOHOIOJIMCTUYECKOU
JESITETbHOCTH u HEe100pOCOBECTHOM
KOHKYpPEHIIUH, BKJIIOYast MEXIyHapOJHBIE

cornantenus PD.

Jns ueneit Hactosimedt [Tonutuku noji TepMUHOM
«AHTUMOHOTIONIFHOE  3aKOHOJATEIhCTBO» B
COOTBETCTBYIOIIUX pa3feliax TAKKe MOHUMAIOTCS
HOPMBI 3aKOHOJATENbhCTBA O peKjaMme, B TOW
4acTH, KOHTPOJb 3a COOJIOAEHHEM KOTOpOM
OTHOCHUTCSI K KOMIIETEHUIUHA AHTUMOHOIIOIHHOTO
oprasa.

1.2. K<AHTUMOHONOJILHBIA OPraH»

o3HayaeT DenepanbHY0  AHTUMOHOIIOJIBHYIO
cIly>k0y ¥ ee TeppUTOpHAaIbHBIE OPTaHbI.

1.3. KAHTHMOHOIOJILHAS
CHCTEMA»

O3HAuYaeT CHUCTEMY MEPONPUATHH H MPOLEAYD,
pa3paboOTaHHBEIX W TpUMEHsAeMBIX KoMmanuei
JUIS menei obecreyeHust COOJIIOCHUS
AHTHMOHOITIOILHOTO 3aKOHOJATEIbLCTBA H
MIPEAYTIPEKICHUS aHTUMOHOITOTBHBIX PUCKOB.

KOMILIACHC-

1.4.«Barry  Callebaut

Callebaut)»

03HAYaeT KOMIIAHWUH, BXOJNAIINE B TPYIIY JIHII
00O «bappu Kamnebayt HJI Pamray.

Group (Barry

1.5. «Komnanus»
o3HauaeT OO0 «bappu Kamnebayt HJI Parmay.

1.6. «KonkypeHT» (u
«KoHKypeHTBD?»)

03HA4aeT JIMIIO, OCYILECTBISIONIEE AESITEIbHOCTh
Ha TOM K€ TOBapHOM pBIHKE, uTo U Kommanusi.

COBMECTHO

1.7. «<PykoBoacTBO»

O3Ha4aer COTPYAHUKOB Komnanuu,

1. DEFINITIONS.

1.1. “Antitrust Law”

means a system of regulations consisting of
Federal Law of the Russian Federation No. 135-
®3 dated July 26, 2006 On Protection of
Competition, other federal laws, decrees of the
Government of the Russian Federation,
regulations of the Federal Antimonopoly Service
regulating relations connected with protection of
competition, prevention and suppression of
monopolistic activities and unfair competition,
including the international treaties of Russia.

For the purposes of this Policy, the term
“Antitrust Law” in the relevant sections shall also
mean the norms of advertising law to the extent,
where monitoring of compliance with which falls
within the competence of the Antimonopoly
Authority.

1.2. “Antimonopoly Authority”

means Federal Antimonopoly Service and its
territorial bodies.

1.3. “Antitrust Compliance System”

means the system of measures and procedures
developed and used by the Company in order to
ensure compliance with the Antitrust Law and
prevention of antitrust risks.

1.4. “Barry Callebaut (Barry

Callebaut)”

means the companies included in the group of
entities of Barry Callebaut NL Russia LLC.

Group

1.5. “Company”
means Barry Callebaut NL Russia LLC.

1.6. “Competitor” (and jointly “Competitors”)

means a Person or an entity, doing business on
the same market that the Company.

1.7. “Management”
means the Company’s Employees responsible for
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OTBETCTBEHHBIX 3a coOmoaenne Kommanuei
TpeOOBaHMIA JEHCTBYIONIETO 3aKOHOJATEIIbCTBA,
B TOM YHCJIE aHTUMOHOITOJIFHOTO.

1.8. «Komniaenc-ogpuuep»

O3HayaeT COTpYJHUKA Komnanuw,
OTBETCTBEHHOTO 32  (DYHKIMOHHPOBAHHE |
nojsiep )kaHre AHTHUMOHOTIONBHOW KOMILIAGHC-
CUCTEMBI, BHEJIPEHHE Mep IO COOIIOJECHUIO
AHTHUMOHOTIOJIBHOTO 3aKOHO/IATENILCTBA B
KOMHaHI/II/I, X COBCPHICHCTBOBAHUEC, BBIABJICHUC
W IpeIoTBpaIleHre HapyLICHUH B JaHHOH cdepe.

1.9. «CoTpyaAHuK» (n COBMECTHO
«CoTpyaAHUKNY)
O3Ha4aeT (U3MYECKOe JIMIO, COCTOsIIee B

TPYNOBEIX OTHOImIEHUSX ¢ Kommanueit (B ToM
gucie, PykoBonicTBo).

2. BBEJAEHHME. IIEJIM, 3AJIAYA "
OBJIACTBb IPUMEHEHMUA ITIOJIMTUKMU.

2.1. Barry Callebaut, Bxmrogas Kommanuio B
coctaBe rpynnel kommanuii Barry Callebaut,

MIpUBEpKEHA MIPUHIIATIAM MO I PIKAHHST
BBICOYAUIITUX CTAHIAPTOB JTOOPOCOBECTHOCTH,
0C3YKOPU3HCHHON  pemyTalid W 3THYHOIO

noBeJicHUs W o0ecredyeHus: COOMIOACHUSI BCEX
IIPUMEHUMBIX 3aKOHOB, HOPMATHBHO-IIPABOBBIX
aKTOB ¥ OOMICTIPU3HAHHBIX MEKAYHAPOIHBIX
KOHBEHIIMM BO BCEX HOPUCIUKIUAX, TJE OHa
BEJIET CBOIO ACATEIIBHOCTD.

Barry Callebaut oxwumaer, dro Bce ece
CotpyaHuku OyayT JeCTBOBATh OTBETCTBEHHO H
BBIPAXKaTh aJICKBaTHYIO KOPIIOPATHBHYIO
TPOKIAHCKYIO IO3MIMI0O BO BCEX JICJNIOBBIX
OTHOILCHUSX, a TaKkKe B IIEJIOM YyBaXaTh
KOPIOPATHBHBIC I[IEHHOCTH: OPHEHTALMIO Ha
HY)XIbl KIHMEHTa, IyX IpeIIpHHIMATENIbCTBRA,
KOMAH/THBII oyX, SHTY3HUa3M 51
npo(heCCHOHANBHYIO ITHKY.

Barry Callebaut, Bxmoyast Komnanuio B coctaBe
TPYIIbI, BEPUT B CBOOOJHBIA pPBIHOK, TIJie
KOHKYpEHLIUs: 00yCJIOBJI€Ha OpHCHTalMel Ha
HYK/IBI KITHEHTA U TpodecCHOHaTbHOM STHKOM.

the Company’s compliance with the effective
law, including antitrust one.

1.8. “Compliance Officer”

means the Company’s employee responsible for
operation and maintenance of the Antitrust
Compliance System, implementation of measures
to comply with the Antitrust Law within the
Company, their improvement, detection and
prevention of violations in that area.

1.9. “Employee” (and jointly “Employees”)

means the individual employed by the Company
(including the Management).

2. INTRODUCTION. PURPOSES,
OBJECTIVES, AND SCOPE OF
APPLICATION OF THE POLICY.

2.1. Barry Callebaut, including Company as a
part of the group, is committed to maintaining the
highest standard of honesty, integrity and ethical
conduct and to ensuring compliance with all
applicable laws, regulations and generally
acknowledged international conventions in all
jurisdictions in which it operates.

Barry Callebaut expects all Employees to act
responsibly and demonstrate good corporate
citizenship in all business dealings, and to
generally honor corporate values: customer focus,
entrepreneurship, team spirit, passion and
integrity.

Barry Callebaut including Company as a part of
the group believes in a free market where
competition is based on customer focus and
integrity.



2.2. B pomonHeHue K mpaBHJaM M JOKYMEHTaM,
JCUCTBYIOIIMM B OTHomeHMH Kommnanuu, kak
gyactu Barry Callebaut Group, B TOoM umcie
Kopekca mosenenust u Global Fair Competition
Policy, Kommanus B 1emsax oOecrieyeHus
YBEPEHHOCTH B TOM, 4YTO OHa JCHCTBYeT B
CTPOTOM COOTBETCTBHU C €€ KOPIOPATHBHBIMH
[EHHOCTSMH ¥ TIPUMEHUMBIMH TPeOOBaHUSIMHU
AHTHIMOHOTIONEHOTO 3aKOHOAATENILCTBA,
NpUHSAIA pemeHne O NpuHATHH [lomuTukun u

CO3JaHUU AHTAMOHOIIOILHON KOMIIJIA€HC-
CUCTEMBI.
B  nactosimedt  Ilonutuke — ompeaessiroTCs

MUHUMaJIbHbIE HOPMBI HOBEICHHS, OXHAaeMOTO
or Bcex CoTpynHukoB. B Hell omnucheIBaroTCs
OCHOBHBIE BOIIPOCHI AHTHMOHOTIOJIBHOTO
3aKOHOJATEJIbCTBA u MPEIOCTaBISIOTCS
pEeKOMEHJAMM B OTHOIIEHUH AOMYCTUMOTO MU
HEZIOIyCTUMOro MoBeAeHus, ogHako Ilomuruka
HE OXBaTbIBAaeT BECh IEepeUYeHb CUTYyallud, B
KOTOPBIX MOTYT BO3HHUKHYTh PHUCKHM HapyLIECHHS
AHTHMOHOTIONBHOTO 3aKOHOAATENbCTBA.

2.3. Hacrostas [HonuTuka Mpu3BaHa
OTIPENETNTh OCHOBHBIE MEPHI, TPHUHUMAaeMbIe
Komnanueil juisi CHUXKEHUSI PUCKOB HapyILIECHUS
AHTUMOHOIIOJIBHOI'O 3aKOHOAATCJIbCTBA Ipu
BEJICHUM €10 JEATEbHOCTH, U pElaeT B 3TUX
LENSIX CIISAYIONUE 3a1auH:

2.3.1. Onpegenser OCHOBHBIC 3JIEMEHTHI
neictBytonieil B Kommanuu AHTUMOHOMOJIBHOM
KOMIIJIA€HC-CUCTEMBI;

2.3.2. YcranaBnuBaeT 00s3aHHOCTh PyKoBOjCTBa
obecrreunBaTh M KOHTPOJUPOBATH pPa3paboTKy,
BHesipeHue U 3ddexktuBHOE QyHKIMOHHpOBaHME
AHTUMOHOTIOJIBHON KOMILJIACHC-CUCTEMBI;

2.3.3. YcraHaBiuBaer 00s13aHHOCTD
CoTpyIHUKOB 3HaTh U OE3yCIOBHO COOIIOAATH

MpH  BEJCHHH KOMMEPYECKOW JIeATeIbHOCTH
Kommannn TpeboBaHWs AHTHMOHOIOJIHHOTO
3aKOHO/IaTeNIbCTBA, a TaKkKe rpaBuia,

ycTaHoBJIeHHbIE [lonuTHKOM;

2.3.4. YcraHaBIuBaeT 00s13aHHOCTD
COTpyIlHUKOB ~ aKTHUBHO  BBISIBIIATh  PUCKH
HapyIICHHS AHTIMOHOIIOJIEHOTO
3aKOHOJATEILCTBA H, B citydae

HEOMpPEICICHHOCTH, oOpaimiatbes Kk KomrutaeHc-
odumepy B mensx oOecredeHus COOM0ICHUS
BCEX IPUMEHHUMBIX 3aKOHOB H HOPMAaTHBHO-
MPaBOBBIX AKTOB.

2.2.In addition to the rules and documents
effective in the Company as a part of Barry
Callebaut Group, including the Code of Conduct
and the Global Fair Competition Policy, in order
to ensure that the Company operates in strict
accordance with its corporate values and
applicable requirements of the Antitrust Law, it
decided to adopt the Policy and to create the
Antitrust Compliance System.

This policy defines the minimum standards of
behavior expected from all Employees. It
describes the main Antitrust law matters and
provides guidance on accepted and non-accepted
behavior, however, the Policy does not cover the
entire list of situations where risks of violation of
the Antitrust Law may occur.

2.3. This Policy serves to determine the main
measures taken by the Company to reduce the
risks of violation of antitrust laws related to its
activities, and fulfils the following objectives in
this purpose:

2.3.1. Determines the main elements of the
Company's Antitrust Compliance System;

2.3.2. Establishes the duty of the Management to
ensure and control development, implementation,
and effective operation of the Antitrust
Compliance System;

2.3.3. Establishes the duty of the Employee to be
aware and to absolutely comply with the
requirements of the Antitrust Law and the rules
set forth by the Policy during the business
activities of the Company;

2.3.4. Establishes the duty of the Employees to
pro-actively identify Antitrust law risks and
involve the Compliance Officer in case of
uncertainties to ensure compliance with all
applicable laws and regulations.



2.3.5. IlpenocraBnsger CoTpyAHHKaM OCHOBHYIO
uHdopmanmo o cymectByomux B Kommanun
MEXaHUu3Max u mnmpoueaypax, ABJIIIOIITUX CSA
dIIEMEHTaMH  AHTHMOHONOJNBHOW — KOMILIaeHC-
CHCTEMBI.

2.4. Ilonmutuka SIBJISICTCS JIOKaJIbHBIM
HOpMaTUBHBIM akToM Komnanuwu, coOOIIIO/IEHUE
ee  TIOJNIOKEHWH  sBJIsieTcs  O0S3aHHOCTHIO
Kommanuu, PykoBoactsa u COTpyIHUKOB.

2.5. leiictBue IloauTHKU pacmpocTpaHseTcs Ha
JO4YepHUE o01ecTsa Komnanum, ux
PyxoBoacTtBo u COoTpyTHUKOB.

3. OCHOBHBIE IIOJIOKEHUA
AHTUMOHOIIOJBHOT' O
3AKOHOJATEJIbCTBA U BO3MOKHAS
OTBETCTBEHHOCTD 3A ETO

HEWUCITIOJIHEHMUE.
3.1. AHTUMOHOIIOIEHOE 3aKOHOJATEIBECTBO
HalpaBJICHO Ha OTHOIICHWSA, CBSI3aHHBIE C

3ammTOol KOHKypeHIHH. OHO pacnpocTpaHseTcs
Ha MIMPOKUH KPYT JIML, BKIOYAs POCCHICKHE U
WHOCTpPaHHBIE IOPUINUECKHE nMna,
JEUCTBYIOLIME CAMOCTOSITENBbHO JHO0 B COCTaBe
TPYMIIBI JIUL, TOCYJapCTBEHHBIE OPTaHbl U T.1.

3.2. OCHOBHBIMHU 3aJadaMd AHTHMOHOIIOIBLHOTO
3aKOHOIATEILCTBA SIBISIOTCS:

e CogeiicTBHe TOTPEOUTENHECKOMY BBIOODY;

e Tloompenue YECTHBIX JeTIOBBIX
OTHOILICHUI; a TaKKe
e 3ammra MPaBHIBLHOTO
(YHKITHOHUPOBAHUS PHIHKOB.
AHTHMOHOTIOJIBHOE 3aKOHOJATEIILCTBO

HampaBJieHO Ha oOecledeHne YBEPEHHOCTH B
TOoM, 4To ycnex Kommanum He cBsizaH C
HEUYECTHOW KOHKYPEHLUEHU.

3.3. [locnencTBUs HapyIIEHUS
AHTHMOHOTIONBHOTO 3aKOHOJATEIbCTBA MOTYT
OBITH OYEHDb CEPLE3HBIMHU:

3.3.1. Hanoxenue mrpados: B
(uKcupoBaHHOM pazMmepe wiH 10 15% ot
obopora. Ha mpaktmke 3T0 OOBIYHO
NPUBOMUT K HANOXKEHHIO IITpadoB B
MWUTHOHBI pyOneli (kak Ha Kommanwuio,
TaK u Ha (uznIecKux JIAIT).

2.3.5. Provides the Employees with general
information on the tools and procedures existing
in the Company, which are the elements of the
Antitrust Compliance System.

2.4. The Policy is a local regulation of the
Company; it is the duty of the Company,
Management, and Employees to comply with its
provisions.

2.5. The Policy is extended to the Company’s
subsidiaries, their management and employees.

3. MAIN PROVISIONS OF ANTITRUST
LAW AND POTENTIAL LIABILITY FOR
ITS NON-COMPLIANCE.

3.1. The Antitrust Law is aimed at relations
connected with protection of competition. It
applies to the general public, including Russian
and foreign legal entities, acting either
independently or as a group of entities, state
authorities, etc.

3.2. The main objectives of the Antitrust Law are:

e To facilitate consumer choice;
e To encourage fair business relations; and

e To protect proper operation of markets.

The Antitrust Law serves to provide assurance
that the Company’s success is not due to unfair
competition.

3.3. The consequences of an infringement of
Russian antitrust law can be very severe:

3.3.1. Fines: fixed or up to 15% of the turnover.
In practice, this regularly leads to fines of
millions of Rubles (both for the
Company and individuals). The antitrust
authority can also prescribe to transfer

illegal income to the budget.



AHTHUMOHOTIOJIBHBIA OpraH TAaKKe MOXKET

BBIJIaTh TPEANHCAHUE O TCPECUUCICHUH

HE3aKOHHOT'O JI0X0Jia B OIOKET.
3.3.2. IlpuBiedeHue K YroJIOBHOU
oTBeTcTBeHHOCTH: COTPYIHUKH u
PykoBoactBo Kommanum MoOTyT OBITH
MIPUBJICYCHBI K YTOJIOBHOM
OTBETCTBEHHOCTH B BHJE JIMIICHUSA
CBOOOIBI (B HEKOTOPHIX CIyUasx).

3.3.3. IlpusHaHue corjlalmieHUi
HENCHCTBUTEIHHBIMU: KOHTPAKTHI,
HapyIaonue AHTUMOHOTIOIBHOE
3aKOHOAATEIbCTBO, MOTYT

MIPU3HAHBI HC,I[CP'ICTBI/ITCJIBHBIMI/I.

OBITh

3.3.4. Bo3memnieHwe yOBITKOB: KOHTPAreHTHI
WA TPETHH JIMIa (mammpumep,
MOCTaBIIMKH, KOHKYpPEHTBHI, 3aKa3UUKH)
MOTYT noTpeOoBaTh BO3MEIIEHHS
yOBITKOB, BO3HUKAIOIINX B peE3yiIbTaTe
HapyIIeHUs AHTHMOHOITIOJILHOTO

3aKOHOJaTCJILCTBA.

3.3.5. U3pepkku: MpPOBEICHHUE TMPOBEPOK TIO
¢dakTy HapylmeHus AHTUMOHOIOJILHOTO
3aKOHO/aTENbCTBA MPUBOIUT K
BO3HUKHOBEHHIO CYIIECTBEHHBIX 3aTpart,
BKJIOYAs BpEMEHHBIE 3aTpaThl, Cy1eOHbIe
W3JIEPKKU U T. 1.

3.3.6. PenyranvoHHBI yiiep6: HapylleHHE
AHTUMOHONOJBHOTO 3aKOHOJATEIhCTBA
U TPOBEIEHHE NPOBEPKH MO (aKTy €ro
HapylIeHUsT MOXET HAaHECTH CEpPhE3HBIN
penyTanoHHbIH yiepo Kommanuu.

4. COIVIAIIEHUA 1 COT/TACOBAHHBIE
JAEUCTBUSA C KOHKYPEHTAMU
(«I'OPU30OHTAJIBHBIE COI'JIALLEHUS»).

4.1. AHTUMOHOIIOJBHOC 3aKOHOIaTEIIECTBO
3aHpemaeT 3aKJIFOYCHUC aHTI/IKOHKypeHTHBIX
cornamenuid Mexny Koukypentamu. J[lanHbie
THIIBI corjamieHui naiee UMEHYIOTCS
«TOPHU30HTAILHBIC COTIIAIIICHIS.

3.3.2. Criminal sanctions: Employees and
Management may be held criminally

liable to imprisonment (in some cases).

3.3.3. Invalid agreements: Contracts, which
breach Antitrust law, may be null and

void.

3.3.4. Damages: Contract partners or third
parties (e.g. suppliers, Competitors,
customers) can claim damages for losses

resulting from a breach of Antitrust law.

3.3.5. Cost: Antitrust law investigations trigger
substantial costs, including in

management time, legal costs, etc.

3.3.6. Reputational damage: A breach of
Antitrust law and an investigation of an
alleged breach can trigger significant

reputational damage for the Company.

4. AGREEMENTS AND CONCERTED
ACTIONS WITH COMPETITORS
(“HORIZONTAL AGREEMENTS”).

4.1. Antitrust law prevents anti-competitive
agreements between Competitors. These types of
agreements are referred to as “horizontal
agreements”.



3anper pacnpoctpaHseTcs Ha Bce (OpPMBI
(MMCEMEHHYI0, YCTHYIO WM HEBEpOAIBHYIO)
COTJIAICHWH WJIM COTJIACOBAaHUS JCHCTBUM, B
YaCTHOCTH: oduIaIbHbIC COIJIAIICHMS,
HEOO0A3BIBAIOIINE corJamieHus HIIH
JIOTOBOPEHHOCTH, OOMEH MH(OpManuel, yCTHEIE
COTJIAIICHUS, HEMPSIMBIC KOHTAKTHI WM PEIICHUS
TOPTrOBBIX aCCOLUALIMI.

Kareropuuecku 3alpenaeTcs COBepIIaTh
HUKECTIEeNyIoNue NEeHCTBUA 1O OTHOLIEHWIO K
KonkypenTam.

4.2. 3anpeTt Ha IEeHOBOIi CTOBOP.

4.2.1. He paspemiaercsi 3akiito4arh COTJIALICHUS
HJIN JOTOBOPEHHOCTU C OAHUM HJIU HECKOJLKUMU
Konkypentamu B LeTISX MIOBBIIICHHUS,
TTOHIDKEHUS, CTAOMITU3AINH, TTOIEPKAHHSI IEHBI
KOHKYpUPYIOIIEH HPOXYKIHUHA WU YCIYyT WU
OKa3aHHUS HMHOTO HCKYCCTBEHHOTO BO3JICHCTBUS
Ha Takylo IieHy. He paspemaercs BCTymaTth B
croBop ¢ KoHKypeHTaMH B OTHOIIIEHUH IEHBI.

CroBop 0 «IEHE» BKIIOYACT COIJIAIICHUS O
JOOBIX AIEeMEHTaxX IeHbl (HanpuMep, Haa0aBKax,
CTOMMOCTH  OTJGJNBHBIX  3aTpaTr, CKHUJIKAaX,
BO3HATPAXICHUAX H T. [1.), @ TAKKE O JHAIa30HE
LEH, [ENeBbIX IeHaX, MHHUMAIbHBIX WIH
MaKCHUMaJIbHBIX IICHAaX, 3asABJICHHBIX IIEHAX WU
[IEHaX CO CKUJKOW, YPOBHSX CKHIOK MM CPOKax
W3MEHEHUSI 1IEH.

Honyckaercs  modydeHwe  OT  3aKa34MKOB
MPEIOCTaBJICHHON o HX COOCTBEHHOM
WHUIMaTHBe nH(popMaluu o neHax KoHkypeHToB
B paMKaX OOBIYHBIX JIEJIOBBIX IIEPETOBOPOB. Tem
HE MEHee He paspelaercs TpeOOBaTh TaKYHO
WH(GOPMAIUIO WIIK UCTIONH30BATh 3aKA3YHKOB JIISI
noBeneHus] MHPOpPMAIMKA O I[IEHaX JI0 CBEACHUSA
KonkypeHTOB wniM CcOOOIIEHHS WM  TakKou
nnpopmarmu. Ecimm y CoTpynHuka B €ro
OTYETHBIX JOKYMEHTax uMeeTcs WH(pOpMaIus o
neHax win pacueHku KonkypenrtoB Kommanuw,
OH JOJDKEH YETKO YyKazaTh JaTy IMOIyYCHHS
TaKkou WH(pOpMAIHH, ee
MIPOUCXOXK/IEHNE/ICTOYHUK W OCHOBaHHUE IS ee
MOJy4YEHHUS.

4.2.2. He pa3pemaercs:

4.2.2.1. O6cyxnath IeHBl WK HUH(OPMAIUIO O

The prohibition covers any form of (written, oral
or non-verbal) agreements or coordination, such
as in particular: formal agreements, non-binding

agreements or arrangements, information
exchanges, gentlemen's agreements, indirect
communications or resolutions of trade
associations.

It is never allowed to do any of the following
activities in relation to Competitors.

4.2. No price fixing.

42.1.1t is not allowed to enter into any
agreement or understanding with one or more
Competitor to raise, lower, stabilize, maintain or
otherwise artificially impact the price of
competing products or services. It is not allowed
to collude with Competitors in any way regarding
the price.

Colluding on “price” includes agreements on any
pricing element (e.g. surcharges, value of
individual costs, discounts, fees, etc.) as well as
price ranges, target prices, minimum or
maximum prices, list or discounted prices,
discount levels, or timing of price movements.

It can be allowed to receive unsolicited
information about Competitors’ prices from
customers in the context of ordinary business
negotiations. It is however not allowed to solicit
such information or use customers as a medium
to communicate or signal price information to
Competitors. If an Employee has in his records
any price information or price lists of Company’s
Competitors, this Employee must clearly indicate
the date of reception, the origin/source, and the
reason for receiving such information.

4.2.2. It is not allowed to:

4.2.2.1. Discuss prices, or pricing related

information with Competitors;



neHax ¢ KonkypeHnramu;

4.2.2.2. CornacoBbiBaTh KakKHUM-TH00 00pa3om
LEHbl WU COCTaBJISIIOIINE  C
Konkypenrtamu;

Hux

4.2.2.3. Coobmate wHpOpMAIMIO O  IIEHAX
(mpsimo mim kocBeHHO) KoHKypeHTam;

4.2.2.4. PackpbiBaTh HE MOAJICKAILY IO
pasrianieHuto OyIoyuIyr0  IICHOBYIO
nmoymTuky KoHKypeHTam;

4.2.2.5. Ucionp30BaTh 3aKa34yMKOB B KadeCTBE

MHQOPMAIIMOHHOTO  KaHajla  MEXZIy
Koukypenrtamu;
4.2.2.6. [Ty6nmuuHo BBICKA3bIBaThCS 0

IJIaHUPpYEMOM KoMmnanuei IIOBEACHUU

Ha phIHKE.

4.3. 3ampeT Ha CrOBOP Ha TOPrax.

4.3.1. Ecru KommaHus mpuUHHMaeT pemieHne o0
y4acTHH B TOprax, KpaiiHe Ba)KHO, 4TOOBI OHa
IIPENOCTaBIsUIAa CBOE IPEAIOKEHUEe 0e3 BIUSIHUA
co cTopoHsl KOHKYypeHTOB MM B3aMMOJEHCTBUS
c Humu. He paspemaercs  neiicTBoBaTh
coBMecTHO ¢ KOHKypeHTaMM WU COTJIacOBBIBATH
CBOM JeHcTBUA C HHMH, B YacTHOCTH, B
OTHOLICHUH IIEH B LIEJAX MOAAYH 3as1BOK, [I0Ja41
MHHUMBIX 3asBOK, OTKa3a OT IOAAa4yM 3asBOK WIH
paszena JIOoTOB.

K coBmecTHOI 3asiBKe B paMKaX COBMECTHBIX
npeanpusatuil ¢ KoHKypeHTaMu NpHUMEHSIOTCS
0coObIe mpaBwia (JaKe €CIM TMOTEHIHATbHBIN
3aKa34YMK 3ampalmyBaeT TaKyld COBMECTHYIO
3as8BKy). B Takux ciaydasx Bcerga HeE0OXOIUMO
obpamatecst Kk KommutaeHc-oduuepy — 3a
KOHCYJbTALIUEH.

4.3.2. He paspemaercsi:

4.3.2.1. ObecyxnaTh c Konkypentamu
MOJTYYEeHHBIH 3ampoc Ha NPeAIoKeHUE;

4.2.2.2. Agree in any way with Competitors on
pricing or price components;

4.2.2.3. Signal price information to Competitors
(directly or indirectly);

4.2.2.4. Disclose non-public future

behavior to Competitors;

pricing

4.2.2.5. Use customers as an information channel
between Competitors.

4.2.2.6. Speak publicly on the Company's plans
of future behavior on the market.

4.3. No bid rigging.

4.3.1. When the Company makes a decision to
take part in tendering procedure, it is vital that the
Company prepares its proposal without any
influence or interaction with Competitors. It is
not allowed to work or coordinate with
Competitors in particular regarding prices to bid,
cover bids, not to bid or to rotate bids.

Specific rules apply to joint bids within joint
ventures with Competitors (even if the potential
customer requests a joint bid). In such cases, the
Compliance Officer must always be consulted for
guidance.

4.3.2. It is not allowed to:

4.3.2.1. Discuss with Competitors the received



4.3.2.2. O6cyxaaTh c Koukypentamu
coaepxanue 3assBku Kommnanuu;

4.3.2.3. CornacoBsiBath ¢ KoHKypeHTamMu Kakue-
au00 BOMNPOCH B OTHOLICHHU 3asIBKU

Kommanum.

4.3.3. IlpenBapuTeabHO 00paruTech 3a

request for proposal;

4.3.2.2. Discuss with Competitors any content of
the Company’s bid;

43.23. Agree on any matter regarding the
Company’s bid with a Competitor.

4.3.3. First discuss with Compliance Officer

KOHCYIbTAIIUEH K KOMHHaeHC-OdJI/IHeDV J10:

MOATOTOBKH COBMECTHBIX 3asIBOK c
KonkypeHTamu mim y49acTHUKaMH COBMECTHOTO
MPEIPUSITHS.

4.4. 3anper Ha pazaeJ PBHIHKOB,
paclnpezesieHHe 3aKa34YUKOB MJIH KBOT.

4.4.1. 3anperaercss OrpaHUYUBATh KOHKYPEHLIUIO
Ha OCHOBaHUM pazjiesa IO TePPUTOPUATIBLHOMY
MPUHLKITY, paclpefeiieH!s] 3aKa3uuKoB HWIH
COIUIacOBaHHBIX KBOT BbIycka. He paspemaerca
3aKiIo4uaTh cornamenue ¢ KoHkypeHTamu o
pasziene, COBMECTHOM  HCIOJIb30BAHUM WM
pacnpenencHud pbIHKA [0 MPOTYKIHUH, €€
aCCOPTHMEHTY, OOBEMY BBIIIyCKa, TEPPUTOPHUU
WM Kpyry 3aKa34ukoB. J[aHHBIN 3amper Takxke
NEMCTBYET B OTHOIIEHNH ITyHKTOB COTJIAIIEHUH O
HE-KOHKYPEHLUH (HAampuMep, B COTJIAILICHHUAX O
HUOKP wim cObITe NPOAYKINHU) U 0053aTEIHCTB
B OTHOILICHWW OTKa3a OT HEI0OPOCOBECTHOTO
MIPUBIICYECHUS] COTPYIHUKOB IPYrOi CTOPOHBI.

4.4.2. He paspemiaercss 3aKiI04aTh COLJIAIIECHUE

before:

Entering into joint bids with Competitors or joint
venture partners.

4.4. No allocation of markets, customers or
quotas.

4.4.1. Competition must not be limited based on a
geographical division, customer allocation or
agreed output quotas. It is not allowed to have an
agreement with Competitors on the division,
sharing or allocation of the market, whether by
product, product range, output, territory or
customer. This applies also to non-compete
clauses (for example in R&D or marketing
agreements) or non-solicitation obligations.

4.4.2. 1t is not allowed (neither verbally nor in

HiIn JO0TOBOPECHHOCTH (HI/I YCTHO, HH HI/ICI:MGHHO)

writing) to have an agreement or understanding

¢ KoHkypeHntaMu B EJISIX:

4.4.2.1. PacpeneneHus MPOIyKIUU WA
MIPOTyKTOBBIX JTHHECK;
4.4.2.2. Pazmena JOeATEILHOCTH OJHOTO  HIIH

HCCKOJIBKHUX 3aKa34HKOB,

4.4.2.3. Paznena mpomax Mo reorpaduyeckum
peruoHam;

4.4.2.4. IlpusneyeHus K
3aKa34MKOB APYT APYTa;

COTPYIHUYECTBY

4.4.2.5. CornacoBaHus KBOT BBIIIYCKa;

with Competitors to:

4.4.2.1. Allocate products or product lines;

4.4.2.2. Divide the business of one or more

customers;

4.4.2.3. Divide sales into geographic regions;

4.4.2.4. Solicit each other’s customers;

4.4.2.5. Agree on output quotas;
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4.4.2.6. OTkaza oT COTpYJHHUUYECTBA c
ONPEACIEHHBIMU  TPOJABIAMHU  WIH
MOKYNaTEeNISIMH.

4.5. CoBmecTHast HAeATeTbHOCTh c

Konkypentramu.

4.5.1. HecmoTpss Ha TO, 4YTO caMO TO0 cebe
BeJCHHE COBMECTHOI JIeITEIBHOCTH c
KOHKypeHTOM HC ABIIACTCA HapymeHI/IeM
AHTUMOHOIIOJILHOTO 3aKOHOJATEIbCTBA, TaKoe
B3aMMOJIEHCTBHE Bceraa HMEET
AQHTUMOHOIIOJIBHBIC PUCKH.

4.5.2. IlpenBapuTeasHO obOparturechb 3a

4.42.6. To refuse on dealing with a certain
suppliers or customers.

4.5. Joint ventures with Competitors.

4.5.1. Despite the fact that joint activity with a
Competitor is not in itself a violation of antitrust
laws, such interaction always has antitrust risks.

4.5.2. First discuss with Compliance Officer

koHcynpTanueil Kk Kommiaenc-oduuepy ao:

3aKJIF0YECHUS COIMIALICHUN O COTPYAHUYECTBE UIIU
OCYIIECTBICHHAS COBMECTHOM JEATENBHOCTH C
Konkypenrtamu.

4.6. Caenku ¢ 3aKka3z4mKamMH, KOTOpbIEe TOKe
MOTYT CYUTATHCSA KOHKYPEHTAMH.

Ilonsitne  «KOHKYypeHTB» HMeEeT IIUPOKOE
oIpeneseHne B AHTHMOHOIIOJIEHOM
3aKOHOJATEJIbCTBE M BKIIOYaeT B ceds Kak
(aKTHYECKHX, TaK u MOTEHIHUATBHBIX
KOHKYPEHTOB.

I[BOP'ICTBCHHLIG OTHOIICHUSA UMCIKOT MECTO B TOM

ciydae, eclti 3aKa34unK TaKXe BEJNIET
NEATEIILHOCTD B KadecTBe KonkypeHnra
Komnanuu. Komnanun CUHUTAIOTCS

¢dakTrueckumMyu KoHKypeHTamH, eclii OHHM BEOYT
NEeSITETPHOCTE Ha OJHOM M TOM JK€ pBIHKE.
Kommanust MoxkeT ObITb  MOTEHIHMATbHBIM
KonkypeHToM JOpyrod KOMIIaHHHM, €CIH B
HacTosIlee BpeMs OHa HE SBISIETCS  ee
HernocpencTBeHHBIM KoHKypeHTOM, HO Moruia Obl
yepe3  KOPOTKMH  TNPOMEXYTOK  BpPEMEHH
OCYLIECTBUTh HEOOXOAMMBIE JOINOJIHUTEIIbHBIC
KalMTaNIOBIOXKEHUS  WIM  TIOHECTH  WHBIE
HEO0XOTUMEBIE 3aTparsl, CBSI3aHHBIE c
nepenpoguIMpoOBaHUEM JESTENbHOCTH, B LEJSIX
BBIXOJa HA COOTBETCTBYIOIIMM pBIHOK, Ha
KOTOpOM  Jpyras KOMIAaHMsS BEJIET CBOIO
JeATeNbHOCTh. JTO O3HAa4aeT, YTO MHOTHE
KpyIHble 3aka3uukd Kommanust Moryt ObITh
«TOTeHIHANbHBIMI KOHKypeHTammu», Hampumep,
€clIi OJUH M3 3aKa3uukoB KommaHuu, KOTOpHIH
3aHUMAETCsl MPOAAXKaMH Ha IMOTPEOUTETHCKOM
pPBIHKE, pACUIMPUT CBOIO  JESITEIBHOCTh |
3aliMeTcsl OOILECTBEHHBIM MUTAHUEM.

before:

Entering into cooperation agreements and joint
ventures with Competitors.

4.6. Dealings with customers that can also be
deemed Competitors.

The concept of Competitors is defined broadly in
Antitrust law and encompasses both actual and
potential Competitors.

A dual relationship means a customer that also
operates as a Competitor of the Company.
Companies are considered actual Competitors if
they are active in the same relevant market. A
company can be a potential Competitor of
another company if this company is not currently
a direct Competitor, but could within a short
period of time undertake the necessary additional
investments or other necessary switching costs to
enter the relevant market in which the other is
active. This means that many of the larger
Company’s customers could be a “potential
Competitor”, for example if one of the
Company’s customers that sells into the
consumer markets expands into the food service
class of trade.
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5. COI'JIALLEHMUSA C
HEKOHKYPUPYIOLIUMHN
OPI'AHM3ALIUAMU, COTJIAIIEHUSA O
NEPENNPOJAKE (< BEPTUKAJIBHBIE
COI'JIALLIEHU S »).

5.1. BepTukanbHple ~ coryamieHus —  3TO
coTJIalleHUs MEKIY KOMITaHUSIMU,
JNEUCTBYIOLUIMMU Ha Pa3HBIX YPOBHAX LEMOYKH
nocrtaBok. Kak  mpaBwio,  BepTUKalbHBIC
OTHOUIEHUSI — OTO  OTHOIIEHHA  MEXAY
MOCTaBIIUKOM  (Hampumep, MPOU3BOAUTEIIEM,
W3TOTOBUTENEM, IOCPEIHUKOM) M 33aKa34HKOM
(manpumep, 00padaTHIBAIOLINM TIPEANPUATHEM,

ONTOBBIM MPOJIaBLIOM W JIpYTUMHU
3aKa3uMKamMu). B JaHHBIX  BEPTHUKaJHHBIX
COTJIAIIICHWAX  ONWCHIBAIOTCS  yCIIOBHS, Ha
KOTOpBIX CTOPOHBI TOKYHAaroT, MPOJA0T WM
[EPENpoOAaOT  ONpPENEICHHBIE TOBapbl  WJIU

ycayru. B nmenoMm Takue corylamieHuss MOTYT
YCWINTh KOHKYPEHIMIO MEXAy OpeHaamH, HO
OHHU HE JIOJIKHBI MIPUBOAUTD K
HE0OpPOCOBECTHOMY OTPAHNYCHHIO
KOHKYPEHIIMHU CO CTOPOHBI IPYTUX KOMITAHHUH.

5.2. IleHbl nepenpogaku.

5.2.1. AucTpuOBIOTOPHI WIH TOPTOBbIE
NOCPETHUKH  JIOJDKHBI  MMETh  BO3MOKHOCTh
CaMOCTOSITEIBHO OTIPEIEIATh CHBI

nepenpoaaku, KOTOpbl€e OHU YCTAaHABJIUBAIOT JJIA
CBOHMX 3daKa34MKOB, 4 TAK)XXC KOMIICHCAIIMOHHBIC 1
IIpoYu€ CKUIAKH, KOTOPBIE OHHU IIPEAOCTABIAIOT
CBOHM 3aKa34yHKaM.

[lonnepxanre HEAOMyCTUMBIX IIEH TTEPETPOIAKH
MOXKET TIPOUCXOAWTh B  pasHBIX (opmax,
HanpuMmep, B dopme YCTaHOBJIEHHUS
MUHUMAIIGHBIX WM (UKCUPOBAaHHBIX  IIEH,
MIPUMEHEHUS CAaHKIMH K AUCTPHOBIOTOpaM 3a WX
LIEHOBYIO MOJIUTUKY [IOCPEACTBOM
HEBBIMTOJIHEHUST 3aKa30B B TIOJHOM OOBEeMe WM
0e3 3aJepKKH, paCTOp)KEHHS JIOTOBOPOB Ha
MTOCTaBKY, YIpO3BI MPUMEHEHUS K
JIUCTPUOBIOTOpAaM TaKuUX Mep, MpPedOCTaBICHUS

BO3HATPaXIECHUH TUCTPHOBIOTOPaM, KOTOpHIE
MPHUJIEPKUBAIOTCS ~ PEKOMEH/IOBAaHHONW  II€HBI
MepenpoJaxu (mampumep, CKHUJKU u

KOMIICHCAIIMOHHBIE CKUJIKH, JIbTOTHBIE YCIOBHS U
T. 7.), KOHTPONS TIEHOBOH TIONUTHKH W
oOpailieHust K  JUCTPUOBIOTOPY B Cilydae
CJIMIIIKOM HU3KHX IICH U T. 1.

B memom paspemieHo

YCTaHaBJIMBaTh  IJIsd

5. AGREEMENTS WITH NON-
COMPETING COMPANIES, RESELLER
AGREEMENTS (“VERTICAL
AGREEMENTS?”).

5.1. Vertical agreements are agreements between
companies that are active on different levels of
the supply chain. Typically, a vertical
relationship is the relationship between a supplier
(e.g. a producer, manufacturer, reseller) and a
customer (e.g. a processor, wholesaler, or other
customers). These vertical agreements describe
the conditions under which the parties purchase,
sell or resell certain goods or services. Generally,
these kinds of agreements can enhance the
competition between brands, but vertical
agreements should not have the effect of unfairly
limiting the competition of others.

5.2. Resale prices.

5.2.1. Distributors or resellers must be free to
determine themselves the resale prices they set
towards their customers and the rebates and
discounts which they grant their customers.

Inadmissible resale price maintenance can occur
in different forms, e.g. setting minimum or fixed
prices, sanctioning distributors for their pricing
policy by not fulfilling orders in full or without
delay, terminating supply contracts, threatening
distributors with such measures, granting rewards
to distributors that adhere to a recommended
resale price (e.g. discounts and rebates,
preferential treatment, etc.), monitoring the
pricing behavior and contacting the distributor in
case of too low prices, etc.

In general, it is allowed to provide distributors or
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JTUCTPUOBIOTOPOB U HepenpoaaBLOB
MaKCUMaJbHBIE IIeHbl mnepenponaxu. OIHAKO,
WHCTPYKIMH MO0  MAKCHUMAaJbHBIM  IEHAM
MEPenpoakl HE JIOJDKHBI  COMPOBOXKIATHCS
MNpSIMBIMU ~ WJIM ~ KOCBEHHBIMH  CTUMYJIAMU
(HampuMmep, CHEUATbHBIMA  CKUIKAMH) WA
IaBjeHUEM / yrpo3amMu (HalpuMmep, yrpo3amMu
WCKJIIOYCHUS U3 TIEPEYHs JTUCTPUOBIOTECPOB,
MpenynpekISHUSIME, OOpaIlIeHUEeM U 3alpoCcoM
MPUYUHBL JJI1 KOHKPETHOW IIEHBI U T.H.), 4YTO
MOJKET MPEBPATUTh MPEI0CTABJICHHBIC
MAaKCHUMAaIIbHBIE LIEHEI MEPerpoIaxKu B
€IMHCTBEHHBIE BO3MOXHbIE ((pUKCHpOBaHHEIE)
[IEHEL.

5.2.2. He pa3pemiaercs:

5.2.2.1. CornacoBelBaTh =~ MUHUMAJIbHYIO WU
(UKCHPOBaHHYIO IICHY MEPENPOIAKH;

5.2.2.2. YcraHaBnuBath CXeMy
KOMIICHCAlMOHHBIX ~ CKHJOK, KOTOpas
O9KOHOMHUYECKH BBIHYKIAe€T TOPTrOBOTO
MOCpeHNKA MOJICP>KUBATD
OTIpe/IeIeHHBIN YPOBEHb LICHBI
MepenpOIaKy;

5.2.2.3. Pactopratb JOroBOpHI MO MPUYHUHE TOTO,
9TO TACTPHOBIOTOPBI HE
MPUJIEPKUBAIOTCS  PEKOMEHIOBAaHHOM
LICHBI [IEPENPOIaXKH;

5.2.2.4. [IpuMeHATH CAaHKIUU K TUCTPHOBIOTOPaM
WIN BO3HAarpaxJaaTh UX 3a COOJIOAEHUE

PEKOMEHTOBAHHOMN [[CHBI npu
nepenpoiaxe.
5.3. Orpanuyenust B OTHOLIEHUU
nepenpoaasKu.

5.3.1. CornamieHusi ¢ AUCTPUOBIOTOPAMH MOTYT
npexycMaTpuBaTh TPeOOBAaHMS K IEperpojaxe
POy KIHH, HO OHU HE JIOJDKHBI
HEeTOOPOCOBECTHO OrPaHWYMBaTH KOHKYDPEHIHMIO.
DTO MPUMEHUMO, B YaCTHOCTH, K OIPaHUYCHUSIM
B OTHOIICHHWU PETHOHA/CTPAHBI, TAE MPOIYKINSI
MOJKET IPOAaBaThCS, WM TPYMIBI 3aKa3UYUKOB,
KOTOPBIM OHA MOJKET IPOaBaThCSL.

OOfmee mpaBWJIO TaKOBO, YTO «ITACCHBHBIC»
poJaxu (T. €. MPOJaKU HA OCHOBAHUU 3aKa30B,
CaMOCTOATEIHHO Pa3MEMIEHHBIX 3aKa3YHKaMH) B
[IEJIOM HE JOJIKHBI OTPAaHUINBATHCS.

resellers with maximum resale prices. However,
the instructions on maximum resale prices must
not be accompanied by direct or indirect
incentives (e.g. special rebates) or
pressure/threats  (e.g. threats of delisting,
warnings, contacting and asking for the reason
for a specific price, etc.), which may turn
provided maximum resale prices to the only
existing (fixed) prices.

5.2.2. It is not allowed to:

5.2.2.1. Agree on a minimum or fixed resale
price;

5.2.2.2. Set up a rebate scheme that economically
forces the reseller to maintain a certain
resale price level;

5.2.2.3. Terminate an agreement because
distributors do not adhere to a
recommended resale price;

5.2.2.4. Sanction or reward distributors for
adhering to the recommended resale
price.

5.3. Resale restrictions.

5.3.1. Agreements with distributors may provide
for requirements regarding the resale of products,
but these requirements should not restrain
competition unfairly. This is applicable in
particular to  restrictions regarding the
region/country where or customer group to which
products can be sold.

As a rule of thumb, "passive" sales (i.e. sales in
response to unsolicited orders) must generally not
be restricted.
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OOBIYHO JTFO00¥ BHI OTPAHUIEHUS TIEPETIPOTAKI
TpeOyet Oosiee TiaTenbHOU oneHku KomruraeHc-
opuilepoM Ui TPOBEPKH TOrO, MOXHO JIH
BKJIFOYUTH TaKOC OTPaHUYCHHUEC B COTJIAIICHUC.

5.3.2. He pa3pemiaercs:

5.3.2.1. IlpasmMo WM KOCBEHHO OTIPaHUYMBATH
«TacCHBHBIe» Tpojaxu (MO 3aKazam,
CaMOCTOSITEIIEHO pa3MeIeHHBIM
3aKa3unKkaMH) Ha APYrod TeppUTOpHU
WJIN IpYTOH IpyTIlie 3aKa34uKOoB;

5.3.2.2. Pacpenensith 00bEMBI ITUCTPHOBIOTOPY

Usually, any kind of resale restriction needs a
closer assessment by the Compliance Officer to
review if such a restriction can be part of the
agreement.

5.3.2. It is not allowed to:

5.3.2.1. Directly or indirectly restrict “passive”

sales (on  unsolicited customers’
requests) to another territory or customer
group;

5.3.2.2. Allocate volumes to a distributor or

WIM 3aKa34uKy Ha OCHOBaHUM HX customer based on their promise to not
oOemanus HE  BBHINOJHATH  3aKas3bl, respond to unsolicited orders from
CaMOCTOSTECIBHO pa3MeEIIeHHBIE certain territories or customers.
3aKa34nKaMH, c OTIpe/IeTICHHBIX
TEPPUTOPUI HIM OT OIpeeSeHHbBIX
3aKa3YHKOB.
5.3.2. llpenBapuTeNnbHO obpaturech 3a 5.3.2. First discuss with Compliance Officer
KoHcysbTanueit k Kommnaenc-oguuepy go: before:
5.3.2.1. Hanoxenus W cormacoBanmst 5.3.2.1. Imposing or agreeing any resale
OTpaHWYCHWM HA  TEpPenpoimaxy B restrictions towards distributors or
OTHOLICHUH  JMCTPUOBIOTOPOB WM customers;
3aKa34YHKOB;

5.3.2.2. HanoxeHus 3ampera Ha Mepernpoaaxy
npoaykunu Kommnanuu.

5.4. Cormamenusi 00
HEKOHKYPEHIIHH.

IKCK/IIO3UBHOCTH M

Cornamesuss 00  3KCKJIIO3UBHOCTH ~ MOTYT
MIPEAOCTABIATE TUCTPUOBIOTOPY TIPaBO  OBITH
CJIMHCTBEHHBIM JTUCTPUOBIOTOPOM IO TMPOJIAXKe
OTIpe/IeJICHHO! TPOIYKIIMU Ha COOTBETCTBYIOMICH
TEPPUTOPUH WM COOTBETCTBYIOIIEH TpyIIe
3aka3unkoB. C Apyroit CTOPOHBI, COTJIALICHHUE O
HEKOHKYPEHITHH MOXET BBIHYXK/IaTh
IUCTPUOBIOTOpPAa  YIIOBIIETBOPSATH  BCE  CBOM
norpedbnoctn (v 6omnee 80% ot nx odvpema) B
NPOAYKIUHA  IIOCPEACTBOM €€ IIOKYIKH Y
Komnanuu.

C [ieNioBO¥ TOYKH 3PEHUS TaKWE COTJIAIICHHS HE
BCEra BBITOJHBI WM [ENECOO0pa3sHbl s
Kommannu. Takwm oOpa3om, coriameHus o0
OKCKIIIOBUBHOCTU W HEKOHKYPCHIMU C TPETbUM
JUIIOM BCErjia HEeoOXOoauMo 0oOCYyXIaTh ¢
Kowmrmmmaenc-odumepom.

5.3.2.2. Imposing a prohibition to resell products

of the Company.
5.4. Exclusivity and non-compete
arrangements.
Exclusivity —arrangements can provide a

distributor with the right to be the only one to sell
certain products in a territory or to a customer
group. On the other hand, a non-compete
arrangement can force a distributor to buy all (or
more than 80%) of its need for products from the
Company.

From a business perspective, such arrangements
are not always beneficial or desirable for the
Company. Therefore, exclusivity or non-compete
arrangements with a third party should always be
discussed with the Compliance Officer.
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JlaHHbIe coTrfameHus MOTYT OBITh 3alpelleHBI,

CCJIn corjialmicHuAa 00 OKCKJIFO3UBHOCTHU
NpeNATCTBYIOT KOHKYPCHIIUU B OCIAX
3aTpyaAHCHUA BbBIXOJa Ha PBIHOK nim

OrpaHUYCHUA HOTp€6I/ITCJ'ILCKOFO BLI60p3..

6. 3JIOYIIOTPEBJIEHUE
JAOMMUHUPYIOINUM ITOJIOKEHUEM.

6.1. Komnanust BefeTr NeATEIbHOCTb Ha PBIHKE
cBoOOMHOW KOHKypeHuuu. OpmHako WHOTHA
pasMep pbiHOUHOM jomu  Komnanuu Moxer
MIOKa3bIBaTh, 4YTO KoMHIaHUS MOXET ObITh
JOMUHUpYIOIeH Ha pbIHKe. B Takom ciyuae

BOXHO 00patuTh 0co0O¢ BHHMaHWE Ha
MIPUHIOUIILI AHTHMOHOIIOJILHOTO
3aKOHOJIATENIbCTBA JUIsl KOMIIAHHM, KOTOPKIC

MOXKHO CUYHTaTb JIOMUHHUPYIOIIMMH HAa TaKOM
PBIHKE.

Jonsa peiHKa, npessimaromas 50%, cuuraercd
SIBHBIM IIPU3HAKOM JIOMHHUPOBAHUSI.

Tem HE MEHee, B OTIPEICTICHHBIX
00CTOATENBCTBAX, TOJA CBBIIIE 8% TaKKe MOXKET
CUMTaThCs  JoMUHHpyromied. Jlong — phIHKa
ABJISICTCA JIMIIb OJHUM u3 nokasarejiei
JOMUHUPOBAHUS, U Ha PEaTbHYI0 KOHKYPEHIIHIO
BIUSIOT MHOTHE JApyrue (akTOphl, HAIpHUMED,
MIOKYIaTebHAsl CIOCOOHOCTh 3aKa34MKOB HITU
noteHiuan gpyrux KonkypeHTos.

JloMuHUpOBaHNE HE SBISIETCS HApyIICHHEM, HO
JOMUHUDPYIOIIMM Ha pPBIHKE KOMIAHHUSIM HE
paspemaercs COBepIIaTh ompezeNecHHbIE
NeHCTBHSL. 3akoHaMHU 0 KOHKYPEHITUHI
3amnpeniaeTcs TOJIBKO 350ynoTpebacHue
JOMUHUPYIOIIAM MOJIOKEHUEM. B
AHTHUMOHOTIOTFHOM 3aKOHOJATENBCTBE 0co0oe
BHUMaHHE B TEME JIOMHUHHPOBAHUS YICIACTCS
croco0aM 3JI0YMOTPEOJICHUST KOMITAHUEH CBOMM

JOMUHUPYIOLIUM MIOJIOKEHUEM TUTSL
BOCIIPEMSTCTBOBAHUSI KOHKYPEHLUU Ha PbIHKE.
[IpensrcTBOBaTH KOHKYpPEHILIUU MOJKHO

MOCPE/ICTBOM TNpHYMHEHUs Bpena KoHkypeHTam
WIN UX WCKIIOYCHUS C pBIHKAa (MCKIIOYAIoIne
MIPAKTHKH), 6o 3nmoynotpe0ieHne
AOMUHUPYIOMIUM  IIOJIOXKCHHUEM  MOXKET 6I)ITI)
HAllEJICHO HAa 3aKa34MKOB M  IIOCTaBIIHKOB
MOCPEJICTBOM HCIIOJIb30BAHUSL JIOMUHHUPYIOIIETO
MOJIOKEHUS (IKCIITyaTallOHHBIC TIPAKTHKH).

These agreements may not be allowed if these
exclusivity arrangements hinder competition to
enter the market or restrict customer choice.

6. ABUSE OF DOMINANT POSITION.

6.1. The Company is operating in a competitive
market. However, sometimes the Company’s
market size might suggest that the Company is
more dominant in a market. Then it is important
to pay special attention to Antitrust law principles
for companies that could be deemed dominant in
such market.

A market share exceeding 50% is considered as
strong indication of dominance.

However, a share above 8% might be also
considered dominant in certain circumstances.
The market share is only one indicator of
dominance and many other factors influence
actual competition, such as the buying power of
customers or the strength of other Competitors.

Being dominant is not a violation but certain
actions are not allowed to be undertaken by
dominant companies. Antitrust laws only prohibit
the abuse of a dominant position. The Antitrust
law focus on the topic of dominance in relation to
the way a company could abuse its dominance to
hinder competition in the market. This could be
done either by harming or excluding Competitors
in the market (exclusionary practices) or the
abuse of the dominant position can be targeted
toward customers and suppliers by exploiting the
dominant position (exploitative practices).
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YuuteiBast cKianpiBaonlyroca B Poccuiickoit

Odenepanun MIPAKTUKY MIPUMEHEHUS
AHTUMOHOTIOIBHOTO 3aKOHOJIaTEIIbCTBA,
CoTpynHukaMm  ClemyeT  OIICHHBaThH  PUCK
MpU3HAHUS Komnanun 3aHUMAIOIIEeH

JOMHUHHPYIOIIEE TON0KECHHE KaK BEPOSTHBIN H
o0paTuTh Ha 3TOT pasnen IlomuTukm ocoOeHHOE
BHUMAaHUEC.

6.2. B ciyuae JOMHHHUPVIONIETO IIOJIOKEHUS K

Considering the practice of the Antitrust Law
application being formed in the Russian
Federation, the Employees should assess the risk
of recognizing the Company as being in the
dominant position as probable and pay special
attention to this section of the Policy.

6.2. The following is generally problematic in

HCTaTHBHBIM TTOCJICACTBUAM 00BIYHO OPpUBOOAT

case of a dominant position:

CIIEVIONINE NCHUCTBUS:

6.2.1. HemoGpocoBecTHas JUCKPUMUHAIHS
MEXK/Ty 3aKa3uyMKaMHU MM ITOCTaBIIMKAMH,
HAXOIAIIMMHECS B CXOKEeH CHTYaIHy;

6.2.2. HaBs3piBaHNE HECTPABEIIMBLIX II€H WM
KOMMEPUYECKUX YCJIIOBUH 3aKa3uuKaM WIIH
[MOCTaBIIMKaM (HAapUMEp, YCTAHOBICHHUE
LIEHBI HIDKE YPOBHS CPEIHUX MEPEMEHHBIX

3aTpaT  IJi1  BBITECHEHHS  MEJKHX
KOHKypEeHTOB C phIHKa);

6.2.3. Cokparenue WIH MIpeKpalieHye
NPOM3BOJCTBA  €CIM  3TO  IOBJIEKJIO

yBEJNWYEHHE [IEHBI TOBapa Ha PHIHKE;

6.2.4. CBa3pIBaHNE TOKYNKH WM JOCTaBKU
TOBapOB U (WJIM) OKa3aHUS YCIyr C

MOKYIIKOU WA OCTaBKOH
JOTIOTHUTEIIHBIX ~ TOBapoB W (WIH)
OKa3aHUEM  JIOMOJIHUTEIBHBIX  YCIYT
(mammpumep, IMOCTaBKa 3aKa3yruKam
MOJIOYHOTO TIOKOJIaZa, TOJBEKO €CIIH TIPH
5TOM OHH COTJIACOBBIBAIOT  IMOKYIIKY
TEMHOT'O IIOKOJIJIa WCKIIIOYUTEIBHO Y
Kommanum;

6.2.5. OTKa3 OT MOCTaBKM 3aKa34UKy U (WIU) OT
MOKYMKH y TIOCTaBIIMKa (Hampumep,
NPUHATHE pEIIeHus O TpeKpalieHun
MpOJaXX  KOHKPETHOMY  PO3HUYHOMY
mpoAaBily 0e3 Kakux-JIM0O 3aKOHHBIX
KOMMEPYECKUX OCHOBAHHH);

6.2.6. 3axkaoueHne SKCKJIFO3MBHBIX COTJIALIEHHI,
KOTOpbIE MOTYT nomemars KoHkypeHTam
BBIUTH HAa PHIHOK WM KOHKYPHUPOBAaTh Ha
HEM, TIPEIOCTABJICHHE KOMITCHCAITMOHHOM
CKUJIKU HJIH co3/iaHue CHUCTEM
JIOSIIBHOCTH, KOTOpBIE BEIyT K
AHAJIOTHYHBIM IOCIIECTBUIM.

6.2.1. Unfairly discriminating between similarly-
situated customers or suppliers;

6.2.2. Imposing unfair prices or commercial
terms on customers or suppliers (e.g.
pricing below the average variable costs to
drive smaller Competitors out of the

market);

6.2.3. Reduction or cutting off the production if it
resulted the increase of the product price
on the market;

6.2.4. Tying the purchase or delivery of a good
and/or services to the purchase or delivery
of additional goods and/or services (e.g.
only delivering customers with milk
chocolate if at the same time they agree on
purchasing the dark chocolate exclusively
from the Company);

6.2.5. Refusing to supply a customer and/or
purchase from a supplier (e.g. deciding not
to sell anymore to a specific retailer
without any legitimate business reasons);

6.2.6. Entering into exclusive agreements that
could prevent Competitors from entering
or competing in the market, or to provide
rebate or loyalty systems that have a
similar effect.
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6.3. Cxkuagkn.

6.3.1. loMuHupyIOIIas KOMIAHUS HE MOXET
WCIONb30BaTh OOHYCBI, CKUAKH, WM HHBIC
YCIIOBUSL TIPOJaXKH TaKUM o00pa3oM, KOTOPBIH
MpenaTcTByeT KoHKypeHiuu. [IpemocraBnenue
OOHYCOB M CKHUJOK OMUHHUPYIOLICH KOMIaHHEH
0OBIYHO JTOIYCKAETCS TOJBKO B TOM CIIyYae, eCliu
3TO OOYCIIOBICHO OOBEKTUBHBIMH KPHUTEPHSIMHU
JUISL OTHIENBHOTO 3aKa3yuka W MPUMEHHUMO KO
BCEM aHAJIOTUYHBIM 3aKa3YHKaM.

6.3.2. PexoMenganmu npu CO3JIaHNUH "
pealn3alui  CXeM IMPEJOCTaBICHUSI CKHUIOK B

6.3. Rebates and discounts.

6.3.1. A dominant company may not use rebates,
discounts, or other sales conditions in such a way
that it hinders competition. Rebates and discounts
by a dominant party are generally only allowed
when they are linked to objective criteria
regarding the individual customer and applicable
to all similar customers.

6.3.2. Guidelines when creating and effecting
rebate schemes in case of a dominant position in

Cciaydac JOMHUHHPYIOMIETO IMOJOXKCHUA HAa PBIHKE!

the market:

6.3.2.1. Ucnonp30BaHKre  TOJBLKO  IPO3PAadyHBIX
CXEM IIPEJOCTABJIECHUI CKUIOK: O CXeMax
MIPEI0CTABICHHS KOMITIEHCAIIMOHHBIX
CKHJIOK 3aKa3ynKaM HEOO0XO0 MO
cooOm@aTh 3apaHee B  YCTKOU H
HEJIByCMBICTICHHOU (hopme.

6.3.2.2. 3anper Ha KOMIEHCAIIMOHHbBIE CKHUJIKH 32
JIOATBHOCTh: HE HCIOJNB3YHTE CXEMBI
MPEOCTaBICHUS KOMIICHCAIIHOHHBIX
CKHJIOK 32  JIOSUIBHOCTh,  KOTOpBIE
CO3JAI0T  CHJIbHBIE  (PKOHOMHYECKHE)
CTUMYJIBl HMJM Jaxe 00s3aTelbCcTBa IO
MOKYNKE TOJIBKO HJIM B OCHOBHOM
(mampumep, Oonee 80% or oObeMma
norpebHocTel) y Kommanuum B ymiepo
uHrepecam KOHKypeHTOB.

6.3.2.3. 3anper _Ha IEHBI M _KOMIICHCAIIMOHHLIE
CKHUIOKH _HIDKE YPOBHS _ 3aTpar: HeE
HCTONB3YHTE KOMITCHCAITUOHHBIC CKHIKU
WIA IE€HbI, KOTOpPbIE MNPHUBEAYT K
CHUXXCHHUIO IICH HUXKEC ypOBHSI 3anaT Ha
MPOIYKIIHIO.

6.3.3. B ciygae BO3HUKHOBEHHSI COMHCHHM WM
BonpocoB oOpamaiiteck k Komrutaenc-ogunepy.

6.4. lleHoBasi IMCKPUMMHAIIUS.

JloMuHHpyIOIllasl ~ KOMITAHUsT ~ HE  BIIPaBe
npeiarath 3aKa3uydKaM pa3UyHbIC  YCIIOBHUS
MPOJaXH Ha OJMH M TOT K€ TOBap, €CIAM TOJBKO
Takoe HEpaBHOE OTHOIEHHE HEe O00O0CHOBAHO
KOHOMHYECKH, TEXHOJOTHYECKH H  HHBIM
o0pazom.

Tem HE McHee B CcIydyac JOMUHUPYROLICTO

6.3.2.1 Only transparent rebate schemes: Rebate
schemes must be communicated to
customers upfront in a clear and
unambiguous way.

6.3.2.2 No loyalty rebates: Do not use loyalty
rebate schemes that create strong
(economic) incentives or even
obligations to purchase only or mainly
(e.g. more than 80% of the requirement)
from the Company to the detriment of
Competitors.

6.3.2.3 No prices or rebates below cost: Do not
use rebates or prices, which would lead
to prices below the costs of a product.

6.3.3. In case of any doubts or questions, please
contact the Compliance Officer.

6.4. Price discrimination.
A dominant party may not offer customers
different sale conditions, unless such an unequal

treatment is economically, technologically and
otherwise justified.

However, differences in pricing can still be
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MIOJIOXKEHUSI HAa PBIHKE LEHbl BCE XK€ MOTYT
pa3Iu4aThCs, TaK KaK TaKOe pPA3NIUYhe MOXKET
OBITH CJEOCTBHEM PAa3IMYHBIX 3KOHOMHUYECKHX
WIM TEXHOJOTHYECKUX TMPEANOCHUIOK. OTO He
MMeEET NPSIMBIX HETaTUBHBIX IOCIEACTBUM, €CIU
MOKHO OJHO3HAa4YHO MWCKIIIOUUTh IPOU3BOI B
CMBICIIC  3JIOyNOTPEOJCHUS  JOMHHHUPYIOLIUM
MIOJIOKEHUEM Ha pbIHKE. [Ipy Hanuuum coMHEHU
Bcerga obpamialiteck k Komriaenc-oduuepy.

6.5. OTKa3 B npojake/mMocTaBKe.

JloMuHUpYyIOIas KOMIIaHUA He BIIpaBe OTKa3aTh
3aKa34uKy B JajJbHEUIeld mpoiaXke MPOIyKIIUHU B
OTCYTCTBUE y Hee DSKOHOMHUYECKOTO WM
TEXHOJIOTHYECKOTO 000CHOBaHUSI.

Bcerna cneaute 3a Tem, 4YTOOBI TPHYUHBI H
(hakTOpHEI, BeAyIIHE K OTKAa3y B IMOCTaBKE, OBLIH

He3aMeIUTEILHO U TIIATEIBHO
33JIOKyMEHTUPOBAHbI JUIS BO3MOKHOTO
HCIIOJIb30BAHMS B NAJIbHEHIIIEM.

6.6. YcTaHoBJIeHHE JOMOJHUTEJILHBIX
0apbepoB I BHIX0/1a HA PHIHOK.
JloMuHUpyomas KOMIIaHUS HE BIIpaBe
WCTONIb30BaTh HWHBIE CIIOCOOBI YCTAHOBICHUS

O6aprepoB mimsi KoHKypeHTa, BBIXOAAIIETO Ha
PBIHOK, €CJIN OGBGKTI/IBHBIC MMPUYNHBI, KOTOPEBIC
MOTYT ONpaBIaTh TaKoe MOBECHHUE,
OTCYTCTBYIOT. B Takux cuTyanusx Bcernaa
oOpamraiireck k Kommiaeuc-oduriepy.

6.6.1. B cayyae JOMUHHUPYIONIETO MOJOKEHUS Ha

permitted in case of a dominant market position,
as this can also be the result of differing
economic or technological background. This is
not directly problematic, as long as arbitrary
behavior in the sense of abuse of the dominant
market position can definitely be excluded.
Always contact the Compliance officer in case of
doubt.

6.5. Refusal to sell/supply.

A dominant party may not refuse to sell anymore
without economic or technological justification.

Always make sure that the reasons and
considerations leading to refusal to supply are
documented immediately and thoroughly for
possible later use.

6.6. Setting up additional barriers for entry.

A dominant party may not use other ways to set
up a barrier for Competitor entering the market
unless there are objective reasons that can justify
such behavior. In such situations, always contact
the Compliance Officer.

6.6.1. In case of a dominant market position it is

PBIHKC HC pa3pCiacTcCs:

6.6.1.1. 3noymnoTpebnsaTh JTIOMUHUPYOLIUM
MOJIOKEHUEM JJIsI BOCHPEISITCTBOBAHUS
BbIX01y KOHKYpPEHTOB Ha PBIHOK;

6.6.1.2. OTka3pIBaTh B MPOAAKE WIM COKpAIlaTh
MTOCTaBKH 3aKa3uUKy 6e3
SKOHOMHMYECKOI'0 MJIN TEXHOJIOTHYCCKOTO
00OCHOBaHHS, B Ciy4ae  HaIUYHA
BO3MOKHOCTH MIPOU3BOJICTBA IR
ITOCTaBOK COOTBETCTBYIOIIETO TOBApA.

6.6.2.B clryJae BO3MO>KHOT'O HaJIMYUS

not allowed to:

6.6.1.1. Abuse the dominant position to hinder
Competitors from entering the market;

6.6.1.2. Refuse to sell or reduce supplies to a
customer without an economic or
technological justification, if the relevant
goods may be produced and supplied.

6.6.2. In case of a potential dominant market

JOMHHHUPYIOHIICTO TIOJIOKCHUA Ha PBIHKC

position, first discuss with Compliance Officer

OpEaABAPUTCIIBHO 06DaTI/ITeCL 3a KOHCYJbTallMeH

before:

k KoMmnnaenc-odunepy no:
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6.6.2.1. YcTaHOBIEHUSI CXEMbI TPEIOCTaBICHUS
CKUIOK JJIsI 3aKa3UHKOB;

6.6.2.2. OTKa3a B IpoJake CYIIECTBYIONTUM HIIH
OTCHIMAJIbHBIM HOBBIM 3aKa34YHKaM oe3
000CHOBaHHBIX IMPUYHH;

6.6.2.3. PactopxeHust  JOroBopa
3aKa3YHKOM.

IIOCTaBKHU C

7. PEKVIAMA U HEJJOBPOCOBECTHAS
KOHKYPEHLUSI.

7.1. HemoOpocoBeCTHOW KOHKYPEHITHEH MOXKET
OBITh MPU3HAHO MOBEJICHUE, KOTOPOE KO0 MPSIMO
3alpeleHo 3aKOHOM, JIM0O 3aKOHOJATEIhHO HE

OTPaHWYCHO, HO TMPOTHUBOPEYUT MPHUHIIUIIAM
Pa3yMHOCTH, CIPaBeUIUBOCTH u
JI00pOCOBECTHOCTH o OTHOIIICHUIO K
KonkypeHTy, HampaBieHO Ha TPUYMHEHHE eMY
ymepba.  HemoOpocoBeCTHOCTh  IOBEIEHUS
MOXET OBITh CBsi3aHA C pEKIaMOH  YCIyT
Komnanuu.

7.2. B cBasu ¢ >tuM COTpyaIHUKAM HE CIEAVET:

6.6.2.1. Setting up a rebate or discount scheme
for customers;

6.6.2.2. Refusing to sell to existing or potential
new customers without objective good
reasons;

6.6.2.3. Terminating a supply contract with a
customer.

7. ADVERTISING AND UNFAIR
COMPETITION.

7.1. Any Dbehavior that 1is either expressly
prohibited by law or not restricted by law, but
contradicts the principles of reasonability, justice,
and fairness in relation to a Competitor and is
aimed at causing damage to such Competitor may
be deemed as unfair competition. Unfair conduct
may be connected with advertising of the
Company’s services.

7.2. In this regard, the Employees should not:

7.2.1. PacnpocTpaHsTh HEMOJHYIO U HETOUYHYIO
nHQOpPMAIMI0 O TOBapax M YCIyrax
Komnanum, kak B pekiame, Tak ¥ B
J0OBIX MHBIX MTyONMWYHBIX UCTOUYHHUKAX, B
TOM 4YHCIIe MpHU B3aMMOIEHCTBUH C

KIIMCHTAaMH,

7.2.2. PacmpocTpaHATh HHPOPMALUH O TOBapax

u yciyrax KoHKypeHTOB;

7.2.3. Paccka3biBaTh O IPEUMYIIECTBAX YCIYT U
ToBapoB Kommanuu mepex ToBapaMu H
ycoyramu  ee  KonkypeHtoB,  0e3
BO3MOXHOCTH  MOATBEPAUTH  TaKYyIO
HHPOPMAIUIO IOKYMEHTAIBHO;

7.2.4. CpaBHuBaTh TOBaphl U ycuyru Komnanuu
c ToBapamu u yciyramu KoHKypeHTOB
0e3 TOYHBIX M KOPPEKTHBIX KPUTEPHUCB
CpaBHEHUSI.

7.2.1. Distribute any incomplete or inaccurate
information on the Company’s goods and
services, both in advertisements and in any
other public sources, including when
interacting with customers;

7.2.2. Distribute any information on the

Competitors’ goods and services;

7.2.3. Describe any advantages of the Company’s
services and goods over the goods and
services of its Competitors without any
opportunity to confirm such information
with documents;

7.2.4. Compare the Company’s goods and

services to the goods and services of its

Competitors without accurate and correct

comparison criteria.
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8. BBAUMOJIEMICTBHME C
ITOCYJIAPCTBEHHBIMHU OPTAHAMMU.

Hecmotps Ha TO, HYTO COTPYOHHYECTBO C
roCyJapCTBEHHBIMU opraHamMu SIBIISICTCSI
HEOThEMIIEMOI Y4acThIO KOMMEpYECKOM

nestenbHocTH  KoMmaHMM W, 3adacTyio, ce
0053aHHOCTBIO, OHO TaKKe TMOAMamacT B chepy
JICHCTBHS aHTUMOHOIIOJBLHOTO peryiupoBanus. B
CBSI3U C DTUM TaKoe B3aMMOJCHCTBHE IOKHO
OCYIIECTBISITECSL  CTPOTO B COOTBETCTBUH  C
TpeOOBAHUSIMU AHTHUMOHOTIONEHOTO
3aKOHOJIaTEIJIbCTBA, a TaKKe WHBIMU
JCUCTBYIONIMMHU 3aKOHOJATEILHBIMA aKTaMH |
BHYTpEeHHUMHU TpeOoBanusMu Komnanuu.

Takoe B3aUMOJCHCTBHE C TOCYNAPCTBCHHBIMU
OpraHaMy MOXET MPOUCXOANTH Yepe3 MONydeHHE
3alpOCOB  OT TOCYAApCTBCHHBIX OPraHOB W
HaMpaBJICHHE OTBETOB HA HUX, B3aUMOJICHCTBHE B
paMKax IMyOJIUIHBIX KOH(DEPEHITHI 1 COBEIIaHNMH,
3aKIIIOUYCHUE COTJIAICHUH O COTPYIHUYECTBE H
y4acTue B rOCy1apCTBEHHBIX WIn
MYHHUIUATBHBIX KOHTPAKTaX.

CotpynuukaM KommaHum ciegyeT HEMEAJIEHHO
MPEKPaTUTh OOCYXKIEHHUE C TPEICTABUTEIISAMHU
FOCYyJIapCTBEHHBIX  OpraHoB  JEHCTBUH  WIH
BO3MOXKHBIX [JEHCTBUM, KOTOPBIE IPOTUBOPEUAT
3TUYECKUM HOpMaM BEJICHUS Ou3Heca,
OpUHLOMOAM M [paBWIaM, U3J0KEHHBIM B
Hacrtosmier IloauTHmke, a TakKe COOOIIUTH O
ciyuuBiemcs Kommiaenc-oguuepy.

9. TPABHJIA JEJIOBOI'O OBIIEHUS.

9.1. Cotpyanukam He00XO0IUMO oOparath
0oco0o¢ BHUMaHKE Ha TpaBUja KOMMYHHKAITHH H
B3aUMOJICUCTBUS C TPETbUMU JuUaMHu. HXx
cOOJIOZIGHNE TTO3BOJUT 00ECTIeYNTh KOPPEKTHOE
BOCIIpHATHE  JAeITeNbHOCTH  Kommanmm  u
n30exkaTh CHUTyaluid, B KOTOPHIX BBIPAKCHHEIC
CoTpyIHUKaMH TIO3UIIMM MOTIAM Okl  OBITH
WCTOJIKOBaHBl ~KaK  CoOJepXxamue MpHU3HAKH
AHTUKOHKYPEHTHOTO TToBeAcH Kommanuy.

9.2. CoTpyIHHUKAM HE CIEOAVET:

9.2.1. JlomyckaTh HCIIOJIb30BaHUE BO
BHYTPEHHEH M BHEIIHEW IEpeIucKe,
JOKYMEHTaX, MPE3CHTalUsAX, MyOIUYHBIX
3asIBIICHUSIX u MeperoBopax
JIBYCMBICIIEHHBIX u HEOPEeXHBIX

8. STATE AUTHORITIES RELATIONS.

Although cooperation with the state authorities is
an integral part of the Company’s business
activities and, often, its duty, such cooperation
also falls within the scope of antitrust regulation.
In this regard, such relations shall be in strict
accordance with the requirements of the Antitrust
Law and any other effective legal acts and
internal requirements of the Company.

Such government relations may be maintained
through receipt of requests from any state
authorities and sending responses to them,
interaction within public conferences and
meetings, conclusion of cooperation agreements
and participation in government or municipal
contracts.

The Company’s Employees should immediately
stop discussing any actions or possible actions
contradicting  ethical  business  practices,
principles and rules set forth in this Policy with
the representatives of the state authorities and
report it to the Compliance Officer.

9. BUSINESS COMMUNICATION RULES.

9.1. The Employees must pay special attention to
the rules for communication and interaction with
any third parties. Following such rules will make
it possible to ensure the correct perception of the
Company’s activities and to avoid situations,
where the positions expressed by the Employees
could be interpreted as containing elements of the
Company’s anti-competitive behavior.

9.2. The Emplovees should not:

9.2.1. Make any ambiguous and careless
statements, which may be regarded as

being anti-competitive, in internal or
external  correspondence, documents,
presentations, public statements, or
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BBICKa3bIBAHWH, KOTOpPBIE MOTYT OBITH
pacueHeHbI KakK UMCIOIIHE
AQHTUKOHKYPEHTHBIA XapakTep;
9.2.2. JlomyckaTb B paMKax TeX WM HHBIX
MEpPONPHUATUI  BBICKA3bIBAHUS, KOTODBIE
MOTYT OBITh PAcLEHEHbl KaK MPHU3bIB HIIH
BBIPOKEHHE TOTOBHOCTH K COBEPIICHHIO
AHTUKOHKYPEHTHBIX IEHCTBUN;
9.2.3. OOMeHHBaTHCA KOH(DUICHITHATHHOM
uHpOpManMed 0  TEeKyMuX/Oyaymmx
LEHOBBIX MJIM [ICJIOBBIX CTPATEeTHsIX U
JpyTroun 3aKpBITOMN KOHKYPEHTHOM
nHpopmarueii ¢ Konkypenrom;

9.2.4. CnpammBath 00 00beMe TpOAaXK, IICHAX,
CKHJIKaX, YCIIOBUSIX JEATEIbHOCTH,
pacxomax M T. JI. HEHOCPEICTBEHHO Y
Konkypenra;

9.2.5. Hcnonw3oBarh TPEeTbUX JHI[ (HApUMED,
3aKa3uyMKOB) B KauecTBEe KaHala s
obOMeHa KOH(HICHITNATHHOM
nHpopmarueii ¢ KonkypeHramu;

9.2.6. IlpuHumaTh UHPOPMAIHIIO 170071
nokyMmeHThl OoT KoHkypeHTa/o HeM cC
rpudoM «KOHMDHUICHITUATHHO» FIIH «IJIS
BHYTPEHHETO MOJIb30BaHUI;

9.2.7. Ucnons3oBaTh KOHOUACHIMAIBHYID H
()  3aKkpRITyI0  WHPOPMAIMIO O
KonkypeHTe B 1elnsIX KOHKYPEHTHOM
pa3BeKy.

9.3. IlpenBapurensHo obOpaturech K KoMiuiaeuc-

negotiations;

9.2.2. Make, during any events, any statements
that may be regarded as calling, or
expressing willingness, to take any anti-

competitive actions;

9.2.3. Exchange confidential information on
current / future pricing or business
strategies and other competitively

sensitive information with a Competitor;

9.2.4. Ask for sales, prices, discounts, terms of
business, costs, etc. directly from a
Competitor;

9.2.5. Use third parties (e.g., customers) as

conduit to  exchange  confidential
information with Competitors;
9.2.6. Accept information or documents

from/about a Competitor that is marked as
"confidential" or "internal";

9.2.7. Use confidential and/or competitively
sensitive information about a Competitor

for competitive intelligence purposes.

9.3. First discuss with Compliance Officer before

odunepy 10 o6MeHa KOH(GUACHIMATIBHON U (UIIN)

3aKpBITOM  KOHKYpeHTHOW wWH(popmarmein ¢
3aKa34MKaMH, KOTOpBIE TaKkXKe  CUUTAIOTCH
Konkypenramu.

9.4. ToproBeie, MpodecCHOHATLHBIC ACCOIHAITII
W JIpyrue oTpacieBble BCTPEYH MOTYT OBITH
MOJIE3HBI  JUISI ~ WM3YYEHHS W PEIICHHS
obmeorpacieBeix MpobiaemM. OmHAKO C TOYKH
3peHUs] AHTHUMOHOIIOJBHOTO 3aKOHOIATEIbCTBA
BcTpeua KOHKYpPEeHTOB MOXET MPEACTaBISIThH
co0Ooii puck. CrenoBaTeNbHO, BaKHO, YTOOBI Ha
coOpaHUsIX  TOPTOBBEIX  acCOIMAIIUH  TMPSMO
paccMaTpuBaJINCh BOIIPpOCBbI W TrapaHTHUU B
OTHOIIIEHUH TOOPOCOBECTHOI KOHKYPEHIIUH.

sharing  confidential and/or competitively
sensitive information with customers that are also
deemed Competitors.

9.4. Trade associations, professional associations
and other industry gatherings can be beneficial
for learning and addressing industry-wide issues.
However, from the Antitrust law perspective a
gathering of Competitors can present a risk.
Therefore, it is important that trade association
meetings specifically address the topic and
safeguards in relation to fair competition.
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9.5. IlpeaBapuTENLHO o0parurech 3a

9.5. First discuss with Compliance Officer:

KOHCYJIbTaIIUEH K KOMHJ’IaeHC-Od)I/IHCDVI

9.5.1. Ecnm BB HE YBEpeHB, yMECTHO JH
ONIpeNeNICHHOE TMOBEJCHUE B paMKax
TOPTOBOW aCCOLMAINH;

9.5.2. Ecnm npeaBapuTenbHO MPEIOCTABICHHAS
MOBECTKAa JHSA  COJCPKUT  HESCHBIE
IYHKTBI,

9.5.3. Ecnmu BBl XOTHTE TMpPEACTaBUTH Oonee
KOHKpETHY0 uHpopmManuio o Komnanuw,
KOTOpast He SABIJISETCS 00IIeT0CTYITHO;

9.5.4. Ecnu Bac mpocsT NMpelOCTaBUTh JTaHHBIE
JIISL HCccCjIe10BaHUA PpbIHKa NI

CPaBHUTCIIbHOI'O aHaJIM3a U T. O.

9.6. He paspemaercsi:

9.6.1. OOmeHmBaTbCs nH(pOopMaIuei 0
HaMEpEeHUsX, CBA3AHHBIX C OyAyIuMm
MOBEJICHUEM B OTHOIICHWW LEHBI WU
00BEMOB;

9.6.2. OOcyxnmarb JOOYH0 HHYI 3aKPBITYIO
KOHKYPEHTHYI0  WHQOpPMalUio MU
oOMeHHUBaTHCA €if;

9.6.3. VYyacTBOBaTh B Heo(UIHaIbHBIX
00CYKICHHUAX 3aKPHITONl KOHKYPEHTHOI
nHpOopMaIu bi (o) 0pHUITHATHHOTO
coOpaHus, BO BpeMsl U TIOCTIE HETO;

9.6.4. IlpuHOCUTH BHYTPEHHHE JIOKYMEHTHI C
KOHQHUICHIMAILHOW W (WJIM) 3aKPBITOH
KOHKYPEHTHOU nHpOpMaen Ha
coOpaHMs acCOLMALH.

9.7.1lpu  ydacTuu B TeX WIM  HHBIX
MEpPOIPHUATUSAK, OPTaHU3YEMBIX aCCOLUAIUSIMH,
WM B WHBIX coOpaHusax, COTPpYIHWKH JOJKHEI
PUAEPKUBATHCS CHEAYIOIIUX IIPABHUI:

9.7.1. 3abnaroBpeMeHHO 3HAKOMUTHCS c
porpamMmmon TOro 58105 HMHOI'O
MEpOIPUATHUS NIEPE]] YIACTUEM B HEM;

9.7.2. O6Ccy)xnaTh B paMKaX acCOITHAITAN TOJBKO
Ty UH(pOPMAIIHIO, KOTOpas HE OTHECEHA B
paMkax HaCTOSIIECH IHomutrku K
MOTEHITHAIFHO OTIACHOIA;

9.5.1. If at any time you are not sure whether
certain conduct is appropriate within the
trade association;

9.5.2.

If an agenda provided in advance

contains unclear items;

9.53. If you want to present more specific
information about the Company, which is
not publicly available and contradicts
with the content of this Policy;

9.54. If you are asked to provide data for

market surveys or benchmarking, etc.

9.6. It is not allowed to:

9.6.1. Exchange information on intentions
concerning future conduct regarding

price or quantity;

9.6.2. Discuss or exchange any other

competitively sensitive information;

9.6.3. Participate in informal discussions about
competitively  sensitive  information
before, during and after the official
meeting;

9.6.4. Carry internal documents with
confidential and/or  competitively
sensitive information to association

meetings.

9.7. When participating in any events organized
by the associations or in any other meetings, the
Employees must adhere to the following rules:

9.7.1. Familiarize themselves with the program of
any event in advance before participating
1n it;

9.7.2. Discuss within the associations only the

information that is not referred by this
Policy to potentially hazardous;
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9.7.3. TpeboBaTh mpeKpaTuTh OOCYXKICHHE, B
paMKax KOTOPOTO MMOJHUMAIOTCS BOTIPOCHI,

CyILIECTBO KOTOPBIX MPOTUBOPEYUT
npaBwiaMm  Hactosimied  IlonmuTtuku, u
HE3aMEIJIUTEIbHO coobmare 0

ciryuusiuemcst Kommnaenc-ogunepy;

9.7.4. HemeyieHHO TOKHAATh MEPONPUSATHE, B
clly4ae e€clli B €ro paMkKax BefeTcd
o0cyxieHHue, IPOTHBOpEYalllee NpaBuiIaM
Hactosamiet IlomuTuku, 3adukcupoBath
MOMEHT U NPUYMHY YXOAa B IMPOTOKOJE
MEpOIPHATHUS;

9.7.5.Ilpn Hanuuuu BO3MOXKHOCTH, MO HTOraM
MPOBEJICHHUSI MEPOTPHUATHS  ACCOLUAIIH
WJIM HHOTO COOpaHMs MPOBEPATH MPOTOKOIT
BCTPEYH U MOJIyIaTh €0 KOIHIO.

10. BBAUMOJENHCTBHUE C
AHTUMOHOIIOJIBHBIM OPT'AHOM.

10.1. AHTUMOHONOJIEHBIE OpraHsbl BIIpaBe
IPOBOJUTH IIPOBEPKU B OTHOLICHUU KOMIIAHHM,
KOTOpPBIX OHM TIOAO3PEBAIOT B HapyIIEHUH
AHTHMOHOTIONBHOTO ~ 3aKOHOAATENBCTBA.  JTO
TaKXKe O03HA4yaeT, 4TO OHM BIIPaBe IPOBOIUTH
BbIE3ZHBIE TIPOBEpKH (B TOM umcie, 0e3
MpeIBAPUTEIHHOTO YBEIOMJICHUS]).
CotpyaHukam HE00X0IMMO CclleI0BaTh
YKa3aHHSM OpraHOB BJIACTH B paMKax TaKOM
npoBepkd. Ecnu  ynomHOMOYEHHBIM — OpraH
NPUHUMAET PELIEHHE O MPOBEICHHU IPOBEPKU
KOHKpeTHbIX  JieiictBuii  COTpyJHUKOB  Ha
OCHOBAHHH MMOJ03PEHHUI B HAPYIICHUH 3aKOHOB U
HOPMAaTHBHO-IIPaBOBBIX AaKTOB O KOHKYpPEHIUH,
HeMeUIeHHO coobumre 00 »tom KommiaeHc-

odurepy.

10.2. B wmensix OCYLIECTBICHUS KOHTPOJIS 3a
coOJIroIeHNEM AHTHMOHOIIOJILHOTO
3aKOHOATENbLCTBA AHTHUMOHOMNOJIBHBINA  Oprad

BIIpaBC:

10.2.1. Hanpapnare KoMmmannu THCEMEHHBIC
MOTHBHPOBaHHBIC 3ampochl. [lpu 3ToM,
ecnu CoTpynHuK TTOJTy YT oT
AHTHUMOHOTIONIFHOTO OpraHa Kakoe-Tu0o
ycTHOe  TpeOoBaHMEe, Tiepejada B
AHTUMOHOTIOJBHBIN OpPraH KaKuX-IH00
CBEJICHNH BO3MOXXKHa TOJBKO IIOCIHE
koHcynbTanmu ¢ KoMrmmaenc-oduiepom;

10.2.2. IlpoBoAUTh TUIAHOBHIE U BHEILIAHOBBIC

9.7.3. Demand the discussion, where any issues,
the substance of which contradicts the
rules of this Policy, are raised, be stopped
and immediately report it to the
Compliance Officer;

9.7.4. Immediately leave the event, if there is a
discussion within such event, which
contradicts the rules of this Policy, and
record the time and reason for leaving in
the event minutes;

9.7.5. If possible, following the event of the
association or any other meeting, check
the meeting minutes and obtain a copy
thereof.

10. ANTIMONOPOLY AUTHORITY
RELATIONS.

10.1. The Antimonopoly authorities have the
right to do investigations into companies if they
suspect a violation. This also means they have the
right to do on-sight investigations (dawn raids).
Employees are requested to comply with the
instructions given by authorities in light of such
an investigation. In case a competent authority
decides to investigate the specific behavior of
Employees on the grounds of suspected
violations of Antitrust laws and regulations,
immediately inform the Compliance Officer.

10.2. In order to monitor compliance with the
Antitrust Law, the Antimonopoly Authority may:

10.2.1. Send the Company written reasoned
requests. However, if an Employee
received any oral request from the
Antimonopoly Authority, any
information may be transferred to the

Antimonopoly  Authority only after
consultation with the Compliance
Officer;

10.2.2. Conduct scheduled and unscheduled
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npoBepkn  Kommanmum B (dopme
BBIC3IHBIX U TOKYMEHTapHBIX MPOBEPOK.
[lpn mpoBeneHMM NPOBEPKU MOIydYaTh
JOCTyn B momemenuss Kommanwu, K

JIOKyMEHTaM u uH(pOpMAIVH,
OCYIIECTBIATh WX OCMOTpP, HO He
HU3BSTHE;

10.2.3. B xone npoBeneHUs: BbIE3THON MPOBEPKU
NpOW3BOANTE (OTO- W  BHUJICO3AINCH,
uctpeboBate MO0  CaMOCTOSITEIHHO
CHUMATh KOIHU C JIOKYMEHTOB, a TaKXe
JIeNaTh KOMHUH 3JIEKTPOHHBIX HOCHTEJEH
UHQOPMAIH;

10.2.4. Bo30yxmaTh M paccMaTpuBaTh Jeiia B

otHomieHMM  KommaHum,  BBIHOCHUTH
pernieHus, MIPEITUCAHHUS,
MPEIyTPEXISHUS] M TPEIOCTePEKESHUS,
MPUMEHSTh aJIMHUHUACTPATUBHBIC
CaHKIIUH.

10.3. Paspemaercs u Tpedyeresi:

10.3.1. He3amenmurelbHO COOOIUATE
PykoBoactBy m KommiaeHc-oduiepy o
HayaJye MpOBEPKH;

10.3.2. Tlpusneur  KommmaeHnc-opunepa  k
B3aMMO/ICHCTBUIO C OpPraHaMHU BIIACTH;

10.3.3. Bectu COOTBETCTBYIOIME IPOTOKOJIBI
coOpaHMii C OpraHaMy BIaCTH;

10.3.4. CoTpynHudarh, MPOSIBISITH PYKETIOOHE
U HE TepsITh OTUTEIBHOCTH.

10.4. He pasperaercs:

10.4.1. YHNUYTOXAaTh MOKYMEHTHl WM YJAJIATh
3JIEKTPOHHBIE (ailIbl B X0J€ IPOBEPKH;

10.4.2. CpbiBaTh NPOBEPKY WM IPEMSITCTBOBATH
€e NIPOBEICHUIO.

10.5. B cay4dae BbIE3AHOW OPOBEPKHU BAM CIEAVET
OPENIPUHITH CIEAVIONINE JSHCTBUA:

10.5.1. CoxpaHsTb CIOKONCTBUE;

investigations of the Company in the
form of field and documentary
investigations. During the investigation,
obtain access to the Company’s
premises, documents and information,
inspect them, but not seize any such
information or documents;

10.2.3. During the field investigation, carry out
photo and video recording, request, or
independently = make, copies  of
documents and make copies of electronic
storage media;

10.2.4. Initiate and consider cases against the
Company, render decisions, orders,
notices and warnings, apply any
administrative penalties.

10.3. It is allowed and required to:

10.3.1. Immediately inform Management and the
Compliance Officer when an
investigation has started;

10.3.2. Involve the Compliance Officer in all

contacts with authorities;

10.3.3. Keep good minutes of the meetings with

authorities;

10.3.5. Cooperate, be friendly and stay alert.

10.4. It is not allowed to:

10.4.1. Destroy documents or delete electronic
files during the investigation;

10.4.2. Try to frustrate or obstruct an

investigation.

10.5. If there is an on-site investigation you
should do the following:

10.5.1. Keep calm;
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10.5.2. TlompocuTh JOMKHOCTHBIX JUI] MTOKA3aTh

YAOCTOBEPAIONINUC TOKYMCHTHI,

10.5.3. Ilompocuth JOJDKHOCTHBIX JINIL
MPEACTaBUTh TMPUKA3 O MPOBEICHUU
MIPOBEPKH;

10.5.4. Hememmenno cooOmures KomimaeHc-
ouuepy;

10.5.5. OGecrieunThb IMOCTOSTHHOE

COTIPOBOXKIICHNE JOIKHOCTHBIX JIHI;
10.5.6. BbIMoOMHUATH 3a1IPOCHl AOHKHOCTHBIX JIULI,
€CJIM OHU CBSI3aHBI C TIPOBEPKOIL;

10.5.7. O0OecneynThb KOH(UACHIINATBHOCTb

(haxTa MpoBeIeHUS IPOBEPKH;
10.5.8. IlposiBUTE npyxkemoOue K JOHKHOCTHBIM
JIMLaM U ObITh BEXJIMBBIM C HUMU;

10.5.9. Co3maTe CHHCOK BCEeX JOKYMEHTOB,
KOTOpbIE HHTEPECOBAIH JOJDKHOCTHBIX

JIMI, 1 BCCX 3alaHHBIX BOIIPOCOB;

10.5.10.ITocne koHcynbpranmu ¢ KomiaeHc-
o(uIepoM OTBETHTH Ha JHOOBIC 3aMPOCHI
0 MPEJOCTABIICHUU nHpOPMAITUH,
pa3bACHEHHUH MO0 AOKYMEHTaM HIIH POJIH
CoTpyOHUKOB OBICTPO, TpaBAWBO U B
MIOJIHOM 0OBeMe.

11. AHOOPMUPOBAHUE U OBYYEHUE
COTPYJIHHUKOB.

11.1. UapopmupoBanue u oOydeHue
CoTpyIHUKOB COJECHCTBYET MOBBILICHUIO YPOBHS
KOPIIOPAaTUBHOW KYJbTYPHI, OCBEIOMJICHHOCTH B
BOIIPOCax AHTHMOHOIIOILHOIO
3aKOHOJIATENIbCTBA M CIOCOOCTBYET 3TUYHOMY
BeneHuo OusHeca KoMmanuen.

11.2. CoTpymHukM  OTBE4alOT 3a  3HAHHE
TpeOOBaHMIA AHTUMOHOIIONBHOTO
3aKOHOAATENILCTBA W TOHUMAaHUE CEPHhE3HOCTU
MOCJIENCTBUN, K KOTOPBIM MOXXET IPHUBECTH HX
HecoOJNIIOIeHHEe, a TaKkKe 3a CBOIO T'OTOBHOCTh
UACHTH(GUIUPOBATh M paccMaTpUBaTb B CBETE
AHTHMOHOIIOJIEHOTO 3aKOHOJATEeNbCTBA
CUTYyaluu, B KOTOpPBIX MOTI'YT BO3HUKHYTH

10.5.2. Ask to be shown the identity cards of the

officials;

10.5.3. Ask the officials to produce their search

mandate;

10.5.4. Immediately contact the

Officer;

Compliance

10.5.5. Ensure the officials are accompanied at

all times;
10.5.6. Comply with the requests of the officials,
as long as they are connected with the
investigation;
there is an

10.5.7. Keep the fact that

investigation confidential;

10.5.8. Be friendly and polite to the officials;

10.5.9. Keep a complete list of all documents the
officials are interested in and all

questions asked;

10.5.10.After checking with the Compliance
Officer, answer any requests for
information, explanations for documents
or the role of Employees promptly, fully
and truthfully.

11. INFORMING AND TRAINING OF
EMPLOYEES.

11.1. Informing and training of the Employees
contributes to enhancing corporate culture,
awareness of the Antitrust Law and promotes
ethical business conduct of the Company.

11.2. The Employees are responsible for being
aware of the requirements of the Antitrust Law
and understanding the severity of the
consequences their non-compliance may entail as
well as for being willing to detect and consider in
view of the Antitrust Law any situations, where
antitrust risks may occur.
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AHTUMOHOIIOJIBHBIC PUCKH.

11.3. B kadecTBe 3JeMEHTa aHTHMOHOIIOJILHOM
KOMILIa€HC-CUCTeMBI, KoMIanus rapaHTHpyeT
CoTpyaHukam MIPOBE/ICHUE MEpOTPUATHUS,
oOydaroniero UX OCHOBaM AHTHMOHOIOJIBHOTO
3aKOHOJIATEIHCTBA, COBPEMEHHBIM TEHIACHITHSIM
AHTUMOHOIIOJBHOTO peryIupoBaHus i
TpeOoBaHMsiIM K  ToBeneHUt0  COTPYTHUKOB
Komnanuu, mpexycmoTpeHHbM [lonuTuxoi,
peryJsipHO.

11.4. Cotpynauku 00s3aHBI IPUHUMATh y4acTHE
BO Bcex O0OydyarImux MEpONpHATHUSX IO
AHTHUMOHOTIOIEHOMY 3aKOHOJATEJILCTBY,
npoBoauMbix Kommnanuel, 4ToObl obecmeunTb
OCBEIOMIICHHOCTD 00 AHTHUMOHOTIONBHON
KOMILJIAGHC-CUCTEME.

12. KOMIUIAEHC-O®UILIEP.

12.1. KomrmuiaeHc-oduiiep HUCIONHIET (yHKIIHIO

BHYTPEHHETO KOHTPOJIS coOmoaeHNs
Cotpyanukamu [lonutuku.
12.2. Kommnaenc-oguuep MOAYUHSETCS

HETOCPeICTBEHHO PyKoBOACTBY.

11.3. As an element of the Antitrust Compliance
System, the Company guarantees the Employees
that an event to teach them the basics of the
Antitrust Law, current trends in antitrust
regulation, and requirements for the behavior of
the Company’s Employees provided for by the
Policy will be held at a regular basis.

11.4. The Employees shall participate in all
training events on the Antitrust Law held by the
Company to ensure awareness of the Antitrust
Compliance System.

12. COMPLIANCE OFFICER.

12.1. The Compliance Officer shall fulfil a
function of internal control over compliance with
the Policy by the Employees.

12.2. The Compliance Officer shall be directly
subordinate to the Management.

12.3. K oOsgsannoctaMm _ Kommiaenc-opuriepa 12.3. The Compliance Officer’s duties shall
OTHOCHUTCSI: include:
12.3.1. Opranmzauus npoBenenus meponpusitus, 12.3.1. Organizing an event to teach the

oOydatomero  COTpyAHHKOB  OCHOBaM
AHTHUMOHOTIOIBHOTO ~ 3aKOHOJATEIhCTBA,
COBpPEMEHHBIM TEHICHITUSM
AQHTMMOHOIIOJIBHOTO ~ PEryJIHpOBaHUA H
TpeboBaHUIM K moBefieHNI0 COTPYIHUKOB
Komnanuu, MIPEeIyCMOTPEHHBIX
ITonutukoi, " KOHTpPOJIb 3a
CBOCBPEMEHHOCTBIO TIPOBEACHUS TaKUX
MEPOIPHUATHIA;

12.3.2. Opranunzanus KOHCYJIbTUPOBAHUS

CoTpyIHUKOB 0 BO3MOKHBIX
aHTHMOHOIIOJIBHBIX puckax Komnanww,
CBSI3aHHBIX C JeiicTBUsIMU COTPYAHUKOB;

12.3.3. PaccMmoTpenue COOO0IIeHNIT 0
BO3MOYKHBIX HapyIICHUIX
AHTHMOHOIIOJILHOI'O 3aKOHO/IaTEILCTBA;

Employees the basics of the Antitrust Law,
current trends in antitrust regulation, and
requirements for the behavior of the
Company’s Employees provided for by the
Policy and controlling timeliness of such
events;

12.3.2. Organizing consulting of the Employees
on possible antitrust risks of the
Company related to the Employees’

actions;

12.3.3. Considering  reports  on

violations of the Antitrust Law;

possible
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12.3.4. He3zamenmutenpHOE YBEIIOMJICHUE
PykoBonctBa Kommanum o cioywasx
BO3MOHOTO HapyIICHUS
AHTHUMOHOIIOJIBHOTO  3aKOHOZATEIbCTBA

nmm IlonuTuku, B CBA3M € JAEHCTBUSIMHU
CotpynnukoB Komnanuu;

12.3.5. Oxka3zanue coqieficTBHS
YHOJIHOMOYEHHBIM MPEICTAaBUTEISAM
AHTHMOHOIIOIBHOIO oprana npu
IIPOBECHUN AMU IIPOBEPOK

nesrenpHOCTH KoMmanuwy;
12.3.6. Opranu3anus IpoBeIeHUS OTICHKH
AHTHMOHOITOJILHBIX pUCKOB KoMmanuu u
BBIPa0OTKa JOMOTHUTEIHHBIX
MPEUIOKESHUH TI0 UX TUKBUIAINN U
MHHUMU3AIUH, €CJTH HE00X0IUMO;

12.3.7. TlpoBenenue oueHKH 3SPPEKTHBHOCTH
paboThl AHTHMOHOTIONFHONH KOMIUIACHC-
CHCTEMBI " HOATOTOBKA
COOTBETCTBYIOIINX OTYETHBIX

MaTcpuajioB IJIsd PYKOBOI[CTBa.

13. KOHCYJIbTALIUHA O IPUMEHEHUUN
MHOJIUTHUKMU.

13.1. lns  wamnexameir paborel  Kommnanum
Ba)XHO, YTOObI COTPYIHUKH OBLITM O3HAKOMIICHBI
C MpaBUJIAMH U CJICIAOBAIH UM.

B cnyuwasx, npexycmorpeHHelx IlomuTtukon, a
TaKKe TPU BO3ZHUKHOBCHHMHU JIIOOBIX BOIPOCOB,
CBA3aHHBIX C  COICpPXKAHMEM  HACTOSIICH
[TonuTHky, 0COGEHHOCTSAMH peanu3aluy MPaBUII
HacTosnied [1oMUTHKY B KOHKPETHBIX CUTYaIUsIX
u/umm  OM3HEC-TIpolleccax, COMHEHUSMH B
MPaBUJIBHOCTH COBEPIIEHUS TOTO WM HWHOTO
JOCUCTBUSI C TOYKH 3pEHHS  COONIOJCHUS
AHTHUMOHOIIONBHOTO 3aKOHOJIATENbCTBA,
CoTtpynHukaMm  ciemyer — oOpamarscs — 3a
KoHcysbTanueit k Kommnaenc-ogpunepy.

13.2. UToOBI TONYYUTH KOHCYJBTAITHIO, JF000H
CoTpynHuk, B TmpenycMOTpeHHBIX [lomuTkoi
Cllyyasix WIM B CBS3M C KakUM-THOO HHBIM
COMHEHHEM B COOTBETCTBUM TEX WM HHBIX

JNEUCTBUN AHTUMOHOIIOJIBHOMY
3akoHoAaTenbCcTBY WM llomutHke, MOXeT
obOparutecsi k Kowmmiaenc-odumepy mudHoO,
MOCPENCTBOM MUCHEMEHHOTO oOpareHus,

12.3.4. Timely  notifying  the  Company
Management of any possible violations
of the Antitrust Law or the Policy due to

the actions of the Company’s Employees;

12.3.5. Assisting the authorized representatives
of the Antimonopoly Authority during
their investigations of the Company’s

activities;

12.3.6. Organizing assessment of the Company’s
antitrust risks and preparation of the
additional procedures and tools for
elimination and mitigation of the
identified risks, if any;

12.3.7. Assessing the efficiency of the Antitrust
Compliance System and preparing the
relevant reporting materials for the
Management.

13. CONSULTATIONS ON THE POLICY
APPLICATION.

13.1. For a good functioning of the Company it is
important that Employees are aware and follow
the rules.

In the cases provided for by the Policy or in case
of any questions related to the contents of this
Policy, the specific features of implementation of
the rules of this Policy in particular situations
and/or business processes, doubts about
correctness of any action as regards compliance
with the Antitrust Law, the Employees should
consult the Compliance Officer.

13.2. In order to consult, in the cases provided for
by the Policy or due to any other doubt about
compliance of any actions with the Antitrust Law
or the Policy, any Employee may contact the
Compliance Officer personally, by written
request, via e-mail, by telephone or any other
means available to him/her.
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AIIEKTPOHHOM TMOYTHI, TeIe(POHHOTO 3BOHKA WIIH
JOOBIM APYTHM JOCTYIHBIM CIIOCOOOM.

13.3. KommiaeHc-oduiep MPEICTABIISET
obpatuBmiemycsi COTPYIHUKY KOHCYJIbTAIUIO B
CPOK, M03BOJISIFOIIIA I MHHUMH3HUPOBATH
BO3MOJKHBIE AHTHMOHOTIOJIbHBIC pHCKH,
BO3HHMKAIONIHE B CBA3M C HEOOXOIMMOCTBHIO
CoTpyHUKA B MOJYYSCHUH KOHCYJIHTAIIHH.

14. PABOTA C COOBIIEHUSIMMU.

14.1. Komnanust oxugaer, uro CoOTpyIHUKH
OyIyT HE TONBKO COOO0IMaTh HEOOXOANMYIO
MHGOPMAIUI0 U TPOXOJUTH COOTBETCTBYIOIIEE
o0ydeHHe, HO W aKTHBHO H3yd4aThb BOIPOCHI
HOPMAaTHBHO-TIPABOBOTO COOTBETCTBHS H
oOpaiaThCst 3a pa3bsICHEHUSIMH B CIIy4Yasx, KOTa

OHM HE YBEpeHBl B NPABWIBHOCTH CBOMX
JIEHCTBHH.
142.B  cmyyae  HecoONIOIeHHS  MpaBHI

COTpyJHUKH JOJKHBI COOOIIUTH 00 3TOM U
(wm) wcmpaBuTh curyaruio. Bece CoTpymHukH
rpynnel  Barry  Callebaut  Group 00s3aHbI
HEMEJUICHHO CO00MIaTh O JHOBIX MOJO3PEHUSIX O
Cephe3HOM HapYIICHUH HOPMATHBHO-TIPABOBOTO
coorBeTcTBU. O HETOOPOCOBECTHOM MOBEACHHUM
MOKHO COOOUIMTH OJHMM H3 TpeX CHoco0oB,
OITHUCAHHBIX HUXE.

14.3. CoTpylHUKY WIM CTOPOHHEMY JIHILY,
[OJIararoLeMy, 49To Kommanueit 15817
CotpymaukiumM/CoTpyTHUKaMH  JIOMTYIIEHO, HWIIH
MOJKET OLITE JIOTYIIICHO, HapyIICHUE
AHTUMOHOTIOJIBHOTO 3aKOHOAATEIBCTBA CIEAYET
obpatuthcs k Komrmmaenc-odumepy.

B nemax obGecrieueHnsl BO3MOKHOCTH B JIIO0O€
BpeMs COOOIIMTh O BO3MOXXHOM HAapyIICHUH

AHTUMOHOTIOIBHOTO 3aKOHOJIaTEIIbCTBA,
Komnanueit co3man  crnemnuaibHBIA  ajpec
SJEKTPOHHOM  TOUTHI ANl MpUEMa  TaKUxX

coobmenwmii (compliance@barry-callebaut.com).

14.4. Kommanuss rapantupyer CoTpyIaHHKaM,
00paTHBIIMMCS K Kommnaenc-ogpunepy
0e30macHOCTs M OTCYTCTBHE  HETAaTHBHBIX

HOCHCI[CTBI/II‘/‘I, CBs3AaHHBIX HeHOCpeI[CTBeHHO C
COOOIIEHHEM.

14.5.B ciyyae TIOCTYIUICHHS COOOIICHHS O
BO3MOXHOM HapymCHUH AHTHMOHOIIOJILHOTO
3akoHO/aTenbcTBa KomrmaeHc-oduiep BIpase
TIPOBECTH COOp MOMOJHUTEIHHOW MHGOPMAIINH 1
JIOKYMEHTOB 10 0OCTOSATEIbCTBAM, yKa3aHHBIM B

13.3. The Compliance Officer shall consult an
Employee within the period that makes it
possible to mitigate any possible antitrust risks
arising due to this Employee’s need for
consultation.

14. REPORTS HANDLING.

14.1. Besides the communication and training
activities the Company also expect Employees to
be proactive towards compliance topics and
search for clarity whenever they are unsure of the
appropriate way of action.

14.2. Whenever rules are not followed,
Employees should act to report and/or remediate
this. All Barry Callebaut Group Employees have
a duty to immediately report any suspicion of a
serious compliance violation. Misconduct can be
reported in one of the ways described below.

14.3. An Employee or any third party who
believes that the Company or
Employee/Employees violated or may violate the
Antitrust Law should contact the Compliance
Officer.

In order to provide an opportunity to report any
possible violation of the Antitrust Law at any
time, the Company created a special e-mail
address for such reports (compliance@barry-
callebaut.com).

14.4. The Company guarantees safety and no
retaliation due to the report for the Employees
who contacted the Compliance Officer.

14.5. In case of any report of a possible violation
of the Antitrust Law, the Compliance Officer
may collect any additional information and
documents on the facts stated in the report.
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COOOIIEHNH.

Corpynankn Kommanuu o00s3aHBI OKa3bIBaTh
MaKCHUMaJIbHOE COJICUCTBUE Kommnnaenc-
oduilepy, paccMaTpUBAIOIIEMy COOOIICHHE O
BO3MOKHOM HapyIICHHH.

14.6. B cmyyae ecnu B pe3yiabTaTe pacCMOTPECHIUS
coobmenust KomriutaeHc-oduiep monaraer, 4To
UMEIOTCS TIPH3HAKM HapylleHHs TpeOoBaHMI
AHTHMOHOIIOJILHOTO ~ 3aKOHOJIATEIbCTBA  WIIH
npaBui, NOpeAycMOTpeHHbIX [lonuTukoil, oOH
HE3aMEUINTEIPHO ~ MHULMUPYET  IPOBE/ICHHE
BHYTPEHHETO PACCIICIOBAaHUS B COOTBETCTBHHU C
nonutukamu Barry Callebaut Group.

14.7. Tlo pesyJlibTaram BHYTPEHHETO
pacciefoBaHus, B X0Jleé KOTOPOTrO YCTaHOBJIEH
¢akt wnHapymenus Corpyanukom Komnannm
AHTHUMOHOTIOTFHOTO 3aKOHO/IaTENIbCTBA,
CIIEIYIOIIUE PEIIeHU MOTYT OBbITh NPHUHSITH B
MopsiZIKe, MPeTyCMOTPEHHOM MoJuTHKamMu Barry
Callebaut Group:

14.7.1.0 HEe00XOIUMOCTH MIPUMEHEHUS
JTUCHUIIIIMHAPHOTO B3bICKaHUS K COTpYyAHHKY, B
JNEMCTBHAX KOTOPOTO YCTaHOBIEHO HapyIICHHUE
AHTHUMOHOIIONIBHOTO ~ 3aKOHOJATEIbCTBA WM
paBul, NpeAyCMOTPEeHHbIX [IoauTHKOi;

14.7.2. O Mepax, HaIpaBJICHHBIX HA YCTpPaHCHHE

HEraTUBHBIX MOCJIEICTBUI BBISIBJIEHHBIX
HapylIEHUN, TPUYMH U YCIOBUH UM
CIOCOOCTBYIOIIMX, Ha NPUHATHE HHBIX Mep

MpeIypeANTEIbHOTO XapaKTepa, B TOM YHCIE
COBEPILICHCTBOBAHUS BHYTPEHHUX KOHTPOJBHBIX

MEpOTPHSIITUIN o YIPaBICHUIO
AHTHMMOHOITOJIbHBIMH PHCKAMH;
14.7.3.0 HAJIAYUU OCHOBaHUHI TUIS

nH(POPMUPOBAaHUS AHTHUMOHOIIOJIBFHOTO OpTraHa o
BBISIBICHHOM HapyIIEHUH AHTHUMOHOTIOILHOTO
3aKOHOJIATEIHCTBA.

15. OTBETCTBEHHOCTb
COTPYJIHHUKOB.

CotpyaHuKH HECyT JTHCIUTUTNHAPHYFO
OTBETCTBEHHOCTh 3a COOJIOJEHHE TpeOoBaHUN
AHTHMOHOTIONBHOTO 3aKOHOAATENLCTBA |
TpaBHI, IpeTyCMOTPEHHBIX HACTOSIIEH
MOJIUTUKOW, B TOPSJKE, TPEILyCMOTPEHHOM
nonutukamu Barry Callebaut Group, u B
COOTBETCTBUU C TPYIOBBIM 3aKOHOJAATEIbCTBOM

The Company’s Employees shall render all
possible assistance to the Compliance Officer
considering the report of a possible violation.

14.6. If, as a result of consideration of the report,
the Compliance Officer believes that there are
signs of violation of the Antitrust Law's
requirements or the rules provided for by the
Policy, he/she shall immediately initiate an
internal investigation in accordance with the
policies of Barry Callebaut Group.

14.7.Based on the results of the internal
investigation, during which the actual violation of
the Antitrust Law by the Company’s Employee
was established, the following decisions may be
taken according to the procedure provided for by
the policies of Barry Callebaut Group:

14.7.1. On the necessity to impose a disciplinary
penalty on the Employee, in whose actions the
violation of the Antitrust Law or the rules
provided for by the Policy is established;

14.7.2. On the measures aimed at remedying the
negative consequences of the detected violations,
causes and conditions facilitating such violations,
at taking any other preventive measures,
including for improvement of the internal control
measures for antitrust risk management;

14.7.3. That there are grounds for informing the
Antimonopoly Authority of the detected violation
of the Antitrust Law.

15. EMPLOYEES’ LIABILITY.

The Employees shall be disciplinary liable for
compliance with the requirements of the Antitrust
Law and the rules provided for by this Policy
according to the procedure provided for by the
policies of Barry Callebaut Group and in
accordance with the labor law of the Russian
Federation.
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Poccuiickoit @enepanuu.

16. TPEBOBAHUSI K ITIOPAJAKY OLHEHKH
AHTUMOHOIIOJIBHBIX PUCKOB.

16.1. He pexe, ueM oauH pa3 B roj, Kommanus
MIPOBOJIUT MEPONPHUATHS TI0 BBIABICHUIO U
nocieayomen aKTyaJIu3aluu
AQHTUMOHOIIOJIBHBIX PHUCKOB €€ JCSITEeNbHOCTH,
yaensist 0co00¢ BHUMAaHKUE PUCKaM, XapaKTEPHBIM
JUIS pBIHKA, HAa KOTOPOM OHAa BeAET Ou3Hec, a
TakKe TOTEHIMAIBLHO  YSA3BUMBIM  OHW3HeC-
MPOIIECCaM.

16.2. I1pu onenke puckoB KoMmanusg y4UTHIBAET:

16. REQUIREMENTS TO THE ANTITRUST
RISKS ASSESSMENT.

16.1. At least once a year, the Company shall
take measures to identify and subsequently
update antitrust risks of its activities, paying
special attention to the risks intrinsic to the
market in which it operates and to potentially
vulnerable business processes.

16.2. When assessing risks, the Company shall

16.2.1. Pe3ynbTaTh aHanu3a HapyuieHun
AHTHMOHOIIOJIBFHOTO 3aKOHOJATEIbCTBA,

JIOTTYIIIEHHBIX KOMITaHHSIMH,
JCWCTBYIONIMMH Ha PhIHKE JESITEITBHOCTH
Barry Callebaut Group;

16.2.2. O6uwme TEHIEHIIUN
MPaBONPHUMEHHUTEITHHOM MPAKTUKA

AHTHMOHOIIOJILHOT'O Ooprana;

16.2.3. BerynuBmye B CHIy HOPMAaTHUBHO-
MpaBOBEIE aKTBI, OKa3bIBaIOIINE
pETyIATHBHOE BO3JIeiicTBHE Ha
JesiTenbHOCTh Kommanuu;

16.2.4. TIpoexTbl HOPMATUBHO-TIPABOBBLIX AKTOB,
CIOCOOHBIX  OKa3aTh  PEryJIsiTHBHOE
BO3ACHCTBHE Ha JeSTENbHOCTh
Kommanum;

16.2.5. Pe3ynpTaTh u 00CTOATENHCTBA
MIPUMEHEHUS Kommnanueit
AHTHUMOHOIIOIFHOTO 3aKOHOJATEIHCTBA,
a TaKXxe B3aNMOJICUCTBHS C
AHTHMOHOTIONBHBIM OPraHOM;

16.2.6. Pe3ynbratsl

3¢ (heKTUBHOCTH
KOMILTa€HC-CHCTEMBI.

MOHUTOpPHUHTA
AHTHMOHOIIOJILHOM

16.3. Ilpu BBIIBIEHHH aHTUMOHOIOIBHBIX
puckoB Kommanusi paspaOaTbiBaeT W BHEApPSET
IPOLEaYPBl U MEXaHU3MbI 110 UX JIMKBUIALUH U
MUHUMH3AIH.

17. MOHUTOPHUHI DOPEKTUBHOCTHU

take into account:

16.2.1. Analysis results of the violations of the
Antitrust Law committed by the
companies operating in the current
market of Barry Callebaut Group;

16.2.2. General trends in the law enforcement

practice of the Antimonopoly Authority;

16.2.3. Effective regulations having a regulatory

impact on the Company’s activities;

16.2.4. Draft regulations capable of having a
regulatory impact on the Company’s

activities;

16.2.5. Results and circumstances of application
by the Company of the Antitrust Law and

of the Antimonopoly Authority relations;

16.2.6. Results of the Antitrust Compliance

System efficiency monitoring.

16.3. When identifying antitrust risks, the
Company shall prepare and implement
procedures and tools for their elimination and
mitigation.

17. ANTITRUST COMPLIANCE SYSTEM

30



AHTUMOHOIOJbHON KOMILIAEHC-
CUCTEMBI.

17.1.B memsax oOecneueHus 3PQPEKTUBHOCTH
AHTHMOHOITOJIbHON KOMIIIACHC-CHUCTEMEI,
JIOCTWOKEHNS 3asgBIICHHBIX IloMTHUKOM I1eledl, a
TaKke  HAMIEXKAIIeH OICHKH  Pe3yJIbTaTOB
MIPOBOJIUMBIX MEPOIPHUATHI 10 BEBISBICHUIO U
NPEAYNPEKICHUI0O AHTUMOHOMIOJIBHBIX PHUCKOB,
KommmaeHc-odumep eXerogHo caMOCTOSTEIEHO
WU C TIPUBJICUCHUEM KOHCYJIHTAHTOB TOTOBHUT U
npeacTaBisgeT PyKoBOACTBY OTYET O peanu3aluu

AHTHMOHOITOABLHOM  KOMIUIAEHC-CUCTEMBI  KaK

MHHHUMYM €KETOTHO.

17.2.B Xoze OLICHKU 3¢ eKTUBHOCTH

AHTUMOHOITIOJIEHOU KOMIIJIaCHC-CUCTEMBI

Kommnaenc-oguuep, IOMUMO MpoYero,

YUUTHIBACT:

17.2.1. CBOEBpeMEHHOCTh MIPOBEACHUS
o0y4aronmx CoTpyIHUKOB
MEpPOTPHUATHH, MIPeTy CMOTPEHHBIX
INomuTHkoir;

17.2.2. KoanuectBo MPEIO0CTaBICHHBIX
CoTrpynHUKaM KOHCYJIbTaIHH 1o
AHTHUMOHOIIOJIBHOMY  3aKOHOJIATEJILCTBY
H TIpaBUJIaM, MPely CMOTPEHHBIM
IHomuTHkoi;

17.2.3. KonuyecTBO M CYyIIECTBO MOCTYNMBIIUX
COOOIIEHUT O BO3MOXXHOM HapyLICHUH
CoTpyaHUKaMu AHTHMOHOTIONBHOTO
3aKOHO/IaTEeNNbCTBA u TpaBuII,
npexycMoTpeHHbIX [lonuTukoii;

17.2.4. KonuyecTBO M CYIIECTBO MPOBEIEHHBIX

paccienoBaHuiA B OTHOULICHUH
CoTpyIHUKOB;

17.2.5. KonuyectBo CoTpyAHUKOB,
NPUBJICYCHHBIX K  JUCLHUIUIMHAPHOM

OTBETCTBEHHOCTH 32 HapyIIeHHE IMPaBUIL,

MPEayCMOTPEHHBIX MOJTMTUKON 17§
TpeGoBaHMA AHTHMOHOTIONBEHOTO
3aKOHOJIATENIbCTBA;

17.2.6. Undpopmanuto 0 paccMOTPEHHBIX
AHTHUMOHOIIOJIBHBIM OpraHoM

Marepuaiiax o HapyuieHud Kommanueit
AHTHUMOHOTIONFHOTO 3aKOHOIATEILCTBA;

17.2.7. Uadopmanmro o
paccCMOTPEHHBIX

Marepuaniax,
AHTUMOHOIIOJIBbHBIM

EFFICIENCY MONITORING.

17.1.In order to ensure the efficiency of the
Antitrust Compliance System, achievement of the
objectives stated by the Policy, and proper
assessment of results of the measures taken to
identify and prevent antitrust risks, the
Compliance Officer shall, independently or
involving any consultants, prepare and submit to
the Management a report on current status of the
Antitrust Compliance System activities at least on
an annual basis.

17.2. During assessment of the efficiency of the
Antitrust compliance system, the Compliance
Officer shall, among other things, take into
account:

17.2.1. Timeliness of the training events for the
Employees as provided for by the Policy;

17.2.2. Number of the consultations provided to
the Employees on the Antitrust Law and
the rules provided for by the Policy.

17.2.3. Number and the essence of the reports of
possible violations by the Employees of
the Antitrust Law and the rules provided
for by the Policy;

17.2.4. Number and the essence of the
investigations conducted with regard to
the Employees;

17.2.5. Number of the Employees brought to
disciplinary liability for violation of the
rules provided for by the Policy and the
requirements of the Antitrust Law;

17.2.6. Information on materials considered by
the Antimonopoly Authority with regard
to violation of the Antitrust Law by the
Company;

17.2.8. Information on materials considered by
the Antimonopoly Authority with regard
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OopranoMm B CBA3M C HapyYUWCHHUEM
AHTHMOHOIIOILHOI'O 3aKOHOAATCIbCTBA
KOMITaHUSAMU, ﬂeﬁCTByIOHlHMH Ha PBIHKC
JACATCIIBHOCTHU KOMHaHI/II/I, " ap.

17.3. Tlo pesymnbraTtam OIEHKH 3((HEKTHUBHOCTH
AHTUMOHOIIOJIBHOM KOMIIJIA€HC-CUCTEMBI
Komnanust Moxer mNpuHATH, B TOM YHCIE,
CIIEAYIOIUE PELICHNUS:

17.3.1. llpu3nanuun AHTHMOHOTIONEHOM
KOMILTaCHC-CUCTEMBI 2P (PEKTUBHOM;

17.3.2. HeobxomuMocTH YITy4IIeHUS
AHTUMOHOTIONBEHOM KOMILIaeHC-
CHUCTEeMBl W O BHECCHHH W3MEHEHHH B
[lomuTky, ©  WHBIE  JIOKAJbHBIC
ITPAaBOBLIC AKTBI Komnanum u MONUTHKHU
Barry Callebaut Group.

18. BAK/IIOUYUTEJIBHBIE IIOJIOKEHUS.

18.1. [Tonutuka BCTymaeT B CHIIy C MOMEHTa €€
YTBEP)KICHUS.

18.2. [Topsimok  o3HakoMyeHUs1 COTPYAHHUKOB C
[Momutukoit OyaeT NpHWBENEH B TpHKaze o0
yTBepkaeHUU [TomuTHKH.

18.3. B cmyuae HeoOxoammoctu B I[lomuTmky
MOTYT OBITh BHECEHBI H3MeHeHMs. Kommanwus
o0s3aHa  O3HaKOMHTH BcexX COTpPYAHUKOB C
BHECEHHBIMU B [10MTHKY H3MEHEHUAMM.

to the violations of the Antitrust Law
committed by the companies operating in
the market of the Company, etc.

17.3. Based on the results of assessment of the
efficiency of the Antitrust Compliance System,
the Company may take, among other things, the
following decisions:

17.3.1. On  recognition of the Antitrust

Compliance System as efficient;

17.3.2. On the necessity to improve the Antitrust
Compliance System and on amendments
to the Policy, any other local regulations
of the Company, and the policies of
Barry Callebaut Group.

18. FINAL PROVISIONS.

18.1. The Policy shall become effective upon its
approval.

18.2. The procedure for familiarizing employees
with the Policy will be provided in the order
approving the Policy.

18.3. If necessary, the Policy may be amended.

The company is obliged to inform all Employees
with the changes made to the Policy.
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