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Barry Callebaut enters attractive Indian chocolate market 
Barry Callebaut to open sales office & Chocolate 
Academy in Mumbai, India  

 
• Barry Callebaut to open a sales office in Mumbai, India in September, 2007 
• New Barry Callebaut Chocolate Academy in Mumbai to be first such teaching 

and training center for artisans and professionals in India 
• Entry into Indian chocolate market in line with company strategy to expand its 

geographic reach to capture growth opportunities in fast-growing emerging 
markets 

 
Zurich/Switzerland, July 13, 2007 – Barry Callebaut, the world’s leading manufacturer of 
high-quality cocoa and chocolate products, will enter the fast-growing Indian chocolate market 
by opening a sales office in Mumbai in September 2007. The company will also inaugurate a 
new Chocolate Academy in India’s largest city in December, where Indian confectioners can 
enhance their chocolate skills through courses and practical workshops. The entry into the 
Indian market will allow Barry Callebaut to capture the promising growth potential in the 
region’s chocolate market and is in line with its strategy to expand its presence in fast-growing 
emerging markets. 

Maurizio Decio, Barry Callebaut’s Vice President Asia Pacific, said: “The new sales office in 
Mumbai will allow us to better serve our rapidly expanding customer base in India. We are 
following our large multinational customers into this promising emerging market. We will 
also supply national food manufacturers as well as many four-and five-star hotels and bakery 
chains in urban centers. The sheer size of the Indian population and the growing economic 
power of the region mean that the growth potential of the region’s chocolate market is 
substantial. The move to establish a presence in India is in line with our strategy to increase 
the share of sales generated in regions outside Western Europe and North America from 11% 
to 20% by 2010.” 

According to the international market intelligence provider Euromonitor, the Indian chocolate 
market is expected to grow on average by around 10 percent per year between 2006 and 2011. 
Currently, the Indian market is still relatively small with volumes of 45,000 metric tonnes of 
chocolate and compound per year. 

The new Barry Callebaut Chocolate Academy will open in December 2007 and will be Barry 
Callebaut’s 8th such teaching and training center worldwide.  

* * * 

Barry Callebaut (www.barry-callebaut.com): 
With annual sales of more than CHF 4 billion for fiscal year 2005/06, Zurich-based Barry Callebaut is 
the world’s leading manufacturer of high-quality cocoa, chocolate and confectionery products – from 
the cocoa bean to the finished product on the store shelf. Barry Callebaut is present in 23 countries, 
operates more than 30 production facilities and employs approximately 8,000 people. The company 
serves the entire food industry, from food manufacturers to professional users of chocolate (such as 
chocolatiers, pastry chefs or bakers), to global retailers. It also provides a comprehensive range of 
services in the fields of product development, processing, training and marketing. 
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Barry Callebaut AG 
P.O. Box  I  8021 Zurich 
Phone +41 43 204 04 04  I  Fax +41 43 204 04 00 

http://www.barry-callebaut.com/
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* * * 
Contacts     
for investors and financial analysts:                 for the media: 
 
Daniela Altenpohl, Head of IR                             Gaby Tschofen, VP Corp.Communications 
Barry Callebaut AG                                              Barry Callebaut AG 
Phone: +41 43 204 04 23                                      Phone: +41 43 204 04 60 
daniela_altenpohl@barry-callebaut.com              gaby_tschofen@barry-callebaut.com   
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