News Release

Barry Callebaut Opens New North American
Head Office in Chicago

mature North American market through innovation

North America

¢ Chicago selected for its central location, which will give world’s leading manufacturer of cocoa
and industrial chocolate greater access to its customers throughout the United States
e Newly appointed North American senior management team to focus on growing business in

e Barry Callebaut is focused on a wide range of research and development activities that will
provide new, innovative chocolate taste experiences for its industrial and gourmet customers in

Chicago, June 12, 2007 — Barry Callebaut, the world’s leading manufacturer of high-quality cocoa, industrial
chocolate and confectionery products, today announced the opening of its new North American head office
in Chicago, further strengthening its commitment to the North American market.

“Barry Callebaut is committed to becoming the No. 1 industrial
chocolate manufacturer in the United States,” said Massimo
Garavaglia, president of Food Manufacturers and Gourmet &
Specialties North America for Barry Callebaut. “As part of that
commitment, we’re excited to be putting down roots in Chicago,
which is centrally located and will give us even greater access to our
customers throughout the country.”

According to Garavaglia, the company continually looks for ways to
drive long-term growth and is focused on growing twice as fast as
the global chocolate market. As part of this goal, the company
recently announced a strategic supply and innovation partnership
with The Hershey Company, North America’s leading manufacturer
of quality consumer chocolate and confectionery products. The
agreement with Hershey will transform Barry Callebaut’s business in
North America by significantly strengthening its factory network and
doubling its production capacity in the Americas region.

In addition, Barry Callebaut’s wealth of experience in the art of
chocolate production — from the sourcing of cocoa beans to the
creation of fine cocoa and chocolate products — will play a key role
in growing its presence in North America. Specifically, the
company is focused on research and development activities that will
provide new, innovative chocolate taste experiences for its industrial
and gourmet customers in North America. For example, Barry
Callebaut recently introduced several new single-origin chocolates
under its Callebaut and Cacao Barry brands, which have distinct,
signature flavor profiles and are grown in unique locations all over
the world.
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KEY FACTS AND STATS
ABOUT BARRY CALLEBAUT
IN NORTH AMERICA

Head Office Location:

600 West Chicago Avenue, Suite 860
Chicago, IL 60610
www.barry-callebaut.com

North American Production Facilities:

Barry Callebaut operates five chocolate
and cocoa factories in North America,
including:

e Pennsauken, N.J.

Swedesboro, N.J.

St. Albans, Vt.

American Canyon, Calif.

St. Hyacinthe, Quebec

In addition, the company will open a
factory in Monterrey, Mexico, in 2008.

North American Employees:
Barry Callebaut has approximately 1,800

employees in the United States, Canada
and Mexico.

Barry Callebaut North America
600 West Chicago Avenue, Suite 860 | Chicago, IL 60610
Phone 312-496-7300 | Fax 312-496-7399

BARRY (()) CALLEBAUT



http://www.barry-callebaut.com
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New Senior Management Team for North America

In conjunction with the opening of the new office in Chicago, Barry Callebaut announced the
following senior management team for the region:

e Massimo Garavaglia, President, Food Manufacturers and Gourmet & Specialties North
America, who is responsible for overseeing Barry Callebaut’s operations, sales and marketing
in North America. Garavaglia joined the company in 1992.

e James G. (Jerry) Hagedorn, Chief Financial Officer North America, who is responsible for
the company’s financial operations in the region. Hagedorn joined Barry Callebaut in 2003.

e Johannes C. E. Thys, Vice President of Operations and Supply Chain North America, who is
responsible for overseeing operations and production in North America. Thys joined Barry
Callebaut in 1997.

e Eric Martinet, Vice President of Gourmet & Specialties North America, who is responsible
for the sales and marketing of Barry Callebaut’s gourmet brands, including Callebaut, Cacao
Barry and Carma. Martinet joined Barry Callebaut in 2004.

Barry Callebaut (www.barry-callebaut.com):

With annual sales of CHF 4.3 billion (approximately USD 3.4 billion) for fiscal year 2005/2006,
Zurich-based Barry Callebaut is the world’s leading manufacturer of high-quality cocoa, chocolate
and confectionery products — from the cocoa bean to the finished product on the store shelf. Barry
Callebaut is present in 24 countries, operates more than 30 production facilities and employs more
than 7,500 people. The company serves the entire food industry, from food manufacturers to
professional users of chocolate to global retailers. The company’s Callebaut, Cacao Barry and
Carma products are specifically designed to meet the special needs of artisan customers, including
bakers, pastry chefs, hotels, restaurants and caterers. Barry Callebaut also provides a comprehensive
range of services in the fields of product development, processing, training and marketing.

Contact for the media:

Lacey Hautzinger

BlueCurrent Public Relations

(214) 303-6002
lacey.hautzinger@bluecurrentpr.com
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