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News Release

Barry Callebaut Group — 9-Month Key Sales Figures, Fiscal Year 2014/15

Volume continues to grow well above the global
chocolate confectionery market

e Sales volume growth accelerated to +2.5% in a weak global chocolate confectionery
market which declined by -2.1%"; sales revenue up +12.0% in local currencies (+7.6% in
CHF)

e Volume growth broadly based, supported by outsourcing, emerging markets and
Gourmet & Specialties Products

Zurich/Switzerland — July 8, 2015 — Juergen Steinemann, CEO of the Barry Callebaut Group,
said: “I am pleased with our volume growth in the last 9 months. With +2.5% we significantly
outperformed the global chocolate confectionery market which declined by -2.1%?, currently
affected by recent price increases for consumer products and rather soft economies across the
globe. Our growth was broadly based, supported by our growth drivers outsourcing, emerging
markets and Gourmet & Specialties Products.”

Group Key Sales Figures for the First 9 Months of Fiscal Year 2014/15

Change in %
in local 9 months up to 9 months up
currencies in CHF May 31, 2015 to May 31, 2014
Sales volume Tonnes 2.5 1,320,714 1,288,365
Sales revenue CHF m 12.0 7.6 4,644.8 4,318.7

In the first 9 months of fiscal year 2014/15 (ended May 31, 2015), the Barry Callebaut Group —
the world’s leading manufacturer of high-quality chocolate and cocoa products — grew its sales
volume by +2.5% to 1,320,714 tonnes. The company accomplished this growth amidst a global
confectionery market that decreased by -2.1%."

Barry Callebaut achieved good growth in its chocolate business across all Regions fueled by the
company’s growth drivers (outsourcing, emerging markets and Gourmet & Specialties Products).
Due to the still challenging cocoa products market, Barry Callebaut did not actively increase its
sales in the Global Cocoa segment. Both the Food Manufacturers (+2.9%) as well as the Gourmet
& Specialties Products business (+4.9%) delivered solid results.

Sales revenue of the Group increased by +12.0% in local currencies (+7.6% in CHF) to CHF
4,644.8 million, driven by stronger sales of Gourmet and specialties products resulting in a more
favorable product mix and higher cocoa bean prices compared to last year? .

Outlook — Volume growth to continue

Looking ahead, CEO Juergen Steinemann, said: “As communicated, we expect sales volume to
gain more momentum in the fourth quarter of the fiscal year. We will keep on navigating carefully
through the challenging cocoa market. Overall, we continue to see ample opportunities for further

! The global chocolate confectionery market declined by -2.1% in volume. Source: Nielsen, September 2014 — May 2015.
2 s . . .
The Barry Callebaut Group passes on raw material prices to customers for the majority of its business.
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growth and all our growth drivers will support our sustained significant outperformance of the
global chocolate market. We maintain our current guidance.®’

Strategic milestones in the first 9 months of fiscal year 2014/15

e “Expansion:” Acquisition of the assets from American Almond, a leader in the U.S. in
artisanal nut-based ingredients, underlining Barry Callebaut's strategic intention to grow in
adjacent ingredients products. Signing of a long-term chocolate outsourcing agreement with
GarudaFood Group, one of the largest food and beverage companies in Indonesia. In order to
support the further expansion of its Gourmet business, Barry Callebaut opened its 19"
Chocolate Academy™ center in Tokyo.

e “Innovation”: Barry Callebaut opened its first Cocoa Application Center in Asia Pacific.
Built in Pasir Gudang (Malaysia) next to one of its largest cocoa factories in the region, the
new center adds prototype and concept development as well as cocoa product and ingredient
research capabilities to the Group's innovation offering for industrial customers.

e “Cost Leadership:” After 3 years of significant investments in footprint, structures and
processes, Barry Callebaut introduced tight cost and cash flow control as well as productivity
measures this year. Additional expenses are limited to targeted cost areas such as Gourmet,
supply chain optimization and emerging markets. Excluding these investments, costs declined
on a comparable basis.

Regional / Segment performance

Region Europe — Maintaining good volume growth in Western Europe

Total sales volume in Region Europe rose by +2.5% to 567,204 tonnes, significantly above the
market growth rate of -2.0%." In Western Europe, Barry Callebaut’s sales volume maintained its
growth pace, supported by a strong development in the Food Manufacturers business and a
double-digit increase in the Beverages business. The Gourmet business outperformed a flat
market. The business in EEMEA was still influenced by the difficult political and economic
environment in Russia.

Total sales revenue for the Region was up +10.7% in local currencies, mainly due to the higher
volume, a more favorable product mix as well as higher cocoa bean prices. In CHF revenue
increased by +0.7% to CHF 1,937.2 million, impacted by a negative currency translation effect.

Region Americas — Accelerated growth momentum

In Region Americas, sales volume growth accelerated significantly in the third quarter (+7.4%),
increasing by +3.7% to 339,912 tonnes for the 9-month-period, well above the market which
decreased by -2.5%.* In NAFTA, growth was driven by Barry Callebaut’s regional accounts; the
Gourmet & Specialties business showed good growth. South America again recorded strong,
double-digit growth across all Product Groups and in all countries.

Total sales revenue in the Region went up by +13.2% in local currencies, as a result of an
improved product mix and higher cocoa bean prices. Sales revenue in the reporting currency CHF
increased by +18.8% to CHF 1,101.7 million, due to good volume growth as well as a positive
currency translation effect.

Region Asia Pacific — Growth gaining momentum
Despite a weak chocolate market (-1.5%)*, total sales volume growth in Region Asia Pacific
accelerated by +8.7% in the third quarter, growing in total by +6.7% to 52,357 tonnes in the first 9

% As of consolidation of the acquired cocoa business: 6-8% average volume growth per year, and EBIT per tonne restored to
preacquisition level by 2015/16 (CHF 256 per tonne) — barring any major unforeseen events and subject to currency translation
impacts.

* Source: Nielsen, September 2014 — May 2015.
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https://www.barry-callebaut.com/news/2015/06/barry-callebaut-acquire-assets-american-almond
https://www.barry-callebaut.com/news/2015/06/garudafood-and-barry-callebaut-enter-long-term-supply-agreement-indonesia
https://www.barry-callebaut.com/news/2015/06/garudafood-and-barry-callebaut-enter-long-term-supply-agreement-indonesia
https://www.barry-callebaut.com/news/2015/06/barry-callebaut-unveils-its-latest-addition-its-state-art-string-chocolate-academy
https://www.barry-callebaut.com/news/2015/05/differentiation-through-innovation
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months. Main contributors were the local industrial customers as well as the two global Gourmet
brands Callebaut® and Cacao Barry®.

Sales revenue in the Region rose by +11.6% in local currencies (+9.6% in CHF) to CHF 205.7
million, as a result of the good volume growth, an improved product mix and higher cocoa bean
prices.

Global Cocoa — Challenging market environment continues

Sales volume growth in the segment Global Cocoa was flat at +0.8% to 361,241 tonnes for the 9-
month period. In light of a further deterioration of the combined cocoa ratio, Barry Callebaut did
not proactively pursue growth with third-party customers and gave priority to internal needs.
Sales revenue increased by +13.4% in local currencies (+9.4% in CHF) to CHF 1,400.2 million,
mainly reflecting the higher average cocoa bean and powder prices.

Price developments on the most important raw material spot markets

Despite an expected slight supply surplus for the 2014/15 cocoa season, cocoa bean prices
increased in the period under review by around +4.0% to GBP 2,100 on May 29, 2015. Price
increases were mainly driven by financial market participants.

World market sugar prices continued their downward trend as a result of funds building short
positions, a further weakening of the Brazilian Real, producers selling into the market and India
realizing a record production. European sugar prices were flat, the market bottoming out at
relatively low levels.

Favorable weather conditions led to an overall good level of global milk production in recent
months. All the major milk producers reported higher output levels than last year, including
China. This — together with lower demand — caused milk powder prices to drop again, both on the
world and the European markets.

*x*k

Financial calendar for Fiscal Year 2014/15 (September 1, 2014 to August 31, 2015):

Full-year results 2014/15 (news release & conference) November 4, 2015

Annual General Meeting 2014/15 December 9, 2015

*x*k

About Barry Callebaut Group (www.barry-callebaut.com):

With annual sales of about CHF 5.9 billion in fiscal year 2013/14, the Zurich-based Barry Callebaut
Group is the world’s leading manufacturer of high-quality chocolate and cocoa products — from the
origination and processing cocoa beans to producing the finest chocolates, including chocolate fillings,
decorations and compounds. The Group runs more than 50 production facilities worldwide and employs a
diverse and dedicated global workforce of over 9,300 people.

The Barry Callebaut Group serves the entire food industry, from industrial food manufacturers to artisanal
and professional users of chocolate, such as chocolatiers, pastry chefs, bakers, hotels, restaurants or
caterers. The two global brands catering to the specific needs of these Gourmet customers are Callebaut®
and Cacao Barry®.

The Barry Callebaut Group is committed to sustainable cocoa production through its “Cocoa Horizons”
initiative to help ensure future supplies of cocoa as well as improve farmer livelihoods.

Follow the Barry Callebaut Group:

M LinkedIn: linkedin.com/company/barry-callebaut
Vimeo: vimeo.com/barrycallebaut

8* Google+: plus.google.com/+BarrycallebautGroup
@ Flickr: flickr.com/photos/barrycallebautgroup

*k*k
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Contact

for the media: for investors and financial analysts:
Raphael Wermuth Evelyn Nassar

Media Relations/ Head of Investor Relations

Head of Digital Communications

Barry Callebaut AG Barry Callebaut AG

Phone: +41 43 204 04 58 Phone: +41 43 204 04 23
raphael_wermuth@barry-callebaut.com evelyn_nassar@barry-callebaut.com
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Group Key Figures for the first 9 months of Fiscal Year 2014/15

Change in %

in local 9 monthsup to | 9 months up to
currencies in CHF May 31, 2015 May 31, 2014
Key Figures
Sales volume Tonnes 2.5 1,320,714 1,288,365
Sales revenue CHF m 12.0 7.6 4,644.8 4,318.7
By Region
Europe
Sales volume Tonnes 2.5 567,204 553,291
Sales revenue CHF m 10.7 0.7 1,937.2 1,923.3
Americas
Sales volume Tonnes 3.7 339,912 327,695
Sales revenue CHF m 13.2 18.8 1,101.7 927.3
Asia Pacific
Sales volume Tonnes 6.7 52,357 49,069
Sales revenue CHF m 11.6 9.6 205.7 187.7
Global Cocoa
Sales volume Tonnes 0.8 361,241 358,310
Sales revenue CHF m 13.4 9.4 1,400.2 1,280.4
By Product Group
Sales volume Tonnes 2.5 1,320,714 1,288,365
Cocoa Products Tonnes 0.8 361,241 358,310
Food Manufacturers
Products Tonnes 2.9 821,897 798,906
Gourmet &
Specialties Products Tonnes 49 137,576 131,149
Sales revenue CHF m 12.0 7.6 4,644.8 4,318.7
Cocoa Products CHF m 13.4 9.4 1,400.2 1,280.4
Food Manufacturers
Products CHFm 11.7 7.3 2,559.7 2,384.7
Gourmet &
Specialties Products CHF m 10.5 4.8 684.9 653.6
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